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Kode - caMmbiy LUBEULAPCKUU NPOAYKT? |
Le café est le produit le plus suisse?
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LLIBenuapckas NpoaoBoJIbCTBEHHASA MPOMbILIIEHHOCTb N3BECTHaA BO BCEM MUpe Bharonaps
Cblpy 1 wokosagy. Mexnay TeMm, Ha4dmHasa ¢ 2010 ropa, KoHenepaumnsa skcrnoptTupyeTt
HaMHoOro 6onble Koge, 4eM 3TUX TPAANLNOHHbBIX MPOAYKTOB, 0OHaPY XN SKCMepPThbI
hnHaHcoBoro KoHrnomepaTta Credit Suisse.

I

L'industrie agroalimentaire suisse est reconnue dans le monde entier grace au fromage et
chocolat. Et pourtant, a partir de 2010, la Confédération exporte bien plus de café que de
ces produits-symboles, ont révélé les experts de Credit Suisse.

Le café est le produit le plus suisse?


https://nashagazeta.ch
https://nashagazeta.ch/cities/cyurih

LLIBernuapckue Cbipbl U LLIOKONAA - HEOTbeMIEMble COCTaBASAIOLWME UMUO)Ka CTPaHbI B
ryasax BCcero Mmupa, HapasHe ¢ 6aHkaMu, YacamMm N HeyToMUMbIM Poaxxepom Penepepom. B
TOM, COOTBETCTBYET /N AENCTBUTENIBHOCTUN pacxoXkee Kauvile, pewunan pasobpaTtbcs
aKCNepTbl PUHAHCOBOro KoHrnomepaTa Credit Suisse, U3y4umB NOJIOXKEHME Aen B OTpac/n
W, rNaBHOE, BbIACHMB, HAaCKOJIbKO 060CHOBAHHO CbIp U LWOKONA4 B NMepByto o4epenb
aCCoOLMNPYIOTCA Y XUTenen Apyrux ctpaH co LLsenuapuen.

MpoOoBOSIbLCTBEHHASA MPOMbILIEHHOCTb - 04HA U3 BaXXHENLWNX OTpacien LWBEeNLapCKOn
3KOHOMUKWN. NMpon3BOACTBOM NMPOAYKTOB NMMUTaHUSA 3aHATbI 6onee 70 ThiCAY YENOBEK,
paboTatowme B 4 TbiCA4axX KOMMNaHWUN. ECin BKAIOYNTb B pacyeTbl TOProBbIA LUK, TO
OKaXKeTCH, 4TO eXXeQHEBHO Haj CO34aHMeM NpPoAoBOJIbCTBEHHOro Bbaarononyyms
weenuyapues TpyasaTca 250 ThiCcaY YesoBeK.

B 4ncne rnaBHbIX M3TPOB 3TOM0 CEKTOPA SKOHOMUKUN, KakK NpPaBuo, Ha3biBalOT
TpaHCHauMoHanbHYto Kopriopauunto Nestlé, pacnono)xeHHyto Ha bepery XXeHeBCKOro o3epa,
N LUIOPUXCKOro nponssoamTtens wokonaga Lindt&Sprungli. OgHako 6o1ee NoN0BUHDI
paboTHNKOB NMPOAOBO/ILCTBEHHOW MPOMbILLJIEHHOCTU TPYAATCA B KOMMAHUAX, OTHOCALLNXCSA
K chepe manoro u cpeaHero 6busHeca (PME), otmevatT akcnepTbl Credit Suisse.

Kak »e pacnpefennance npuopuTeThl B chepe Npon3BoACTBaA NPOAYKTOB NMUTAHUSA B
camon Leenuapun? Kak un csienosaso oXXngaTb, KOMNaHnm KoHgegepaunm HanpasnasaoT
CBOU YCWJINA He TOJIbKO Ha U3roToBJIEHME CbipOB U Wokosnaja. Mo gaHHbIM Credit Suisse,
0KO0J10 TpeTn paboTHUKOB (M3 KOTOpbIX 75% oTHOCATCA K PME) 3aHATO B Npon3BoAcTBe
xNebobyno4HbIX N MaKapOHHbIX N3gennn. Bropoe MecTo No 4Mcay nepcoHana 3aHUMaloT
KOMMaHWKW, 3aHMMatlowmecs nepepaboTkom Msaca. 3a HUMKU CefyT U3roToBUTeNn
MOJIOYHOM NPOAYKLWUN, WOKoNada, 4asa n Kohe, KOHONTEPCKUX N3gennim n gpyrux
NnPOoAYKTOB. [1py 3TOM, OTMeYaloT 3KCNepThbl, Cpenn Npon3soanTenen MOXXHO BCTPETUTb U
MeNKNX NTAaBOYHUKOB, N TPaHCHaLMOHaIbHble Kopriopauun: nnaep MOJ0YHON NHAYCTPUN
Emmi nerko y>xmBaeTcs psfoM C cbipoBapHen 13 YpHepboaeHa, a Lindt&Springli cnokonHo
COCeACTBYeT C MaJlon3BecTHOM 3a npegenamu LLisenuapun wokonagHon gpabpukon Max
Felchlin.

BrnpoyeM, Takoe cocyLleCcTBOBaHMNE He BCErAa MOXKHO Ha3BaTb MUPHbLIM: HEKOTOpPbIE
MenKue nNpeanpuaTns He BblAEPXKNBAT KOHKYPEHLUM 1 MOKNAAIT PbIHOK, ApYyrue,
HaNPOTMB, MOJIb3YOTCS MOMNYASAPHOCTLIO CPeAn LEHUTENEN «PYHYHOro Tpyaa» Uin
6naronaps HOBaTOPCKOMY MoAxoay K KAneHTaM. YCnelwHbln npumep Masioro 6usHeca B
3TOW chepe - pacuBET pernoHasibHbIX NMMBOBApPEH, NpeaJsaralowmx KJIneHTam
OPUTrMHaNbHY NPOAYKLNIO COBCTBEHHOrO NPOM3BOACTBA.
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Percentage of total food exports from each sector (2013)

28% coffee/tea
® 20% soft drinks
® 11% chocolate
® 7% cheese
® 5% sweets

3% baby food

26% other

Source: Swiss Federal Customs Adminiztration, Credit Suisse

Kak pacnpenensieTcs 3KCnopT LWBeLapckoro npoaosonbcTems © Credit Suisse

OOHaKo He BCe roTOBbl N1aTUTb Bonblle 3a MHAMBUAYANbHbLIN NOAXO0A, N LWBENLAPCKNM
KOMMaHUAM LOBOJIbHO pefKo yAaeTCs BblOEeP>XXNBATb KOHKYPEHL N0 C MHOCTPAaHHbIMN
conepHukamun. B KoHdenepaunm XXn3Hb Npon3BoanTensa Henerka: 6onbLline pacxonbl Ha
onsaTy TpyAa M BbICOKME TaMOXXEHHbIe MOLUJINHbI Ha UMMNOPT Cblipbs, HanpaBJ/ieHHble Ha
3aWNTy OTe4YeCTBEHHOro NPOM3BOANTENSA, BHEC/IN CBOW BKJ1a B pa3BuUTme Tak
Ha3blBaeMOro «norTpeburtenbckoro Typusma». OTkas HaumoHanbHoro 6aHka ot
nogaep)XXaHusa BaJlOTHOIO Kypca Tak»Xe He cnocobCTBYyeT poCTy MONyASpHOCTU
oTe4yecTBEHHOM Npoaykuuu. Mo oueHkam Credit Suisse, cyLeCTBEHHOe yKpenieHne
dpaHka B 2010-2011 rogax npueBesno K TomMy, 410 B 2012-M weenyapubl NOTPaTUIN Ha
MOKYMKY NMpoAoBOSILCTBUA 3a rpaHnuen 1,3 mnpa dpaHkoB. B 2015-M aToT dpeHOMEH
MOXXeT YCUNNTbLCA, U AaBJIeHNEe Ha OTe4eCTBEHHOro Npon3BoanTeNns CHoBa BO3pacTeT,
CYMTAKT IKCNEepThl.

NMpUHNMasa BO BHUMaHME SKOHOMUYECKME (haKTopbl, LWBerLapcKas NpoaoBOJIbCTBEHHAS
MPOMbILLIEHHOCTb B 60/bLLEN CTENEHN OPUEHTUPOBaHA Ha MeCTHOro notpeburtens: B
obuwem obbeme Npoaa)k 4008 3KcnopTa cocTasnseT nmwb 10-20%. OaHako HacblWeHne
LWBENLAPCKOro pblHKa BbIHY>XXAaeT npon3BognTenen nckatb (M OBOJIbHO ycrewHo!) nyTn
NMPUBNEYEHNS HOBbIX KJIMEHTOB 3a pybexxom.

B 2014 roay KoHteaepaumns sKCNnopTMpoBasa NpoaoBOSIbCTBUSA Ha peKopaHyto ansa cebs
cymmy B 8,3 MsipA (ppaHKOB, NpUYeM 3a nocnefHne AecAaTb NeT 3Ta uudpa yasouiack.
MpumMedaTenbHO, 4TO JIbBUHAA [ONA NPUPOCTa NPUXOAUTCA Ha Kodhe N dSHepreTunyeckmne
HanuTkn Red Bull, paznmuBaembie B Tapy B WWBENLapCKON AepeByLllke BugHay. A 6narogaps
BCEMUPHOMY ycrexy KoemalunH Nespresso, KarncyJsbl 419 KOTOPbIX NPON3BOAATCSHA
nckNo4YnTenbHo B LLBenuapum, 6oapawmin HaNnMToK BCKOPEe MOXKEeT CTaTb BUIUTHOM
KapTOo4Kon HebONbLION aNbNUACKOW CTpaHbl. Bo BCSKOM cny4dae, Ha4yuHasg ¢ 2010 roga,
uUndpbl obbeMa skcnopTa Koge NpesBbILLaloT CYMMY aHasIorMYHbIX NOKa3aTenen B
TPaAULNOHHBIX LLUBENLAPCKUX KAaTEropmsax «Cbip» U «LLIOKOIAL».
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OioxapaeH, KnyHn n apoMaTHbIN (LuBenuapcknn) koge - what else?
BepH-CTpacbypr

LwBenuapckme NpoAyKThI

LUBENLLIAPCKNE MPON3BOANTENN
CtaTbu no Teme

«UiBenuapus - 3to Pepepep, LWokoaan n baHkmn»
LLlBeI7I apPCKMe 4YacCbl n alOLIEeHHOCTW He MOoCTpadaJih OT CHUXEHUA SKCMOPT

Cblp 1 WwBenuapLbl - UICTOpUA A0bBM Npoao/IHKaeTCa
LLiBenuapusa 6beT pekopabl N0 3KCAOPTY NPOAYKLIAN
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