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HeMeukue «auUCKayHTepbl» 3aBOEeBbIBAIOT
LLiBenuvapuio | Les "discounters”
allemands a la conquéte de la Suisse

ATop: Onbra KOpknHa, CankT-FanneH , 01.11.2011.

Cneuvannctbl CaHKT-IanNeHCKoro yHnsepcmuTeTa Npocneanimn, Kak NoMeHss10Cb
OTHOLLEeHne noTpebuTenen n KOHKYPEHTOB K MarasnHaMm HU3Kux ueH Aldi n Lidl, npo4Ho
060CHOBaBLLUNXCA Ha LLUBENLLAPCKON TEPPUTOPUMN.

|

Les spécialistes de I'Université de Saint-Gall ont suivi I'évolution du comportement des
Suisses envers les discounters d'origine allemande Aldi et Lidl.

Les "discounters" allemands a la conquéte de la Suisse

Korpa 27 oktsa6psa 2005 roga HeMeukuin gnuckayHTep Aldi oTKpblal CBOW NepBble YeTbipe
unnuana B LLBenuapnu, ero LWaHCbl Ha ycrnex OLeHNBaINCb MECTHbIMU 3KCNepTaMn Kak
He3Ha4yuTesibHble. AKOObl CIMLLIKOM BblCOKME TpeboBaHMA y WBenUapcknx notpeburtenen n
CJ/IMLLKOM MNpUBA3aHbl OHWN K Y>Ke CYLLeCTBYIOLWMUM MapKaM. LLecTb fneT cnycTa 4OCTaTO4YHO
B3rJIAHYTb HEBOOPY>XEHHbLIM B3rI940M Ha COCTOsIHUE pbiHKa B LLUBenuapuun, 41o6bl
ybeaonTbCca: ANCKayHTepbl HEMELIKOro NPONCXOXAEHUSA 3aHAIN Ha HEM TBepAble NO3NLUn 1
choaBaTb UX He cobupatoTcs.

MNMpoeccopa LleHTpa nccnenoBaHUm MeHeg)XMeHTa TOProebiX npeanpuatTnm npn CaHKT-
FanneHckoM yHuBepcutete MakcummnmaH Bebep n Tomac Pynonbc pewmnm BblIaCHUTD,
KaK CerogHs OTHOCATCH K Mara3mHaMm HU3KNX LEeH LWBenuapckme notpeburtenn, a Takxe
MeHe Kepbl Mo npojakaM. ccneposatenu onpocunm 400 NPOXOXKNX B HEMELLKOW YacTun
Lsenyapun n 200 MeHe>)KepoB NpeanpusaTni B chepe NpomsBoaCTBa N PO3HUYHON
TOoprosau u noaTsepaunnn, 41o Aldi n Lidl npmxmnnmnce Ha WBENLapCcKON TeppuTopun n
OKa3blBalOT 3Ha4YUTENIbHOE BIUSHNE Ha PbIHOK CObITa.

Bonee NosoBUHbLI ONPOLWEHHbIX MEHEAXKEPOB Bblpa3nn YBEPEHHOCTb, 4TO B Bam>xanwimne
ABa rofa AesTeslbHOCTb HEMEUKUX ANCKAYHTEPOB NpMBeneT K 3Ha4YUTesIbHbIM
N3MeHeHMAM B chepe PO3HNYHON Toproeau. Tpu roga Hasag Bcero 31% cneunanncTos
nonyckanun, 4to Aldi n Lidl noBnnsaioT Ha weenuapckyto Toprosnat. CeronHa 36%

MeHe[ >KepPOoB YBEPEHbI, YTO Mara3nHbl HU3KUX LLeH COBEPLUEHHO HEAOOLEHMNBAIOTCS
MECTHbIMW TOProOBbIMU CETAMU: KaXKAbIN TPETUM ONPOLLUEHHBLIA CYUTAET, 4TO HEMeLKne
ANCKaYyHTEepbl NMPeaCcTaBAAT AN HUX CEPbE3HYIO KOHKYPEHLUIO.
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Ecnu Tpu rofia Ha3aa Tos1bko 59% MeHea)XKepoB NOo npoja)kaM corsallasncb C MHEHUEM,
4YTO oeATesibHOCTbL Aldi 1 Lidl npuBeneT K CHUXXeHUI0 ToBapoobopoTa WBenLapCcKnx
TOProBbIX CETEN, CeroAHs 3TO 04eBUAHbIA haKT Ansa 71% onpoleHHbIX. 89%
npeacTtaBuTenNen ToOproBom chepbl OTHbIHE CHUTAKTCA U C pacTyLWeNn KOHKYpeHUNnen B
ob6nacTun ueH, oueHMBas ee Kak MO3UTUBHYIO A5 LWBENLLAPCKOro pbiHKaA.

OpHoBpeMeHHO 89% MeHea>XepoB NMPOrHO3UPYOT AajibHeNLwee NoBbilEeHMNE AaB/IEHUSA Ha
LLeHbl 3aKYMNOK Y NOCTaBLNKOB B pe3dynbTaTe aeartesnbHocTu Aldi u Lidl. Bnpoyem,
y4MTbIBas yCTOSABLUMECSA NPUBbLIYKM TOProebix ceTen Coop n Migros, MOHOMNON3MPOBABLUMX
PbIHOK CObITa, A@BUTb Ha LeHbl, BPALA JIN MOXKHO CMUCbIBaTb BCIO BUHY Ha HeEMeLKune
AVCKayHTepbl.

PykoBoanTenu cpepbl NPOMbILWIEHHOCTU U TOProBJN yCMaTPUBAOT N MO3NTUBHOE
BansaHue Aldi n Lidl Ha wBenuapckmm pbliHOK: 36% OMPOLUEHHbIX CHATAOT, Y4TO
AeATeNbHOCTb HEMELKNUX Mara3nHoB nosbiaeT 060pOT CeNbCKOro Xo38nCcTBa n
MPOMbILLIEHHON Cepbl.

82% MeHe[XKepoB UCXOAAT U3 TOro, 4TO YYBCTBUTEJIbHOCTb K LleHaM LIBEeNLLapCKOro
noTpebutensa obocTpaeTca B pesynbTaTe geatensHocTn Aldi n Lidl. 73% yTBepxaatoT,
yTo, BNarofgaps HEMELUKMM OUCKayHTepaM, cpean MeCTHbIX NoKyrnaTenen
pacrnpoCcTpaHSAeTCs NPUBbIYKa OXOTUTLCA 3a BbIFOAHLIMU CAENKaMN U akumnamu. Ecnn tpu
rofa Ha3sapg Bcero 45% MeHen)KepoB CHUTaIM Mara3nHbl CHUXKEHHbIX LleH CNOCOBHbIMU
yBECTU KJINEHTOB Yy MECTHbIX TOProBbIX CeTen, TO Tenepb 3Ta ONAaCHOCTb MpeacTaBasfAeTCcs
o4eBnaHoON 63% OnpoLUEeHHbIX.

Ha Bonpoc, kaknmm cnocobamu LiBenLLapcKkme TOproBble ceTu A0/HKHbI pearmpoBaTh Ha
pacTyLuin ycnex AUCKayHTepoB, 76% MeHeO)XepoB peKoOMeHAoBaAu caenaTb CTaBKy Ha
rnoBblLLIeHVe accopTMMeHTa ToBapoB. CO CHM)XeHVeM LLeH Corslacuioch Bcero 26%
OMNPOLLEHHbIX.

NHTepecHo, 4TO MHeHMe npeacTaBuTenein cep NPons3BoACTBa U TOProBAN CYLLECTBEHHO
OT/INYAETCSH OT TOYKN 3PEHMSA LWIBENLAPCKUX NoTpebutenen. MeHen )xepbl NepeoLeHnBaloT
noTpebHOCTb WBenLapLeB B MPOAYKTaxX Kaacca «npeMnyMm», NpoayKTax ¢ HU3KNUM
copep>XaHneM xupa n 61ogKeTHbIX ToBapax. B To xxe Bpemsa onpoc rnokasas, 4To B rja3sax
LWBENLAPCKMX MOKynaTesien ropa3fo BaXkHeEe aCCOPTUMEHT pernoHasibHbIX MPOAYKTOB U
TOoBapoB ¢ nenbnamu cnpasBensiMBon TOProean. B ocTanbHOM Xe LiBenLapckne
notpebutenn ropazno 6onee 6naroxxenatesnbHO CMOTPAT Ha ANCKAYHTEPDI, YEM

MeHe[ Kepbl.

K Aldi n Lidl, cornacHo onpocy, weenuapLbl OTHOCATCSA OAMHAKOBO. TOJIbKO B KaTeropusx
COOTHOLUEHMS LeHbl N KaYyeCTBa U pacnosioxkeHnsa Mara3mHoB Aldi nobexxgaeT csoero
3emsKa.

27% nokynaTenen npu3HaancCb, 4To KaK MUHUMYM pa3 B MecCsL, AesnatoT MOoKYnKu B
AVCKayHTepax, 04HaKo nx NiobuMbIMK TOProebiMmn ceTsamu octaroTca Migros n Coop.
OKa3asocCb, YTO NPOAYKTOBbIE Mara3nHbl HU3KUX LieH WBenuapubl NpeanoyvynTaloT ans
OAVHOYHbIX 3aKYMOK, peLualLwwmm rnpu Belbope ocTaeTcs BHyLWIMUTEIbHAasA pa3HULaA B LeHax.
CornacHo onpocy, pekjlaMHble akLN HEMELIKUX MarasnHoB NpuBean B AUCKayHTepbI
NoYTK YeTBEepPTb MoKynaTesen NCKIIYNTENbHO «13 nobonbiTcTBa». HeynobHoe
pacrnosioXXeHne TOProBbIX TOYEK N NPeAnoSIoKEeHNE, YTO COTPYOAHMUKU ANCKAYHTEPOB MNJI0X0
onsia4ymBaloTCA 3a CBO paboTy, yaep>xumeatoT oT noceweHnsa Aldi nnm Lidl 15%



noTtpebutenen.

XoTs Mmara3uHbl Migros n Coop pacnono)xeHbl ropa3no yaobHee, npegnaratoT 6onee
LWMPOKNIN aCCOPTUMEHT TOBapoOB 1 0hOpMJIeHbI anneTUTHee, 3TO He MellaeT LWBeenuapuam
BpeMSs OT BpeMeHU 3aKynaTbCs B JUCKayHTepax. O4eBnaHO, 04HOro ya0BJeTBOpPeHUs
NPOAYKTaMN He A0CTAaTO4YHO, 4TOObI pa3 U HaBCeraa 3akpennTb 3a cobon nokynaTenen:
BMAMMO, [es10 BCe-Taku B LleHax.

Migros

Coop

CTtaTbu no Teme

«nckayHTep» Denner 3aBoeBbiBaeT LLiBenaputo

Migros n Coop - camble ntobnmble WBeNLLI@pPLLAMU CETU CYNEPMAPKETOB
Migros cHM3uA LieHbl Ha 275 HanMeHoBaHUM NPOAYKTOB

LLBenuapubl BbibupawT MIGROS

LLIiBenuapubl goBepatT Migros
Coop nomMoxxeT buopa3zHoobpa3uto
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