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Cambii npofaBaeMbln 6peH B Mmupe (© Apple)

KomMmnaHusa Millward Brown onybnvnkoBana eXerofHbll peUTUHI CaMbIX yCrewHbIX bpeHaos
B Mype BrandZ. Ha nepBoM MecTe, TakXe Kak 1 B npowsiom roay, aetuwe Ctmuea xobca.
N3 pocCMNCKNX KOMNaHU B CNUCKe oka3anucb CbepbaHk n MTC.

|

Millward Brown has published the annual ranking Top 100 brands. Apple is leading. The
Russian companies Sberbank and Gazprom are also on the list.

Sberbank, MTS and Cartier among the Top 100 Brands

B ony6snkoBaHHOM Ha 3Toun Hegene cnncke 100 camMbiX NyyLLInxX MUpoBbIX BpeHaos BrandZ
APKO OTPa3nINCb NocaeaHne n3MeHeHus B rnobasnbHON 3KOHOMUKE, XOTS B NEPBOW
LeCcATKe N 0CTaJIMCb NOYTU BCE NPOLIOrogHuUe Urpoku. Broponm rog nogpsan CrnMcok
BO3rnaBnseT koMnaHusa Apple, koTopas, kak 6bl LMHMYHO 3TO He 3ByYasio, Nocae CMepTn
O>xobca nepexxkunna pe3knin CKavyok npodak. XBaTuUT /N 3anasa Ha CnefyoLwnn rog,
cerogHsa cyanTb CNoxHo. MoTpebutenam cHoBa obewlatloT HOBbIN TEXHOJIOMNMYECKUN
NpopbIB, 04HAKO HEU3BECTHO, KakK A0JIro 6peHa CMOXeT NPUHOCUTb CBEPXBLICOKUE
npubbiin. Cnenom 3a aMeprukaHCKNM «A610KOM» nayT ero cooTeyecTBeHHUKN IBM,
Google, McDonald"s n Microsoft.

B cnucke cambix NpoAaBaeMbliX OKa3aJIMCb U ABa POCCUNCKNX BpeHaa. B aTom rogy
CbepbaHk nepemecTuncsa ¢ 99 Ha 76 mecto, a MTC (MobunbHblie TeneCncTteMsl) C NEPBOro
pa3a 3anpbIirHy1 Ha 85 CcTpo4Ky. YTo KacaeTcsa weenyapcknx bpeHaos, To B 3TOM roay nx
B OCHOBHOM CMKMCKe He O0Ka3asocb. Cpeamn nyywnx BNepBble OKa3ancsa appukaHckmn bpeng
MTN, npuHagnexawmm komnaHmm ns KOAP, 3aHMMaloLWENCa OKa3aHneMm
TeNEeKOMMYHUKALUWNOHHbIX YCIYT.

3aTo ocoboe MecCTo LWBeNLapckmue TOProBble MapKu 3aHNMAKT B KaTeropum «JIlokKe».
Mpo4yHoe mecTo cebe obecneynnm Rolex n Cartier. Cnncok, BO3rnaBasgeMbln paHLy3CKNUMU
Mapkamu Louis Vuitton n Hermeés, conpoBo)xgaeTcs npuMmevaTeslbHON CTaTUCTUKON: 13%
pecnoHAeHTOB yBepeHbl, YTO «MOKYMNKa NPOAYKTOB KJlacca JIIOKC ABNAETCSH
HeobXoANUMOCTbIO», YTO Ha 1% MPOLEHT BbilLe, YEM B MPOLIJIOM rogy. Takume
NOJSIOXKUTENbHbIE LD PbI CTaNN BO3MOXHbIMK Barogaps nokynatenam us Kutas, UHanm un
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Poccun. MoTtpebutenu ns Benukobputanuu, CLLUA v bpasunmn, HaobopoT, He UCMbITbIBAOT
ocoboro Bfie4eHUs K NpeaMeTaM pockowu. Hanpumep, TosibKo 8% amMmepukaHLeB roToBbl
TPaTUTb Ha HUX AeHbrn, a B Poccum yncno nobutenen nioKCoBbix 6peHOo0B cocTaBnseT
15%.
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Hdecatka ny4qwmnx. CToMmMocTb yKa3aHa B MaH.gosn. (© Millward Brown)

B kaTeropumn «HedTb 1 ras» nepsoe MecTo 3aHMMaeT ExxonMobil, Ha BOCbMOM MecTe
POCCUNCKUI rnraHT Masnpom. Kak nokasbiBaeT CTaTUCTUKA, HehTeraszoBble KOMMNaHUN
notepanm 6onbLION NpoueHT noTpebutenbckoro gosepus. No cpasHeHuto ¢ 2008 roaom oH
ynan Ha 11 NyHKTOB. 9TO CaMbll XyALUUA NOKa3aTesNlb N0 BCEM OTPACAAM. DKCNEPThbl N3
Millward Brown 06bACHAT TakMe n3MeHeHUs NocaegHNUMUN SKOI0MrMYeCKUMmn
KaTacTpodaMn Ha Wwesnbdax N akTUBMU3aLMNEN KOMMNAHWUW, NPOABUIraloWmMX ajibTePHaTUBHbIE
NCTOYHUKN 3Heprun. OTpac/ibio, KpeanT A0BEepMS K KOTOPOW HEYK/IOHHO pacTeT, CTasno
«[Mneo». CambiMn BOCTpebOBaHHbIMM OKa3aJIMCb HEMELKNE MapKU NMPoayKTa.

Takxxe Millward Brown cocTtasnseT cnucku Top 10 6peHaoB no oTaesbHbIM CTpaHaM. K
coxXXasieHuto, oprunanbHoOM MHpopmaLmm rno Poccum HeT. Ho nmerowmecs gaHHble No
LLIBenuapun HAaNOAHAT ropaoCTbl0 MECTHbIX XXUTenen, o0cobeHHo, ecnm CpaBHUTDL
pe3ynbTaThbl € cocegsamm. Oka3zanochk, 4To 13 10 cambix nyywunx 6peHpos, 6 NnpuHagnexarT
LWBENLApCKNM KoMnaHnaMm. Nepsble MecTa 3aHUMaloT ruranTbel Migros n Coop. Apple
noctanacb 6poH3a. Cnegom nayTt Swisscom, Raiffeisen n kKaHToOHanbHbie 6aHKK. B
fepMaHunM ToNbKo ABa bpeHaa MeCcTHble, a BO PpaHuum - oguH. Takoe pacnpeneneHme
[aeT WBenuapCcKM XypHaaucTam noso ANa eAKUX LWYTOK B agpec cocenen.

[daHHbIN PENTUHI, KakK U MHOrMe aHasiornvyHble NCCNefoBaHns, He TOJIbKO NpeacTaBnaeT
0OLLYI0 KAPTUHY, HO N MOXXET Ha 3TY KapTUHY BAUATb. I NOTOMY HEeyAUBUTESIbHO, Y4TO
[lafieKo He BCe 0Ka3aJICb A0BOJIbHbI MOJIy4YeHHbIMU pe3ysibTaTaMn. Nockonbky BrandZ, B
oT/In4Me OT uccnenoBaHum XxypHana The Economist, - OTHOCUTE/IbHO MOJIOOON PENTUHT, TO
CTOUT 0OBACHUTB, KAK MMEHHO OH COCTaBAAETCHA U N0 KakKNM KpuTepusam seneTcs otbop
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bpeHnos..

Millward Brown cocTaBnsieT cnncok 100 ny4wmnx 6peHaooB B Mmupe ¢ 2006 roga. NoHavany
cneymnanncToB KoMNaHUm obBMHANM B NPeaB3aTOCTU, HO PYKOBOACTBO 0BOJILHO 6bICTPO
oTpearnpoBasio Ha KpUTUYECKME 3aMevYaHns N BHECJI0 KOPPEKTUBLI B MexaHU3M oTbopa
nyywnx. FnaBHble NPUOPUTETHLI - NPO3PAYHOCTb N 06 BEKTUBHOCTL. MeTo UCKAo4aeT
CTaHOAPTHbIE SKOHOMUYECKNE KPUTEPUM OLLEHKN N (DOKYCUPYETCH UCKIOYUTENBHO Ha
h1HaHCOBOW MPUBAEKATESIbHOCTU CamMoro 6peHaa, ero cnocobHOCTU NpoaaBaTbhCA. WHbIMK
C/I0BaMU, OLLeHMBAETCs He peasibHasd CTOMMOCTb KOMMaHUN, KOTOPOW OH NPUHALNEXWUT, a
hakTn4eckasa n npegnonaraeMasn Nnpmbbiib, NPUHOCUMAsA TOSILKO caMnuM BpeHaoM.
NHdopmauma cobupaeTca oAHOBPEMEHHO N3 ABYX UCTOYHUKOB. B TevyeHune roga naet
onpoc notpebutenen no scemy Mnpy: Kaxxabin n3 150 000 pecnoHAEHTOB A0JIKEH 6bin
yKa3aTb 6peHAbl, KOTOPbIM OH Hanbonee foBepseT, a TakXXe BblAENIUTb TOBapbl, KOTOpbIe
OH >xenan 6bl umeTb, byab y HEero Takas BO3MOXXHOCTb. OAHOBpPEMEHHO rpynna
He3aBUCUMbIX 3KcnepToB (0Kos10 500 YyenoBek) NoAroToBMAa CneumnaibHbi AoKNah o
PasBUTUM M OLLEHKE CaMbIX BOCTpeboBaHHbIX TOProBbiX Mapok. Mpuyem no Kaxgomy ns 13
CeKTopoB (ogexxna, NPoayKTbl MNTaHUSA, HEPTb M ras, POCKOLWb, MalWnHbI N T.4.), Ha
KoTopble pa3aeneHbl bpeHabl, paboTaeT oTAaeNbHAa KOMaHAa CneumanncToB. 3aTeM
AaHHble CKJIaAblBalOTCA, U NOJIYYEHHbIN pe3ynbTaT BbIHOCMTCS Ha Bceobulee obo3peHme.

XOTS 3TOT MeTo OLEHKN MMeeT CBOW HeAOCTAaTKKU, CTOUT 06paTUTb BHMMaHME Ha
rnoJly4eHHble pe3ysbTaTbl, Beb OHU 0AOT BO3MOXXHOCTb HE TOJIbKO COCTaBUTb
npeancTtasseHne o rnobasbHOM pa3BuTUM BPEHO0B, HO U CPAaBHUTbL COBCTBEHHbIE
npeanoYTeHns C MUPOBbIMU TEHAEHL N, @ 3a04H0 3alyMaTbCsA Ha TeM, NoYeMy Mbl
CKJIOHHbI MOKYMaTb O4HW TOBapbl M OTKa3blBaTbCA OT APYruxX.
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