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OnybnmkoBaHo Ha LLBenuapunsa: HOBOCTU Ha pycckom sA3blike (https://nashagazeta.ch)

40% NIOKCOBbIX YaCOBbIX OpeHA OB
AOCTYMNHbI B 3JIEKTPOHHOU KOMMepL UM |
40% des montres de luxe sont
disponible dans e-commerce
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PockowHbIM cTeHA Bulgari Ha Baselworld 2019 - Hey>Xenu B nocsegHunn
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BoT o4Ha 13 rnaBHbIX HOBOCTEN, coaepXawwmxcs B onybIMKOBaHHOM Ha OHAX OoTYyeTe
Digital Luxury Group (DLG) - koMnaHuun, no3numoHupytowen cebsa Kak «umgppoBon napTHep
AaNIbHOBUOHbIX JIIOKCOBbLIX GpeHOoB».

Ceci est une de plus importantes nouvelles annoncées dans le récent rapport du Digital
Luxury Group (DLG), la société qui se positionne en tant que partenaire digital des marques
de luxe visionnaires.

40% des montres de luxe sont disponible dans e-commerce

HeT, noxanyn, cerogHsa 4enoBeka, KOTOPbIA HE 3HAEeT, YTO 3N1eKTPOHHasa Kommepuus (e-
commerce) — 3TO cpepa IKOHOMUKU, KOTopas BKJOYaeT B cebs Bce (hpuHaHCOBbIE U
TOProBble TPaH3aKuMK, OCyLLeCcTBSSEMbIE NPU MOMOLLN KOMMbIOTEPHbIX ceTen. NIHbIMK
cJloBaMu, 3TO BCe, YTO Mbl MOKyNaeM B UHTepHeTe. Ho elle CBeXN B NaMATU BpeEMeHa,
Korga ToBapbl U YCAYru, npeanaraemMble B CETU, He BHyLWLann gosepus: Hanbonee
pacnpocTpaHeHHble onaceHus Bbln CBSA3aHbl C HEOOXOAMMOCTbIO YKa3biBaTb AaHHbIE
KpeANTHOW KapTbl, HEYBEPEHHOCTb B TOM, YTO LOCTaBJ/IeHHbIN ToBap byneTt
COOTBETCTBOBATb YBUAEHHOMY «Ha KapTuUHKe». [la n byaeT nv oH BoobLLle gocTaBseH, a To
AeHbrn 3anJaTullb, NMOTOM KOHLOB He Hanaewsb! CoOCTBEHHO, eCTb Takue CKENTUKN U
cerofHs, of4HaKo nogasasloLLasn YyesioBevyeckas Macca, He 3alyMblBasiCb, 3aKa3blBaeT B
WHTepHeTe BCe-BCce-Bce! [pn 3TOM A0 CMX Mop CyllecTBOBasia Kakasa-To HeBuUaMMas,
CKOpee NncmxoJsiornyeckas rpaHnLa, yaepxnsasLlas 3/IeKTPOHHbIV PbIHOK B rnpegenax
TOBapoOB MaccoBoro notpebsieHna: cornacnTech, NPMBLIYHO 3aKa3blBas HAa KaKOM-TO canTe
buneTbl Ha CaMONEeT UM Ha KOHUEPT, KOJIbLO C BpuaimaHToM 60bLLINHCTBO U3 HacC
npeanoymnTaeT BbIbUpaTb BCE XKe B «HACTOALEM», @ HEe BUPTyaJZIbHOM Mara3nHe TON xe
Tiffany.

Ho noxo»ke Ha TO, 4TO Mbl C BaMW MPUCYTCTBYEM MNPU NOCTENEHHOM CTUPAHWUN 3TON
BooOparkaeMom rpaHuLbl, 1 NPeaBECTHUK 3TO - TOT (haKT, 4TO Aa)Ke POCKOLLHbIE Yachl
Ternepb MOXXHO KYMUTb B OHJIANH: NOKa HEKOTOPbLIE CTOJMbI MHAYCTPUM NO-NPEXXHEMY
OTHOCSITCS K TOMY CBbICOKA, UX KOJIJIErN He TOJIbKO He Bpe3ryioT HOBbIMU BO3MOXXHOCTSAMM
cbbliTa CBOEN NMPOAYKLINN, HO aKTUBHO BKIaAbIBAOT B «LUGPPY», CTPEMACH HAarHaTb
yrnyuieHHoe Bpems.
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62 6bpeHpa, y4acTBoBaBLUKMX B onpoce (c) DLG 2019

OTyeT, onybnnkoBaHHbIN DLG, 0OCHOBaH Ha AaHHbIX, MOJIYYEHHbIX OT 62 YaCOBbIX MAapPOK
(Bknovas, Hanpumep, Cartier, Dior, Bulgari). JaHHble 3TV roBopsaT camu 3a cebsa: 40%
dupM NpoaatoT Hackl Yepe3s COBCTBEHHbIE CalTbl, HANPAMYIO «0bLLAACH» C MOKyNaTesieM n




obxonsacb 6e€3 nocpegHNKOB 1 ONTOBUKOB.

Ha ceroaHsAWHNN OeHb y)xe 27 KpYnHbIX uryp 4acoBoro busHeca pacnonararT
naaTopMamMm 31eKTPOHHON KoMMepuun. MNMosnoBMHa Tex, KTO eule CONpoTMBIAETCA 3TON
TeHOeHUMN, OTHOCATCHA K CerMeHTY BbICOKOIro 4acoBOro UMCKyccTBa. Ho, Mo MHeHUI0
cneuvannctoB DLG, 3To Bonpoc BpeMeHU. «Peyb naeTt He TOJIbKO O NpoAa>ke OHJIanH Kak
TakoBOW, - KOMMeHTUupyeT akcnepT DLG Kpuctodep MNMeTepcoH Ha CTpaHMUax XypHana
Bilan, - HO 06 0CO3HaHNN N3MEHEHNS MOBEAEHUA KaK CYLLECTBYIOLWMNX, Tak n
noTeHUMaibHbIX KJIMEHTOB N, COOTBETCTBEHHO, 06 n3MeHeHUn cobCTBEHHOIr0 MOBeAeHNS
BbiCcTpee, 4eM 3TO NO3BONIAET TPAAULMOHHAA TOProBAS».
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Tabnuua 1. (c) DLG 2019
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OTMeTnMm, 6bLICTPOTa TYT NOHATNE OTHOCUTESNIbHOE. B TO BpeMs, Kak YnCo afenToB e-
KOMMEpPLMKN pacTeT, KOJIMYECTBO 0XBaTbIBAEMbIX UMW PbIHKOB OCTAETCsA OrpaHUYEHHbIM 1
He npesbILWaEeT, B cpegHemMm, 13 HanpaBneHnn Ha bpeHa (cMm. Tabnuyy 1). ckntoyeHne
coctasnsaeT Montblanc, obcny>xumatowmnin 54 HaumoHanbHbLIX pbiHKa. «Montblanc
obpaTunnca kK e-kommepuunn ewe B 2011 roay, cTaB NMoHepoMm B 3Ton obnactwy, -
KoMmMeHTupyeT Kpuctodep NeTepcoH. - Ycnexy bpeHaa cnocobcTBoBaNa n ero
MHOronpounIbHOCTb - MOMUMO 4YaCoOB, B OHJIAaH MOXXHO NpunobpecTun nonb3ytowmnecs
601bLION NONYNAPHOCTBLIO aKCeCCyapbl, KOXKAHbIE N3OS, OHKN>».

DJIeKTPOHHas KOMMepLMSA MO3BOJIAET NyyLle MOHATb NoBeAeHMe He TOJIbKO NoKynaTenen,
HO 1 NpoAaBLoOB. Kak noka3sbiBaeT uccienosaHne DLG, Hanbonee npuBmniernpoBaHHbIMuU
pblHKamu asnsaTca CLUA n BenukobputaHusa - nx obcnyxmsatot 80% 6bpeHpos. 50%
MapoK He BbIXOAAT 3a npepesbl EBponbl u CLUA. Ha yavBneHne Maso 4acoBbiX (hrupm
OCMEeJIMBAIOTCA BbINTU Ha 3N1eKTPOHHbIe pblHKKM cTpaH BPUKC, B KoTopble BXxoauT 1 Poccus.
Tonbko Kntam cmor npobuTtbcsa B 4NCA0 M3BpaHHbIX JIIOKCOBOW NMPOMbILLIEHHOCTbIO
HanpaBJIEHNN: TaM B peXXUMe OHJIalH MOXXHO nprnobpectu nsgenus 41% Mapok.

YanBuTenbHo, HO caMa LLBenuapus, Nnpu3HaHHasa poAauHa 4acoB, 3aHUMaET L b
NBeHaaLaTyo Mo3numio B 3TOM CNUCKe - B 061aCTN €-KOMMEPLIUM MECTHbIN PbIHOK elle
HeNb3A CYNTATb 3PEbIM.

«CounanbHbIN WONAKHI» (CM. Tabanuy 2) - KN4YeBor GakTop Pas3BUTUSA IJIEKTPOHHOM
koMmmepumn: Facebook n Instagram no npaBy COpeBHYIOTCA € 6BnecTAWMMN BUTPUHAMM
pPOCKOLWHbIX ByTNKOB. 3aecb nuaep - bpenag Omega, B NPOLLSIOM FOAY OPraHM30BaBLUNN
nepByto aKcnpecc-npoaaxy B Instagram, npoweglyto ¢ 6onbwinm ycnexom. C Tex rnop ero



npuMmepy nocnenoBann Baume & Mercier, Chopard, Jaeger-LeCoultre, Louis Vuitton n
apyrve. eno oowno 0o TOro, 4To Aa)ke Takme «TpaauunoHanucTbl», Kak Hublot,
Vacheron Constantin n Carl F.Bucherrer pewmnnm puckHyTb 1 BbINTW Ha NogobHbie
nnaTdopmbl. Ha cerogHAWHNMN AeHb TakKMX cMenbYakos 14, nnnm 52% bpennos, B
MPUHLMNE 3aHMMAIOLLNXCA e-KOMMepLVeRn.
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Tabnuua 2. (c) DLG 2019

«HecMoTps Ha TO, YTO AOXOAbl OT «COLMaNIbHOrO LWOMNMUHIa» rNokKa He3HaduTesbHbl, Takas
hopma TOproean NoO3BONSAET NPefoCTaBUTb aKTUBHOMY MHTEPHET-Co0bLecTBY HOBLIN
noTpebntTenLCKkMM onbIT, a nocnegHee npegnoxeHue Instagram, Checkout, ogHO3Ha4YHO
crnocobCcTByeT pa3BUTUD TeHOeHUUN», yBepeH Kpuctodep MNMeTepcoH.

Y4ynTbiBasa ABHbIN Cnaj MHTepeca KpynHbiX BpeHao0B K y4acTUIo - KpanHe
noporocrosuwemy! - B npodeccrnoHanbHbiX canoHax, 6yab 1o SIHH nnu BaselWorld, BnonHe
BEPOSATHO, 4TO HACTYNUT AEHb, KOrAa NoBepPTETb Yacbl B pyKax UM NpUMepuUTb Ha
3anaCcTbe CTaHeT y)Ke HEBO3MOXHO. HageeMmcs, 4TO AeHb 3TOT HAaCTYNUT He CKOpPOo, Belb
BbIOOP KpacmBoOm - N XXN3HEHHO He Heobxoanmon! - Bewuubl B 31eraHTHOM ByTuke -
yO0BOLCTBME 0COoBOro poaa.

OTHOLUEHMA clla 1 LWBenuapuu
CtaTbu Mo Teme

YacoBoe MCKYCCTBO - B CMUCKE KYJIbTYPHOIro Hacjeams yesoBeyecTtsa?
Baselworld B Kpusunce?
HoBuHkM Baselworld 2019

Moa TUKaHbe Yacos
SIHH n Baselworld norosopuancb 0 COTpyaHN4YecTBe
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