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Halwwu >eHwmnHbl yaensann 60nblioe BHUMaHMe MaKNa)Xy rias3 3a4osro 4o naHgeMmun!
Kagp n3 punbma «Cny»>xebHbin poMmaH». Youtube-KaHan KMHOKOHLEpHa «Mochunbm»

UJBeVILI,apCKOG TenesngeHmMe CHNTaEeT, 4HTO NaHOAeEMUA N3MEHW1a NMPUBbLIYKUA pOCCVII7|CKI/IX
XEeHLLWNH, KOTOopble N3-3a HeobXxoOMMOCTUN HOCUTb MaCKM CTaNIn aKTUBHee KpaCuTb rasa.

La télévision suisse estime que la pandémie a changé les habitudes des femmes russes qui,
en raison de la nécessité de porter des masques, ont commencé a se maquiller les yeux
plus intensément.
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Ces yeux-la

«KocMmeTuka gns rnas nepexuneaeTt 6ym B Poccum» - KOPOTKUN BUOEOCIOXKET C TaKUM
Ha3BaHWEeM MOSBUJICA B BOCKpeCeHbe Ha MaBHOW CTpaHuLEe WBEeNLApPCKOro HOBOCTHOIO
nopTana SRF n cpa3y e npueiek Hawe BHMMaHue. B LLiBenyapmnn 3aKOHYNINCb HOBOCTU?
Bo Bpems mocTnpa3saAHNUYHOro 3aTULLIbA MECTHbLIM XXYPHaIMCTaM NpPocTo 6onbLle HNYEro He
OCTaeTCH, KakK NMncaTb 0 KOCMeTUYeCKnx TpeHaax B Poccun? Mel nocnewunnm otbpocnTb
3TW NMepBble Npuweaumne B rosioBy MbiC/U, peLlinsiv BCe-Takn NOCMOTPETb POJIUK U Y3HaIN
MHOI0 MHTEpPEeCHOro.

Oka3sblBaeTcs, n3-3a NaHAEMUN HOBOIO KOpPOHaBMpyca N HeOBXOANMOCTU HOCUTb MaCKMK
POCCUNCKNE XXEHLLMHbI TENepb MHavye pacCTaBNAOT aKLEHTbl B Makusaxe, yoenasa bonbliee
BHMMaHMe rnasam. TpeH CKasbiBaeTCA N Ha Npofa)kax onpenesieHHbIX KoCMeTU4eCKnx
MPOAYKTOB: CMPOC Ha WUNUbl 415 3aBUBKU PeCHUL, NMOOBOOKU N TEHU «BbIPOC BO MHOIO
pa3 no CpaBHEHMUIO C NPOLWWbIM rogoM». MHOIro - 3To CKOJIbKO? OTBET Ha 3TOT BOMPOC B
ponvke He paeTcs. «kKpacoTa oCTaeTCs Ha MepBOM MecTe, a NnaHaemus - bonee nan
MeHee», - Ha 3TUX CNoBaxX «MHPOPMATUBHbLIN» CIOXXET 3aKaH4YMBaEeTCs, OCTaBNAS HacC B
HeOoOoyMeHuN.

K cTepeoTunHoMy npencTaB/ieHNIO O POCCUAHAX - ga n Boobuie o0 BbIxoAuUax U3 BocTo4yHoM
EBponbl - Mbl y>XXe NPUBbLIKAN. K TOMY, YTO Halln XXeHLWWNHbl HEU3MEHHO |/|3o6pa>Ka+0Tcs1 KakK
MNNeHbKNe «KYKOJIKN», Yy KOTOPbIX Ha yMe TOJIbKO KOCMeTMKa N Hapsddbl, a BCe€ MbICJIN
3aHATblI UCKJTIOYNTEJIbHO BOMPOCaMn COXpPaHeHNA KPaCoTbl U nogaep>XaHnA BHELLHEN
npueaeKaTesibHOCTU OJ19 MPOTMUBOMNOJIOXKHOIO nosa, Toxe. I ga>ke nocnegHio0
LapanarLyto ppasy 0 TOM, YTO KpacoTa AJ19 POCCUAHOK Ba)kHee BCero Ha CBeTe, cyas rno
BCEMY, ONa)Xe 310PpOBbA, Mbl MOXKEM MPOrJIOTUTb.

PeanbHO 3a4en0 Hac gpyroe. Y Tex, KTO NMOCMOTPEN 3TOT BUOEOCIOXKET, MOXKET CO34aThCS
BrevyaTneHune, 4170 ByM Ha MaKUSXK rna3 NnepexnBaeT TOJNIbKO Poccus, a 3To Aasieko He Tak.
«MacKn MEHSAI0T TO, KaK aMepUKaHKN NCMNOJb3YIOT MaKMsXK, C aKLLEHTOM Ha APKUN MaKnsa K
rnas, 4To NPUBOAUT K POCTY MPOLa>K TaKNX NPOOYKTOB, KaK TEHUN N8 BEK», - NNWeT
Business Insider n nogTBep)x4aeT CBOM C/I0Ba KOHKPETHbLIMU LndpamMun. Tak, TONbKO B
anpene Npowsioro roga, To eCTb B pa3rap NepBowr BOJIHbI aNUAeMNUN, NPOLaKM NomMag Ha
Amazon ynanun Ha 15%, a cnpoc Ha KOCMeTUKY A5 rnas BblpoC Ha 204% 3a TpexMeCAayHbIN
nepunoa, 3akKoH4YmBWMNCA 28 nioHs. Mo gaHHbiM NPD Group (JTOHAOH), A0NA pbiHKaA
NPOAYKTOB MaKusxa a3 kjacca npeMmym ysennmiumnacb Ha 3% BO BpeMsA 1 nocse
nokagayHa. A B Kutae, no gaHHbIM Alibaba, npoga>xmn kocMeTuku ons rnas BbIPOCaN Ha
150%.

B uenom, HameTMBLUAACA TEHAEHUMA NOAPbIBAET LOBEpMeE K TaK Ha3blIBaeMOMY «UHOEKCY
rybHon nomagbl». HanoMHUM, 4TO 3TOT TepMUH 6bI Npeano)xeH B Havane 2000-x rogos
r71aBOW NMpaBieHNA KOCMeTNYeCKOoro KoHuepHa Estee Lauder JleoHapoom Jlaynepom.
CornacHo ero KoHuenuum, Npoaaku nomMmagbl MoryT ObITb NOKa3aTesIeEM 3KOHOMUYECKOr O
3[10POBbS, TaK KakK B NMepuog Kpu3nca »XeHLWnHbl BMeCcTo O0POrnx nokKyrnok, Hanpumep,
oaexnabl, CyMoK unm obysu, 4yauie pagytoT cebs yem-to 6onee OOCTYMNHbIM, HaNpuUMep,
TiobukoMm nomagbl. Cenyvac e, Korga n3-3a Macok KpacuTb rybbl NpocTo HeyaobHo,
BO3MO>XHO, MMeeT CMbIC/1 BBOAUTb MOHATUA «MHOEKC TYLIU» NN «MHAEKC KapaHaalla ans
bposen».

N 3To Mbl He elle He paccKa3ann 0 AecATKax Tbicay nocTtoB B Youtube, Instagram n Tik-Tok
C YpoKamMu 3pheKTHOro Makusixa gns rnas! Npuyem 6aorepol, packpbiBalowme nepes
KaMepoW CeKpeTbl POBHbIX CTPEIOK M MbILHbIX pecHuUL, ropopaT 6ykBasibHO Ha BCeEX


https://www.srf.ch/play/tv/srf-news/video/augenkosmetik-boomt-in-russland?urn=urn:srf:video:f762e97e-5bb9-4483-ad1b-dd5eff373d58
https://www.businessinsider.com/eye-makeup-sales-rise-lipstick-dips-due-to-mask-wearing-2020-8?r=US&IR=T
https://www.npdgroup.co.uk/wps/portal/npd/uk/news/press-releases/eyes-come-into-focus-during-covid-19-in-the-uk-reports-the-npd-group/
https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/how-covid-19-is-changing-the-world-of-beauty#

A3blKaX MUpPa, TO €CTb 3TO AAJIEKO HE POCCUNCKNI heHOMEH. [pyrumMm cioBamm, pedb naet
o0 rnobanbHOM 3KOHOMNYECKOW TeHAEHUMUN, HabtogaeMon Ha BCeX KOHTUHEHTax. A
roBOPUTb O TOM, 4TO 3TOT TpeHa HabnogaeTcsa B Poccum, He ynoMuUHasa o0 Apyrux cTpaHax,
noanmBas Macslo B OrOHb CTEPEOTUMOB, HAaBEPHOE, HE CTOUT.

SKOHOMMKA

CTtaTbu no Teme

Tydan, noMmaga v KpaCcHbIW NNJI0M

MaKunsaXX BbICOKON YEeTKOCTU

LliBenuapckas nepvyaTka AJi CHATUSA MaKUSKaA

YT106bl pecHMLbI MeLwann cnaTb
Miss Chievous - kopoJsieBa MakuUsa)Xa Ha YouTube
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