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[naBHas > 'pynna Nestlé oTkpbina Ha KybaHu cBoto camyto 60nbLUyio eBponeinckyio dabprky

'pynna Nestlé oTkpbina Ha KybaHu cBolo
camylo bonbLuylo eBponenckyto padbpuky
INestlé a inauguré sa plus grande usine de
cafe d’Europe

AsTop: Jioamuna Knot, Bese/Tumawuesck, 21. 10. 2011.

Mon BtonbKe (crnpasa) BMecTe ¢ Buue-rybepHaTtopom KpacHogapckoro Kpasi Anekceem ArahOHOBbIM
HaXXMMatoT KHOMKY nycka (© www.ru.nestle.com»)

YTo Ha camoM gene AymMaloT 0 POCCMNCKUX NoTpebuTensax kode pyKoBoAMTENN LUBENLLAPCKOrO Mera-
KOHLEpHa - CTaJI0 U3BECTHO Ha MHayrypauun «Hectne-KybaHb» Ha tore Poccum, B ropoae
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Le géant mondial renforce sa position en Russie. 224 millions de dollars ont été investis dans
I'extension de I'usine Nescafé de Kouban (sud de la Russie), qui est a ce jour la plus grosse usine de
café soluble du groupe en Europe. Un chiffre qui porte a 1 milliard de dollars les investissements de
Nestlé en Russie apres 15 ans de présence.

«Hawa cTpaTerna 3aka4aeTcs B ONepeXXeHnn cnpoca, 4Tobbl He ynycTuThb XopoLune
BO3MOXXHOCTW», - NOACHWN raseTte "Le Temps" JlopaH ®peKc, UCMOSIHUTESIbHbIN BULE-NPe3NnaeHT
Nestlé, oTBeTCTBEHHbIV 3a paboTy €BPOMNENCKOM 30HbI. 224 MUANOHA A011apoB Bbi1o
MHBECTUPOBAHO B COOPY>XeHNe HoBoW habpukm Nescafé Ha KybaHu, 4To npeBpaTwao NnpeanpuaTne
Mo NPOW3BOACTBY PaCTBOPMMOro Koge B caMoe KpyrnHoe U3 Bcex, oTKpbITbix Nestlé B EBpone. Bcero
)Ke MULLEBON KOHLEPH CO WTab-kBapTNPOM B LLBENLLAPCKOM ropoake Bese 3a 15 net paboThl Ha
POCCUNCKOM pbIHKE BJIOXWA B Poccuio 1 MmunnvapZ 4os11apos.

O cBouMx NNaHax CTpoOUTENbCTBA BTOPOM 04epean abpukin no Nnpon3BoacTey Kode «HecTne-
KybaHb» LBenLapckoe pykoBoacTBo 06baBuM0 ewe B okTabpe 2008 rona. B 2009 roay 6buina
pa3paboTaHa NpoeKTHas AOKYMEHTaUMs N NpoBeAeHbl AUCKYCCUM 06 OLLeHKe BO34eNCTBUSA
NpeanpuaTUS Ha okpyxatowwyto cpeny. B Havane 2010 roga - nony4eHo noJsioXXMTesibHoe
3aKJIl04eHne rocy4apCTBEHHOM 3KCMNEPTM3bl MO MPOEKTHON LOKYMEHTaUNN.

7 Jlopan ®pekc

s HEI B

e 118 oKTA6PSA MCNONHNTENBHBIN ANPEKTOP
KpYnHenwero B Mmpe Npon3BoanTens NpoaykToB nutaHnus MNonb bynbke MMYHO HaXkan Ha KHOMKY,
CMMBOJIM3UPYIOLLYIO Ha4ya0 NPou3BoACTBa Kogde. W noayvepkHy, C Kakol BaxXHOCTbIo B Nestlé
OTHOCATCSA K POCCUNCKOMY PbIHKY. «Byepa g BcTpeTun Bnagnmumpa MNMyTuHa (B Mockee), BO BpeMs
COBELLAHWNA rN1aB KPYMHbIX MHOCTPAHHbIX NPeAnpUATUA-UHBECTOPOB, N S AOJIKEH CKa3aTb, 4TO
POCCUNCKOE NPaBMTENIbCTBO EMOHCTPMPYET TaKyo XKe OTKPbITOCTb, Kak 1 Apyrve passumBatowmecs
CTPaHbl... 9TO NPaBMTENLCTBO NPOM3BOAMT BNeYaTiaeHne cTabnnbHOCTH, YTO BCENSET B HaC
YBEPEHHOCTb».

Ina rnaebl Nestlé nHayrypaums - «He NpoCTo OTKPbITUE AOMNONHUTENbHOW (habprKK, HO 3HAK Hallero
rnybokoro nosepus 1 BOBAEYEHHOCTN B Bu3Hec B Poccumn. Mbl MOCTOSAHHO UHBECTUPYEM, YTOObI
yBenninTb o6bem npoaykumnm». Mosb bynbke 0TKasanca NnoaennTbCs umudpamm obbvema nponax,
KOTOPbIX HAMEepeH A0CTUYb ero KOHLUEpPH, HO 3aBepui, 4To «Poccuns byneT Hawmm cambiM 60nbLINM
pbIHKOM cbbiTa B EBpone B nocneaytowmne gecatb net». (Poccnnckne CMU nuwyT, 410 000 «HecTne
KybaHb» Npon3BoAUT HaTypasbHbIN arnoMepupoBaHHbIi Koge Nescafe Classic n KodhenHble HanUTKK
non Toproson mapkon Nescafe B o6beme nopsagka 29 TbiCAY TOHH B rof. A nocse Havasna paboThbl
BTOpPOW o4vepenn npeanpuaTus pabprka CTaHeT NPOM3BOACTBOM MOJSHOIO LKKANa, 1 06beMbI
npon3BoACTBa Koe 34eChb BbIPACTYT A0 36 ThiCAY TOHH. OCHOBHas 4aCTb NPOAYyKLUMM 0OHOBNEHHOW



habpukn «Hectne KybaHb» MOCTYNUT Ha POCCUNCKUI PbIHOK, a nopsaka 14% nnaHupyeTcs
OTNPaBAATb Ha 3KCNOPT B CTpaHbl CHI'.)

Co cBoen CTOpOHbI, JlTopaH ®pekc nogyvepkHy, 4To Poccus, ¢ ee 143 MUAIMOHAMN XUTENERN, «CTOUT
FepMaHumn n ®paHumn. Ml Habnaogaem pocT Npofak HaMmHoro 6onee cunbHLIR, Yem B EBpone. 4
LyMalo, 4TO 3TOT PoCT ByLeT perynspHo NpoLo/KaTbCs BMeCTe C yBesimyeHmeM 61arococtosHma
poccunckmnx cemen. NMotpebneHne 3gecb 0CTaeTCa HAMHOIo HUXe, YeM B EBpone, 4To faaet 6onbLuon
noTeHuMan pa3BuTtus Ha 6amxanwme 15 net».

Mexnay 2009 1 2010 rogamu npogaxu npoaykuun Nestlé B Poccum Bo3pocam Ha 9,5%, AOCTUTHYB 2
MUINapLOB LONNAPOB (a no BceMy Mmupy 3a nepsble 9 mecaues 2011 roga coctasuan 60,9
MUNAnappoB paHkos). Kpome Nescafé komnaHns KoMMepunannsvpyeT u apyrue mapku: Perrier,
Vittel, Nesquik, Nuts, Maggi, a Takxe n poccuckue 6paHabl. OHa NPOM3BOAUT NUTaHWE ANA
XKMBOTHbIX, MOPOXKEeHOEe 1 BapeHbe. B Poccun y Nestlé 10 Thicsy cCOTPYAHMKOB, 13 HUX 1200 TpyasTcs
Ha habpuke «HecTne-KybaHb».

OcHoBHOW KOHKYpeHT Nestlé Ha pbiHKe pacTBopuMoro koge - 31o Kraft Food. Ho wBenuapckuia
rMraHT naet ¢ bonblwnM onepexxeHneM, 3abpas cebe 40% POCCUNCKOro pbiHKA, KOTOPbLIN, B CBOKD
oyepenb, ons Mapku Nescafé - TpeTuin B Mupe, nocne Mekcuku n BenmkobputaHuu.
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— : “SHaunbobLUYI0 CNOXHOCTb AN KOHLEPHa
B Poccum npencTtaBnsieT IOrMCTUKa, U3-3a pa3MepoB CTpaHbl. (15 NOCTaBOK CBOEN NPoAyKLUUn
kKoMmnaHus Nestlé Bo BceM Mupe UCnonb3yeT CTOPOHHME NOrMCTUYECKME KOMMaHMK.) «9T0 HacTosALee
MCMbITaHWe A5 HAaC B TOM, YTO KacaeTCs CTOMMOCTU 1 BPeEMEHU - nogyepkHyn ®pekc. - Poccms -
HaCTO/IbKO XXe CJIOXKHA, KaK 1 Apyrue pa3suBatoLmnecs ctpansl, Kutan n bpasmnnumsa. Ho oHa
oTnnyaeTtcs bonbluen ueHTpanmsauunen». Cpegun apyrux npobnem, ¢ KOTopbIMK Fpynna
CTaNKMBAETCA Ha «Halen» TepputTopmm, ®pekc Ha3Basl LLenoyKy pacnpocTpaHeHus,
alMUHUCTpaTVBHbIe Bapbepsbl, a TakXe TaMOXXeHHble npoueaypsbl. pasaa, B ABYX NOCAeAHNX
061acTax poccuinckoe pyKoBOACTBO AenaeT nporpecc, - cymTatoT B Nestlé.

B HepaBHeM npoLunom KoHuepH Nestlé cTonkHyncsa ¢ xxanobamm notpebutenen n nobisan B
cuTyauumn KoHgnukTa ¢ PocnotpebHaasopomM. «OT nocneaHen npobaemMbl HaC OTAENSET yXe rof, Bce
HENPUATHOCTY B MPOLLIOM», - 3alUTIUA CBOe NpeanpuaTue ®pekc, kotoporo 6osblie Bcero obuaena
«MaHepa PocnotpebHaa3opa BHavane obpalatbCs K CpeacTBamM MacCoBON MHGopMauny, ewwe Ao
TOro, Kak npefynpeanTb Hac o npobieme».

Mo ceHTABPbCKON MHhopMaLMK ra3eThl «<KommepcaHT», Nestlé HamepeBancs B KOHLE rofa CTaTb
BNnafjesibLueM KpynHenwero B Poccuv nponssoauTens nutaHus ons manbiwein «fporpeccs.



CTonMmOCTb 3TOro fIngepa cermeHTa oueHmeaeTcs B 250 MuIInoHOB os1apoBs. IM nHTepecyoTcs 1
Takune nokynaTtenu, kak Heinz n Danone. cnonHutenbHbii aupekTop Nestlé Monb bynbke oTkasancs
KOMMEHTUPOBATb 3TN CAyxu, a JlopaH ®peKc OTMETWJI, YTO BO3MOXHOCTUN TakON CAENKM
CYLLEeCTBYIOT, U 4TO B POCCUM «OCTasIoCb MHOIMO MECTHbIX HEe3aBUCUMMbIX Npou3soauTenen». Ho
YTOYHWA, YTO MPUOPUTEThI LUBENLAPCKON FPYMMbl - 3TO BHYTPEHHUA POCT 1 pa3BUTNe COBCTBEHHbIX
MapoK.

... IHTepecHo, 4To «HecTne KybaHb» He TONbKO ABASAETCH OAHUM U3 KPYMHENLUNX
HasioronnaTenblWMKoB TMaLLeBCKOro panoHa 1 KpacHO4apcKoro Kpas - HasoroBble OTYUC/IeHNS
thabpukm B 2010 roay Bo BCe ypoBHM Brog)XeTa cocTaBuam 6onee 467 MUnnnmoHos pybaen, - HO 1
y4acTByeT B obpa3oBaTensHoM npovuecce. B noHe 2010 roga B KybaHCKOM rocyaapCTBEHHOM
TEXHOJIOrMYeCKOM yHUBEPCUTETE OTKpPbIIack y4ebHas KOMHaTa CEHCOPHOW OL@HKM HaTypanbHOro
pacTBopMMOro Koge. B peanunsaumm npoekTa y4yactsoasa abpuka 000 «Hectne KybaHb». Tenepb
TaMm, Bnepsble B Poccnn, MOXXHO BygeT nonyy4nTb npodeccuio gerycratopa Koge.

JlopaH ®peKc, NCMONHNTENbHBIV BULle-npe3naeHT Nestlé, 3a cTos1oM nMbeT He Koge, HO ApYyrou
npoAyKT CBOEro KOHUEepHa - ra3nmpoBky Perrier (© UA «XKunsas KybaHb»)

KpynHeviwas eBponevickas ¢pabpuka kogpe (© ru.nestle.com)
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Nob6aBuTb KOMMEHTapuM

MoXxanyncra, BOAOUTE WKW 3apPErnCTpUpynTeCh , 4Tobbl OTNPaBUTbL KOMMEHTaPUN
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