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B KaKMX KOMNaHUAX Npeano4YmTaloT
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suisses

Auteur: Onbra KOpkuHa, baszens , 12.10.2011.

Odunc Google B Lilopnxe ocTaeTcsa cambiM BOCTpeboBaHHbIM MecTOM paboTbl cpean
OVMAOMUPOBAHHbIX CMELNaNNCTOB B pa3HbiX 061acTAX HayKn. NIX MOXXHO NOHATb... (DR)
Cnucok cta nyywmnx pabotonatenen 2011 roga, nzbpaHHbIX MOSIOABbIMU CrieLnanMCcTamMmm
LLiBenuapuun, 6bin onybamkosaH XxypHanoM Universum Top 100. PENTUHI naeanbHbIX ANs
Kapbepbl NPeanpuaTUA, eXXerogHo BbiMyCKaeMbll B A€BATU CTpPaHaX, BKAYas Poccuio n
CLUA, - To4HbIN BapoMeTp akTyasibHbIX TEHAEHLWA B MUpe TPyO4OyCTPONCTBA U
npodeccnoHanbHbIX NPeANOYTEHNI HOBOIO MOKOEHUS.

|

La liste des 100 employeurs les plus attractifs du pays, publiée en Suisse par le magazine
Universum Top 100, figure parmi les éléments clés dans le domaine de I'Employer Branding
et reflete des tendances actuelles sur le marché du travail ainsi que les objectifs de carriere
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de la nouvelle génération de spécialistes.
Les employeurs idéaux des jeunes diplomés suisses

E)XerooHbIN PENTUHT NyHLWNX - CaMbIX NPUBJIEKATESIbHbIX B F/1a3aX Moa04bIX
AVNJIOMUPOBAHHbLIX CNeLnanncToB - KoMnaHum LLiBenuapum oxsBaTbiBaeT BCE BO3MOXHbIE
chepbl NpodheccMoHanbHON AeATEeNbHOCTU, OT Hay4YHbIX NCCIeA0BaHNN N BbICOKUX
TEXHONOrNM A0 MapKeTUHra, SKOHOMUKM 1 BaHKOBCKOro aena. PesynbtaTt rnobasnbHOro
onpoca 6onee 9000 cTyaeHTOB, CMNCOK CTa Nydwunx pabotonatenen 2011 roga
(«Universum Top 100 Switzerland») - He TOJIbKO KO4YEBOM 3/1€eMEHT LUBENLapCKoro
«Employer Branding», HeoTbeMnemMas 4aCTb UMUAXKA KOMMNAHWUA, HO U aBTOPUTETHbLIN
NCTOYHUK MHOPMaLMKM 0 NepcrneKkTnBax KapbepHOro pocTa B JIOHE NpeanpuaTun,
ob6ocHOBaBLUMXCA Ha TeppuTopun KoHdeaepaumun. Mo MHEHUIO CNeumnannucToBs, Bce bonblue
CTYOEHTOB B NoncKax paboTbl ONMPaOTCA Ha PENTUHIU, XapaKTepUsyroLwme KOMMNaHUIo
MMEHHO Kak paboTofaTens, a He TONbKO C TOYKM 3peHns ee rogosoro obopoTa u
NMONOXXEHNA Ha MeXAYHapO4HOM pPbIHKE.

NTakK, B Kakux KOMMNaHUaX npeanoymnTatoT paboTaTb MONoabie LWBENLLApCKue
cneunanncTbl?

B rno6anbHoM onpoce Universum Communications 3a 2011 rog npuHanam y4actue 9 165
CTYLEHTOB, NPOAO/DKAIOLWMX UK 3aKaH4YmBaoLwmx y4eby B ogHon n3 Hanbonee
BOCTpeboBaHHbIX SKOHOMUMKON chep: NpeanpnHUMaTeNbCTBO U KOMMEPLUUS, NHXEHEPHbIE
N eCTeCTBEHHbIE€ HayKN, NH(POPMaLIMOHHbIE TEXHOOM K. Ka)Kabl y4aCcTHUK Bbibpan cBomnx
npeanbHbIX paboTogaTenen us NpPegNoXXeHHOro cnncka 130 KoMnaHnm am NPenIoXKn
cobCcTBEHHbIE pekoMeHaaunmn. B uenax o6 bekTUBHOCTN, NepBOHAYaIbHbIA CMUCOK Obin
COCTaBJIEH HE3ABUCUMbIMW dKCNepTamMun, fabbl UCKAYNTL Ntoboe BAnMAHME NpeanpusaTnin
Ha CBOO NMO3ULNIO B PENTUHTIE.

EcTecTBeHHO, CYObEKTUBHOCTb NPU OLLEHKE TOr0 UK MHOMO NMOTEHLMNaNbHOIO
paboTonaTens HensbexxHa. Ha MHeHMe MOIOAbIX CNELNaINCcToOB O NPMBJIEKATENBHOCTH
TOW UAWN UHOW OTPACIN NN KOMMAHUN MOTYT MOB/INATL COCTOSAHNE HALIMOHANBLHOW 1
MeXAYHapPOAHOM 3KOHOMUK, MOINTUYECKNE CODBLITUS NN CoLMabHble acnekTbl. OHaKo,
NoAYEePKMBAIOT CMELVANIUCTbI, B KOHLIE KOHLIOB, pellatollee 3HaYeHne, HeCMOTPS Ha Bce
BHELLHNE N CyObeKTUBHbIE (DAaKTOPbI OLLEHKU, UTPAET UMEHHO UMUOXK KOMMaHUN Kak
paboTonaTens n Mecta AN NepCcrnekKTUBHOro NPogeccMoHaNbHOro Pa3BUTUS 1
KapbepHOro pocTa.

2010 ron, HECOMHEHHO, OKa3asiCsd He CaMblM CMOKOWHbIM B SdKOHOMNYECKOM U
MOJINTUYECKOM MNJlaHax: NpobsemMbl B 30HE €BPOMENCKON BaatOThbl, MOCNenCTBUSA HEPTAHON
KaTacTpodbl Ha NnaTdopme BP n nssepxxerHnsa synkaHa B icnanaum ganm o cebe 3HaTb BO
BCeX CTpaHax, u LeBenyapunsa He cTana uckawveHmeM. Ho, B oT/in4me oT CBOUX cocenen,
KoHenepauunsa cMoria yctoaTb nepepn noTpaceHnsamMm (MHaAHCOBbLIX KPU3MCOB N faXke
nepexxunaa 3a npoLweaLlmnm rog HeKUn B3NeT Ha pbiHKe Tpyaa. Bnpoyem, weenuapckme
CTYAEHTbl OKa3asncb BNoJiHe NocsenoBaTes/ibHbIMU B CBOUX OLLEHKaX, U B PENTUHre
noeanbHbix pabotomatenen 2011 roga He HabnogaeTca KapAWHaIbHbIX U3MEHEHUI MO
CpaBHeHWIo C ornpocamMn NpoLbIX sieT. YTo, B CBOO o4epenb, CBUAETENbCTBYET O
CTabnNbHOM NONOXKEHUN NNONPYIOLLMNX Ha MPOTAXKEHNN HECKONBKUX NIeT NpeanpusaTun.

Cnuncok cTa nyywmnx komnaHuin LLsenuapun onsa cneunanmcTtoB SKOHOMUYECKon cdepsbl
BO3raBUAN nNuwleBol KoHuUepH Nestlé, 6aHkun Credit Suisse n UBS, 3a KoTopbiMK cnenytoT
Google, L'Oréal n Swatch Group. byaywmnx nHxxeHepos npuesekatoT rpynna ABB, nnaep B



o6s1aCcTn TEXHONOrNN ONS SNEKTPOIHEPreTUKM N aBTOMaTM3auUnUKN, TPAHCNOPTHLIA FUFaHT
Alstom, cneunanncT ¢ MUPOBbLIM MMEHEM B NPOnU3BOACTBe 060pya0OBaHUSA, SIHEPreTU4eCcKnxX
TEXHOJIOTUA N XXeNne3HO40POXXHOIro TpaHCMopTa, a TakXe Siemens, He HY)XAAloLWNNCS B
npeacTtasneHnn. Google, IBM n weenuapckne xenesHbole goporn SBB CFF FFS
NPoOAO0JIXKAKT CNNCOK NTNAEPOB, KOTOPbLIN 3aBepLUatoT, COOTBETCTBEHHO, Ha CEAbMOM 1
BocbMOM MecTax, Nestlé n Logitech.

AnnnoMupoBaHHbIe CrieunanncTbl B cpepe eCTeCTBEHHbIX HayK Mo-npexxHeMy oThatT
npennoyTeHne papmaueBTnyeckmm ruraHtam Novartis, Roche v rpynne Nestlé, Ho He
OTKa3blBalOTCA OT NocToB B ®efepasbHon agMUHUCTpaumun, Google nnu Bayer. Boibop
MON0AbIX CNeumanncTos B 0671aCcTn MHHOPMALMOHHbBIX TEXHOJIOMNIA TaKXe He yaNBUA
cocTaBuTenen penTuHra: ero sosrnasunm Google, IBM n Microsoft, wusenuapckui
npoussoanTesb nepndepuinHbiX YCTPONUCTB 418 KoMmnbioTepoB Logitech, 6aHku Credit
Suisse, UBS n nnaep TeNeKOMMYHUKALMNOHHbLIX TEXHOJI0MMN Swisscom.

3a npoweawmnn rog HeKoTopble NPeanpUATNA COBEPLUMNIIN 3HA4YNUTENbHbLIN NPOPLIB B
penTtuHrax Universum Communications. Tak, oMHaHCOBbIN rnuranT J. P. Morgan, KOHLEepH
ABB 1 komnaHusa Microsoft Bownn B Ton-30 naeanbHbiX pabotonatenen ona CTyoeHToB
3KOHOMMYECKUX haKybTeToB. Cpean NHXXeHepoB MonyJapHOCTbIO CTanaun MNoJsib30BaTbCA
WBEeNLapCKNM sHepreTnyeckuin koHuepH Alpiq n rpynna Schindler, ognH n3 segyuwmnx
MUPOBbLIX MPON3BOANTENEN NN(TOB, 3CKANIATOPOB M Beryuwmnx oOopoxKek.

MarucTpbl eCTeCTBEHHbIX HayK Bce bonblue npeanovuTatoT Siemens, Logitech,
LWwBenuapcKyo KomnaHuio Givaudan, KpyrnHenwero B Mupe npon3BoAnTensa NuweBblX
apoMaTn3aTopoB M NapoMepHbIX KOMMNO3ULMWIA, a TakXe ngepa KOHCaNTUHIOBbIX YCyr
B chepe 6usHeca Boston Consulting Group. B TpuauaTky naeanbHbix paboTonaTtenen c
TOYKWN 3pEHNA MOJI0AbIX CMEeunaamcToB No MHPOPMALMOHHBIM TEXHOIOMMSAM Ha 3TOT pa3
BOLWIN KoOMMNaHua PwC, npefocTasnsowas ayguTopckne n KOHCaATUHIOBble YCyri,
wBenyapcknim Toproebin ruraHT Migros, The Coca Cola Company, a Takxe denepanbHas
aAMUHNCTPaLKA.

Mosasununce B Universum Top 100 n HoBble nMeHa: B Yucne "Newcomers 2011" -
WBEeNUapCKUn NuweBon KoHUepH Emmi, cneunanucT no BbICOKMM TEXHOJIOrMaM Sensirion
n npeanpuatme Open Systems, pa3paboTynk cuctem 6esonacHocTn. B obwem n uenowm,
3aMeyatoT cneunasncTbl, B 3TOM rogy 3Ha4YUTEsIbHO BbIPOC/IN OLLEHKN NPennpuaTui
SHepreTn4yeckoro cekTopa - kak ABB, Alpiqg nan Axpo. HeCOMHeHHO, He NOCNefHIOK POJib B
MOBbILLUEHUN UX PENTUHIA CbIrpasio pacTyllee 3HaYeHNEe SHePreTUYeCKNX TeXHO0rnn ans
3KOHOMUKM Byayuiero. B nocneaytowmx onpocax 3Ta TeHaeHuns bynet ewe 6onee
3aMeTHa, YYUTbIBasA akTyalbHYIO0 CUTyaLMIO B SHEPreTUYEeCKOM CEKTOope nocne
KaTacTpodbl B ANOHNM N HOBble TEHAEHLMW, HAanpaB/ieHHblE Ha pa3paboTky
BO30OHOB/ISEMbIX NCTOYHUNKOB.

Ewe 60onee nHTEpPECHO NPOCAeANTb Pa3HULLY B NPEeANnoYTEHNSAX MPEKPACHOMN U MY>XXKCKOW
NOJIOBMHbI LUBENLLAPCKNX CNeLnanmcToB.

B cthepe sKOHOMUKN MHEHNA MooAbIX Ntoaen 06 ngeansHbix pabotogaTensx cosnagatoT:
He 3aBMCUMO OT MnoJsia, CTyOEeHTbl NpeaAnoyYnTaloT KPYMNHble MeXAYHapo4Hble KOMMNaHUN,
Kak Google, UBS n Credit Suisse. OgHaKo aHa/in3 peNTUHra NoKa3bIBaeT, YTO XXEHLNHbI-
3KOHOMUCTbI CKNOHHbI Bonblie paboTaTbh B MeXAYHAPOAHbLIX OpraHmn3aunax, Kak KpacHoin
KpecT, n B npeanpuaTmnax No Nnponu3BoACTBY KOCMETUKN U TOBAPOB NoTpebneHuns, Kak
L'Oréal n Procter & Gamble.



YAUBUTENIbHO, KaK pacxoanaTca MHeHns ob ngeansHom pabotogatene B POMaHACKON n
HeMeLKOoA3bl4HOM YacTax LWeenyapun. Ecnn opaHkorosopswme cneumnanncTbl Ha Nepsble
nosunuunn BbiasuratoT Google, Credit Suisse, UBS, Nestlé, ABB, Novartis, SWISS,
depnepanbHyo agMuUHUCTpauuio, IBM n Roche, To B HeMeLKOW YacTW npeanovynTatoT, no
nopanky: Nestlé, ®enepanbHytlo agMUHUCTPaUno, MexxayHapoaHbin KomuteT KpacHoro
KpecTa, Google, UBS, Swatch Group, Credit Suisse, Novartis, Meana-KoHUEPH pagno u
TenesnaeHus LLsenuapun SRG SSR Idée Suisse n L'Oréal. B o6eunx YyacTtsax LLsenuapun
6e3yCcN0BHbLIM INAEPOM OMNPOCOB O penyTaunum KoMnaHum ons CTyAeHTOB-9KOHOMUCTOB U
nH>XeHepos ctana McKinsey & Company, MexxayHapoaHasa KOHCAaNTUHIroBas KOMMNaHUS,
crneuvann3npyoLlascsa Ha peleHnn 3agay, CBA3aHHbIX CO CTpaTern4ecknMm ynpassieHneMm.

B pamkax onpoca Universum Communications monogbie cneunanucTtbl LLsenuapuun
NnoAENNINCL TaKXXe CBOMMU OXXNOAHUSAMN OT NpodeCcCnOoHaibHON AesaTeslbHOCTU. Kak 1 B
npowsioM rogy, BaxHee Bcero (a5 56% onpolleHHbIX) OKa3asoCb paBHOBECUE MeXay
JINYHOWM XXN3HbIO N Kapbepon. 47% Ha ceoeM byayuiem pabodyem mecTe xenawT
npeofosieBaTb TPYOAHOCTU, MPOTUBOCTOATbL KOHKYPEHLUUN U OTBEYaTb BbICOKUM
TpebosaHnam. Ana 30% OnNpoOLIEHHbIX Ba)XHbIM OKa3ajlaCb TBOPYECKMI Noaxoa K paboTte n
dunococunsa npeanpmatTmsa. 28% CTyAEeHTOB MeyTaloT o cTabuibHOM pabovyem mecTe,
npyrue 28% xoTAT ObITb InAepaMn, Takoe XXe KOJINYeCTBO OMNPOLUEHHbIX He NpoYb
caoenaTb Kapbepy 3a rpaHuuen. Ona 23% B paboTe Ba)KHO COXpaHATb HE3aBUCUMOCTb U
aBTOHOMHOCTb.

Mo MHEHWIO MOJI0AbIX LWBENLapCKUx cneymannctos, PegepanbHas agMuHUCTpauns, Migros
n 6aHkK Raiffeisen npencrasnsaoTCca naeanbHbiMM paboynmMm MmecTaMu A58 FAPMOHUYHOIO
COBMELLEHNSA NINYHON XXU3HW U Kapbepbl. TeM, KTO ULWET TPYAHbIX 3a4ay AN5 NposBIeHns
CBOMX CNocobHoCTeNn, naeasnbHbIM MOMPULLEM NPeaCcTaBNATCA KOHCANTUHIOBbIE YCYI U, B
YacTHocTun, paboTa ana McKinsey & Company. B uenom npeactaBuTebHULbI NPEKPACHOro
rnoJsia ropa3go 4Yalle Ha3biBaloT CBOUM MPUOPUTETOM NPodeCcCUOoHaNIbHY0 CTabunbHOCTb ”
rapaHTUpoBaHHOe paboyee MeCcTo, B TO BPEMS KaK MY>XYMHbI OTOAOT NpeanovyTeHne
KapbepHOMY pOCTYy, MeYTaloT MPosBUTb Cebsi Ha MO3MUUAX Inaepa. 3TN OXKUOaHWS, No
MHEHUI0 cneumanncTos, paboTogaTensam HeobXxoOMMO y4YUTbIBaTh, 4TOOLI NpuB/eYdb K cebe
HOBOE MOKOJIEHME CMeLnaancToB.

OceHbto 2010 roga Universum Communications Tak>xe nposenu onpoc cpenun 3200 yxe
paboTaloWwmx BbIMYCKHNKOB BbICLLUNX LLUKOJ U YHUBEPCUTETOB 06 NX NOI0XKEHUN 1
KapbepHbIX nsiaHax. OKa3asnocb, YTO OXKUBJIEHME SKOHOMUKIN MNOJIOXKUTESIbHO CKa3blBaeTCA
M Ha pblHKe Tpyda. B Te4yeHune nocnegHmnx 12 mecsaueB 0Kos10 17% monoabix cneumaanctoB
nomeHsann mecto paboTobl. BnpoyeM, 71% [0BONIbHbI CBOMM aKTyasibHbIM MOJIOXKEHWNEM U
paboTonaTtenem. bonee NosIOBUHLI, Kak 1 B Fpynrne CTyLeHTOB, NOCTaBWUM paBHOBecne
MeXXYy HaCTHOM XXU3HbIO U Kapbepown Ha NepBoe MecTo.

3aMeTuM, 4TO MHOIrMe MeXxAyHapoAHble KOMMaHuN, 3aHSBLUNE NNAEPCKME MOo3Munn B
PEeNTUHre NonyasapHOCTU Cpean LBENLAPCKUX CTYAEHTOB, MMelT dunmansl B Poccun.
B0O3M0OXXHO, KOMY-TO M3 HalMX YuTaTenen nHpopmaumna o6 nx 4OCTOMHCTBAX NOKa)KeTCs
noJsie3Hou, a Apyrmne 3axoTHAT Bblpa3nTb COOCTBEHHOE MHEHME.
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CtaTbu No Teme
Rolex - rnaBHbI paboTonaTtesnb B XXeHese
90% wWBenUapLLeB MeqYyTaeT NoMeHATb paboTy
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