HAmiA IA3ETA

Ed nashagazeta.ch

OnybnmkoBaHo Ha LLBenuapunsa: HOBOCTU Ha pycckom sA3blike (https://nashagazeta.ch)

Nestlé - camas uLeHHana LWBeuLapcKan
Mapka | Nestlé - camasa ueHHan
wBenuapckana mapka Nestlé - la marque
suisse qui a le plus de valeur

Auteur: TaTtbsiHa NMpKo, JlIoHOOH-XKXeHeBa , 08.02.2016.

© Keystone

CornacHo nocnegHemy penTuHry Brand Finance, camon foporon Mapkon mMmupa rno-
npexxHemy octaeTcsa Apple. Muuweson ruraHT Nestlé no cpaBHeHUto ¢ 2015 roaom
MOAHANCA Ha 6 CTPOYEK N 3aHMMaeT 37 MeCTOo, BO3rlaBMB CMMCOK LLUBENLAPCKNX
npeacTtasuTenenm pentuHra n onepegms 6aHkm UBS u Credit Suisse.
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Selon le dernier classement de Brand Finance, Apple conserve toujours son titre de marque
la plus chere au monde. Le géant alimentaire Nestlé a gagné 6 places par rapport au 2015
et occupe la 37e position, arrivant en téte pour la Suisse devant UBS et Credit Suisse.
Nestlé - caman ueHHas weenuapckas mapka Nestlé - la marque suisse qui a le plus de
valeur

CornacHo gaHHbIM 6pUTAaHCKOM KOHCAaNTMHIoBoW KomMmnaHum Brand Finance, exxerogHo
cocTasnsawowen pentuHr 500 cambix goporux 6peHnos mmpa, abCcoNtOTHLIM YEMMUOHOM B
3Ton obnacTn He NepsbIn rog noapsan octaetca Apple. CToMMoCTb 3TOM MapKu, no
oueHkaM 3KkcnepToB Brand Finance, 3a nocneaHun rog ysenmyunaacb co 128,3 mapg oo
145,9 mnpg [onnapos, B HacTHOCTKU, Bnarofgapsa ycnexy HoOBbIX MPOAYKTOB - iPhone 6 n
iPhone 6s.

B necatke cambix goporux 6peHaoB Mupa npeacTtaBsieHbl Cpa3y HEeCKOJIbKO
BbICOKOTEXHOJIOMMYHbIX KOMMaHNIN, Kak NpaBuio, pacnosioxxeHHbix B CLLUA. BTopoe mecTo B
3TOM roay yaanocb 3aBoeBaTb Google (94,2 mnpa aonnapos), onepegmnelleMy Samsung
(83,2 mnpa nonnapos), KOTOPbIA ONYCTUCHA Ha HUXKHIOK CTyrMeHb NoAnymMa, HeCMOTpS Ha
HebonbLoe yBennyeHne ctonmocTn bpeHaa.

Amazon.com (69,6 mapa [os11apoB) NoKasas JyyLnin Nnporpecc B ecaTkKe, NoAHABLINCH
cpa3y ¢ 8 Ha 4 mecTo bnarogapsa pa3BUTUO ycnyru Prime (ooCTaBKM B Te4eHMe OHSA), B TO
BpeMs Kak Microsoft (67,3 mapa [onnapoB), CTOMMOCTb KOTOPOIr0O NMpakTUYeCKn He

M3MeHWNachb 3a NnocsiegHNn ron, NnepeMecTusca Ha 5 CTpPOUKYy.
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B To BpeMs Kak LeHa Tpex Mapok 13 nepson necAatku - Apple, Google n Amazon.com -
3aMeTHO Bblpoca B abCOMOTHOM Bblpa>keHnK, CaMble KpPyrnHble NOTepn NoHecn
McDonald's (42,9 mnpa), General Electric (37,2 mapga) n Volkswagen (18,9 mnpa nonnapos),
OKa3aBLUIasACs B LEeHTpe CKaHAana, CBA3aHHOro C MaHUNYyAUNAMN B BbIXJIONHOW CUCTEME.
CeTb BbICTPOro NUTaHMUA U aBTOMOOUBbHBIN KOHLEPH (06a aMepnkaHCKue) B 3TOM rogy
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BbILLM 3a Npefesibl NepBon OeCATKU, PaCnoIOXXNBLLUNCL, COOTBETCTBEHHO, Ha 12 n 13
MecTax, B TO BpeMs Kak Volkswagen onyctuncsa ¢ 18 cpa3y Ha 57 MecTo.

LLiBenuapuns B NepBol COTHe penTuHra Brand Finance npenctasneHa komnaHuen Nestlé
(23,4 mnpp ponnapos), KoTopasd NogHsaNacb Ha 37 MeCTOo, NPU 3TOM OTAEsIbHbIM -
NOBOJIbHO yCnelHbIM - 6peHaoM B cnncke 3HauynTcs Nescafé, oka3zaBLunincs Ha 226
CTpoyke. LLIBenyapckoMy NULLEBOMY TMraHTy yaasloCb onepeanTb CBOUX KOHKYPEHTOB,
BKJIOYAs (hpaHLy3CKOro npom3soanTens MosiodHbliX npoaykTos Danone (156 mecTo) u
aMepuKaHCKMN KoHuepH Kraft (235 mecTo).

CTOMMOCTb MapoK, He BOWeALWMNX B MEPBYIO COTHIO, aBTOPbI NCCIe40BAaHMSA HE YKa3bIBaloT,
no3Tomy 06 ycnexe oCTaJibHbIX LWBENLLAPCKNX KOMMAAHUA MOXXHO CyOUTb JINLWb MO KX
MeCTaM B PENTUHIe N HaMeTUBLLUENCA AUHAMUKeE MO CPaBHEHMWIO B MpeablayLnNM OTHETHbIM
nepuonoM. Cyas rno BCcemy, LLUBENLAPCKUA (DUHAHCOBbLIN CEKTOP NEPEXXMBAET He syyline
BpeMeHa: KpynHenwmne 6aHkn UBS n Credit Suisse 3aHsa1n, cooTBeTcTBEHHO, 140 1 182
CTPO4KM, NOTEPSAB HE MeHee 35 NO3UUNA KaXKAbIN.

Tak>Xe B CNNCKe NpourpasLLnX NO CTOMMOCTN BpeHa OKa3asnch: CbipbeBON Tpenaep
Glencore Xstrata, onyctuBwunnca ¢ 218 Ha 282 mecTo, cTpaxoBas KoMrnaHna Swiss Re,
rnepemMecTtuBLlanca ¢ 278 Ha 317 mecTo, N YacoBad MapkKa Omega, cmeHusLana 375
nosnuuio Ha 407-10.

Hennoxo naoyT nena y ctpaxoswmka Zurich, kotopbln nogHanca co 169 Ha 157 mecTo,
Te/IeKOMMYHUKALNOHHON KOMMaHUM Swisscom, 3aHaBLeNn 198 mecTo BMeCcTo
npownoroaHero 236-ro, 4acoBom Mmapkn Rolex, pacnosio)XXmnBLLUENCSA Ha 232 CTpPoYKe
BMeCTO 258-1, 1 MallMHOCTpoUTENbHOro KoHuepHa ABB, coBepLUMBLLEro CTPEMUTESbHbIN
B3/1eT ¢ 338 Ha 253 mecTo.

B To )Xe BpeMs ynana ueHa MapoK, KOTopble NpuHagnexaT KpynHenLwmnm
dhapmaueBTUHeckuM KoMmnaHmam KoHdegepauum, - Roche n Novartis 3aHsan1n B pentuHre
Brand Finance, cooTBeTcTBeHHO, 389 n 462 mecTa, caas cpa3y oT 30 go 50 nosnyun.
Oob6aBunMm, 4TO LWWBENLAPCKNIA NPON3BOANTENb LLeMeHTa Holcim, rogom paHee
pacnosioXuBLLUMACA Ha 378 CTpoyKe, Ha 3TOT pa3 BbibblN N3 cnucka 500 camMbix [opornx
MapoK.

Poccuiickmne bpeHabl npeacTaB/ieHbl B penTUHre KomnaHmamm «Coepbank» (205),
«Jlykonn» (230), «Fasnpom» (299) n MTS (437 mecT0). Mo oueHkam Brand Finance, nx
CTOMMOCTb YynaJsia 3a MpPoLbIA rof, UCKJII0YEeHNEe COCTaBIAET NULb HedTAHaA KOMMNaHNS
«Jlykonn». bpeHabl «MarHUT» n «MeracoH», 3aHMMaBLIMe B NPOLSIOrogHEM penTuHre 313
n 486 MecTa, Ha 3TOT pa3 He BowWJIM B CrMCOK 500 caMbiX JOPOrMx Mapok Mupa.

LIBENLIAPCKME MaPKK

CTtaTbu no Teme

LliBenuapusa - Ha YeTBEPTOM MECTEe MO KaNUTaJaN3aLNN KOMIOAHUA
BastoTa v Cbipbe NOBANAAN Ha PE3YbTaThl KPYMNHENLLINX KOMOAHUI
Nestlé cTaBUT pekop PbIHOYHOW KanuTaavsaumm
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