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LLiBeMuapckumn OpeHp - 4eMnuoH Mupalla
marque «Suisse» est championne du monde

ABTop: Jlenna babaesa, XeHesa, 5. 11. 2012.

lenbBeumns - nuaep pentuHra CBI aToro roga (oTo aBTopa)

Mo pe3ynbTaTaM UCCNefoBaHUA, MPOBELEHHOr0 MEXAYHApPOLHOM MapKeTUHIOBOW KOMMaHuewn
FutureBrand, LBsenuapusa nuanpyeTt cpeaun apyrux rocyfapcTs no nonyaspHOCTM «HaLUOHANIbHOIO
bpeHaa». Mpn COCTaBNEHNN PENTUHIA YYUTBIBAINCHL TaKNE KaTeropmm, Kak CucTemMa LleHHOCTEeN,
Ka4yeCcTBO XMN3HKW, 06CTaHOBKa ANA BeAeHUs busHeca, KybTypHOe Hacneame n Typusm. |

Selon une enquéte du consultant FutureBrand, la Suisse est championne du monde des pays, sa
marque nationale est percue comme étant la plus attractive.
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B BOCbMOW pa3 MexayHapoLHasa MapKeTUHroBas komMmnaHusa FutureBrand nposena rnobansHoe
nccnefoBaHme MUAXa cTpaH Mupa - «PenTuHr 6peHpos ctpaH» (aHra. «Country Brand Index» nnu
CBI). Llenib uccnenoBaHms - COCTaBUTh PENTUHE BOCNIPUATUSA B MUPE TON UAN MHOW CTPaHbI, ee
«HaUMOHaNbHOro 6peHaa»: OT KyNbTypbl Y MPOMbILLIEHHOCTU A0 3KOHOMUYECKON XXU3HECTONKOCTHY 1
rocyfapCTBEHHOW MOAUTUKK, NUWeT XypHan Forbes. NccnenoBaHne NpoBOAUTCS €XerogHo, Npwu
3TOM UCMNOJIb3yeTCs 3anaTeHTOBaHHasA KOMMaHWen METOL00M 1A - «Mepapxuyeckas Moaenb
npuHATUA pelweHun» (Hierarchical Decision Model).

B 3ToM rogy, B pamkax uccnefosaHus 118 cTpaH Mupa 1 COCTaB/IeHUS UX PENTUHIa, KOMNAHUS

FutureBrand nposena onpoc | cpenm 3600
MeXAYHapoaHbIX (pupM, bU3HECMEHOB, 3KCNepToB 1 TypucTos 13 18 cTpaH, Bkaoyas CLUA, KaHagy,
epmaHuio, Utannio, ®parHumio, Typuwnio, Poccuio, bpasnnuio, ApreHTuHy, Mekcuky, OA3, NHawnto,
FOAP, AnoHuto, Kntam n Asctpanuio. ITorosas oueHKa npuceamBasach B NATU KaTeropmax: cuctema
LEHHOCTEN, Ka4eCTBO XN3HW, 06CTaHOBKa AN5 BefeHMs bmu3Heca, KynbTypHOE Hacneane n Typusm.
3aTeM 3TOT PENTUHT COMOCTaBNANCA C OOCTMXKEHUSIMU B APYTUX KaTEeropmax, XxapakTepusyoLwmx
cuny bpeHpa: y3HaBaeMoCTb CTPaHbl, U3BECTHOCTb €e peasinii, yBaXKeHue K Hell, XenaHue ee
NoCeTUTb U NOAAEPXKKA, OKa3bliBaeMas el B Mupe.

«3ax04MUT N PeYb 0 PELLEHUN MHBECTMPOBATL, MOCETUTb, SMUTPUPOBaTL, PaboTaTb, YUNTLCS UK

NoKynaTb NPOAYKLMIO TOM NN NHOW
CTPpaHbl - COCTaB/IEHHbLIN HAMU PEATUMHI MOMOXET MOHATb, KaKoe BANsHNE byayT UMeTb Ha pelleHne
nogen npu Boibope KOHKPETHOW CTPaHbl CO0BLLEHNS O HEN B HOBOCTAX MUPOBLIX CMU, cobbiTns
KYNbTYpbl 1 Aa)ke COBCTBEHHbIE MapKETUHIOBbIE MEPONPUATUS 3TON CTPaHbI», - pacckasan Forbes
npepcenatesnb npasneHunsa FutureBrand Kpuc Hypko.

Mo ntoram onpoca Lsenuapckas KoHdenepauma onepeanna B 3Tom rogy KaHagy, AnoHuo un
LLiBeumto, NpoO4YHO OKKYMNMPOBAB NMAnpyoLmne no3munn. LLisenuapmsa - He TOSIbKO 3HaK Ka4yecTBa,
BbICOKMX TEXHOIOMMIN N CTabuabHOCTK, 3TO NOKa3aTeslb MPMBAEKATENbHOCTH, COBNAa3HNTENBHOCTH,
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000>XaHNs, 0AHUM C/IOBOM, MapKa «CeKcu», Kak nuweT Tribude de Geneve. MNpoayKuns «swiss
made», «produit suisse», «fabriqué en Suisse» - 0ns BCex XeNaHHa B Halle HECMOKOWHOe 1 bypHoe
Bpems. «LLBenuapuns - 370 Apple Hawen NAaHeTbl», - NPOKOMMEHTUPOBAJIN XXYpHaNUCTbI Forbes.

B kayecTBe nobennTtens penTuHra LLBenuapus noayyuia ctaTyc CUMBOJ1Ia 3KOHOMNYECKOMN,
KYJIbTYPHON U COLMaNbHON CTabubHOCTW, CTaB OCTPOBKOM 61arofeHCTBUS nocpean
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: (PpMHaHCOBbIX KaTaKJIN3MOB U
obwecTBeHHbIX becnopaakos. KoHthenepauns NnpogeMOHCTPMpPOBana BCEMY MUPY, YTO
«KYJIbTUBMPOBaHMe CBOOOAbI, TONEPAHTHOCTM, NPO3PAYHOCTLN U BEpPEXXHOro OTHOLEHMNS K
OKpY>KaloLLlen cpefie MOXXeT BblABNHYTbL OBpeHA CTpaHbl Ha NepefoBble NO3ULMK - faXe B TPYOHbIE B
SKOHOMWYEeCKOM MnaHe BpeMeHa, - oTMeTun Kpuc Hypko. - Takxe, paccmaTpusas BONpoc
4yenoBeYyeCKMX OTHOLWeEHUI, LLBenuapmsa - No3MTUBHAA CTpaHa, KoTopas 3aboTUTCA 0 CBOEM
HaceneHnn n ero Hy>xgax». Anbnuinckasa pecnybnamka noTecHWAa Ha NePBbIX NO3NLNAX YEMMMOHA
ABYX nocnegHux net - KaHagy, noJly4nB BbICOKUA PENTUHT B TPEX U3 NATU KJIKOYEBbIX KaTeropuin:
cucTeMa LeHHocTen (mnonuTtuyeckaa ceobopna, 3aboTa 06 okpyxatLen cpefe, counanbHas 3awmuTa
HaceneHms), Ka4ecTBo XM3HK 1 cTabunbHas npaBoBas 6a3a ans BeaeHus bmusHeca. B nnaHe
KYNbTYPHOro Hacneans n TypusMa lenbBeuns nokasana bonee H1U3Kne pesynbTaTbl, HO U 34eCh ee
PENTUHI BECbMa BbICOK.

PacnonoxeHHas B bepHe LUBeiiLapckas opraHusaums cogencTeus skcnopTy OSEC He Bbipa3una
yAMBJ/IEHNS MO NMOBOAY BbICOKOW OLIEHKM CBOEI CTPaHbl. «B Mepnoa 3KOHOMUYECKON WaTKOCTK

Hambonee LEeHATCA Takme MOHATMSA, KakK
6e30MacHOCTb, CTabUNbHOCTbL U HaeXHOCTb. LLBenuapnsa yaenseT M nNoBbILLEHHOE BHUMaHME Ha
NPOTSXKEHUN MHOTMX fecATuneTuin. M bnarogaps um cMorna 3aBoeBaTb NPU3HaHWE BO BCEM MUPE>, -
paccka3an rasete Tribune de Geneve npeanctasutens OSEC.

MpuBenem ANA HarNSAHOCTW AECATKY NyYLUMX CTPaH CornacHo penTuHry 2012 ropa:
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Poccua 3aHsana 82-10 no3uumio, YkpanHa - 98-t0, nx cocean Berrpus n MNMonblia - Ha 65-1 n 75-i
CTPOYKax COOTBETCTBEHHO.

B oTyeTe 3a 2012 rog koMnaHuma FutureBrand npueena Takxe cnnucok u3 15 Hanbonee
nepcnekTuBHbIX CTpaH («Future Fifteen»), HaunoHanbHbIe BpeHAbl KOTOPbLIX UMEIKT BCE OCHOBAHWS B
6anxanwme rofbl BbIpBaTbCA B ANAEPLI. B nx Yncne ectb 1 bbiBLINE COBETCKMNE pecnybanku:
SCcToHMA N KasaxcTaH.

Hopseruns - 10-e mecto (Keystone)
®paHumna criyctuaack ¢ 9-ro Ha 13-e MecTo, 3aHsB 3-e MeCcTo B KaTteropum «Typusm» (Keystone)
Manbansel - 16-e mecto (Keystone)

ObbeanHeHHble Apabckune ImupaTsl - 23-e mecTo (Keystone)

J &
| FOF |

No6aBUTb KOMMEHTapUH

Mo)xanyncra, BOWANTE WKW 3aPErNCTPUPYNTECH , YTOObI OTNPaBUTbL KOMMEHTAPUN
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