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baHxodwTpacce B LUiopuxe nan pto Ao PoH B XKeHeBe - 04HW U3 CaMbIX JOPOTrnX TOProBbIX
ynuL EBponbl, X0TS B MMPOBOM MacluTabe oHuM ycTynatoT Hblo-Mopky, JIOHAOHY U
FoOHKOHTrY. LLBenuapubl AMANPYIOT N0 MHOMMM NO3MUMAM: NpAMas 4EMOKpaTUS,
»Kene3Ho4opoXKHoe coobuleHmne, cbipbl. HO 0CoBbIM CAPOCOM NONb3YyEeTCA WBENLAPCKNNA
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nokKc. Hawa MNaseTta pasbupaeTcs, 4eM NOKC OTAIM4aeTCcsa OT MOAbl, U KTO Tenepb CKyrnaeT
wBenuapckmne bpeHabl.

Bahnhofstrasse a Zurich ou la rue du Rhone a Geneve sont parmi les rues les plus cheres
de I'Europe, bien que sur I’échelle mondiale elles cedent a NY, Londres ou Hongkong. Les
suisses sont devant dans plusieurs domaines : la démocratie directe, les SBB, les fromages.
Mais le luxe suisse est une catégorie a part entiere. Nasha Gazeta déchiffre la différence
entre le luxe et le mode et enquéte sur les adeptes des marques suisses.

L’économie du luxe : qui sont ses clients aujourd’hui ?

[NaBHbIV LWBENLAPCKUN NOKC - Ha 3anaCcTbe

«LWBenuapuna» n «poCKOLLb» - €C/ZI HE CUHOHWUMBbI, TO TOYHO HAaKPEernKo CBA3aHHbIe
noHaTmA. JloporocTosllee xusbe Ha 6eperax o3ep, TONOBbIe OTENU, JibIXKHbIE KYPOPThI 1,
KOHEeYHO, Hapy4Hble Yachbl - BCe 3TO Npo KoHgeaepaumio.

NMeHHO YacCbl MPMHOCAT CTpaHe caMble 0buabHbIE MA0AbLI B KATEropum stoKC. Fpynnbl
Richemont, Swatch n Rolex HaxogaTcsa B Ton-15 cnucka Deloitte, Ha ux gonto NnpuxognTcsa
86% OT BCex NpofaXk JIIOKC-TOBAPOB LLBENLAPCKOro Npon3BoACTBa. TpU rMraHTa 4aBHO n
TBEPAO 3aKPENUINCL B 3TOM CMUCKe, NOAHUMASACh UM ONYCKasaCb Ha NMO3nLMIO-ABeE.
MpoonnTca nn 3To Be4HO? MNMocnenHne aea roga bbian aAng 4acoBom MHAYCTPUN
Hanps>XeHHbIMW. NaBbl 6PeHO0B y>Ke AaBHO OMNacalTCAa TEXHONOMMYHOCTU 21 BEKA - KOMY
HY>XHbl YacCbl, €C/IN TOYHOE BPEMSA NMOKa3bliBaeT Ka)KAbl rag)xeT. Mosogble
npodeccmoHansl nam millenials He 0XO0THO «Harpa)<gatoT» ceba NOKYNKOM AOPOrnx 4acos,
npeanoynTas noTpaTUTb OEHbIM Ha 3K30TUYECKoe nyTelwecTBMe Nan MHBECTUPOBATL B
MHHOBauUWK. I ge e BbIXxo4? ECNv NpakTUYECKNIA CMbIC YaCOB NOYTU MOJIHOCTbIO YyTpaTU
CBOIO pesieBaHTHOCTb, OCTaeTCA NpofasaTb Uaeosiornio. aeonoruio nokca.

[Mo4yemy NOKC - 3TO He Npo Moay?

B nanekom 2009 roay akTpuca CeeTnaHa boHaapyyk B becene ¢ AneHon Joneukomn
»KanoBaslaCb Ha pacTyLLyo MOMNYyASPHOCTb CYMOK Birkin y «LLIMPOKMX CNOEB HaceNeHus».
Ecnum Bce Bonblue XeHWMH MoryT No3BosINTb cebe KynuTb akceccyap, TO 3TO MLWaeT ero
»XesflaeMoW 3KCKJI03NBHOCTU. Paan ee coxpaHeHMs CBETCKUE NbBULbI Aa)ke obcyxaanm
BO3MOXXHOCTb OrpaHMYeHuns Npoaak JIIOKCOBbIX CyMOK!


https://www2.deloitte.com/ch/en/pages/consumer-business/articles/global-powers-of-luxury-goods.html

(c) zt.zuerich.com

9TO MOXeT noka3aTbcs 3abaBHbIM, HO N0OA0OHOE BO3MYyLLEHME BNOJIHE B AiyXe UHAYCTPUN
pockowwu B LenoM. YTobbl bpeH ocTaBasiCsa JIIOKCOBbIM, €ro MpoAaku A0/KHbI 6bITb
orpaHu4yeHbl (Tak, K NpuMepy, NOCTyNalT TOMNOBbIE WBeNLapcKme YyacoBble bpeHabl -
HekoTopblx Mogenen Rolex and Patek Philippe nokynatenu xxayT rogamu).

[na coxpaHeHnsa CBOMX MO3MLMIA, JIIOKC HE MOXXET ObITb LUMPOKO AOCTYMHbLIM, @ MOTOMY, B
OT/INYME OT MapoOK paspsiga NPeMUYM, He CBSi3aH C MOAHbIMU TeHaeHuuaMn. Ecnm 4to-To
BXOAWUT B MOAY, TO HEMPEMEHHO M3 Hee N BbINAET. JIIOKC XKe OO/HKEH yaep»XaTb CBOU
Nno3nLMN BHE 3aBUCUMOCTU OT BHELUHUX U3MEHEHWNI. B 3TOM CMbIC/ie NPUHLKNMbI
MapKeTMHra MOAHOro AoMa NpPsiMO NPOTMBOMOJIOXKHbI NpuHUMnaM luxury-bpeHaa:
KOMMaHuW, npogatoLlimne npeamMeTbl POCKOLN, HUKOr Aa He NMPOBOAAT pacnpofakn 1N He
CBA3bIBAIOTCA C ayT/eTaMu.

YTO B TaKOM cilyyae fgenaTb 405 yBenandeHunsa npmbeinn? MosbiwaTh LeHbl, NpuyeM bes
obocHoBaHMA. K npumepy, B Havane aHBape 2020 roga CcTaso N3BECTHO O MOAOPOXKAHUN
oThesnbHbIX Mogenen Rolex B cpegHeM Ha 7% no EBpone. IHTepecHOo, 4TO Te, KTO «BCTarl
B o4Yepenb» 3a CBOMM «POJIEKCOM» A0 MOBbILLEHNSA LeH, 3arn1aTAT CTOMMOCTb HA MOMEHT UX
Moay4yeHns. 3TO HaNOMMHAET NPUHLUKNMbI 3aKPbITOro Kayba: ecnn xoyewsb b6bITb ee Y1eHoM,
OyOb roTOB NAATUTb CKOJIbKO HY>XHO U He 3ajaBaTb BOMNPOCOB.

Kak nuweT n3BecTHbIN paHuy3ckui "nokcosen" XaH-Hoanb Kandepep B cBoen pabote
«byayuiee noKca: Bbi30Bbl 1 BO3MOXHOCTU», 3Ta UHAYCTPUSA BbICTPOEHA Ha «TOHKOM
BanaHce Mexxay Haan4Ynem n oTCYTCTBMEM; MEXAY BOBNEYEHUEM U 3aKPbITOCTLIO;
Tpaguumen n HapyLeHNEM YCTOEB; MeXAY ANCTaHUMEN N OOCTYMHOCTLIO; MexXay
MPOLUIbIM U HACTOALWNM >,


https://nashagazeta.ch/news/education-et-science/chto-segodnya-schitat-roskoshyu

Bce 3T X0Tb 1 NPOTUBOPEYMBbLIE, HO TaKMe CTapO-eBPONENCKMNE NO CBOEN CYyTU NPUHLUMbI
paboTann 6e3 cbosa oo coBcem HegaBHero sBpeMeHn. OgHako rnobanmsauns n
AMrnTann3auma MMPOBON SKOHOMMKW 3aCTaBASIOT NAaTPUAPX0OB JIIOKCa Pa3BOpayMBaTbCS
JINLLOM K peasibHOCTU. A TOYHee - K BOCTOKY, KOTOpbIA 3Ty MHOYCTPUIO CnacaeT.
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JIIOKCOBbIE «MONOMHUKU» N3 A3nn

Mo4Ttn 30 NpoueHTOB BCEX MUPOBLIX MPOAAX>X TOBAPOB KaTeropun JIIOKC NPUXOAUTCA Ha
TypucTtoB n3 Kutas, ewe 11% 6epyT Ha ceba rpakgaHe ANoOHMN, OCTasbHblE a3naTCckue
CTpaHbl NokynatT ewe 11%. To ecTb BMecTe - 60/ibLUe MOSI0BUHbI BCEro pPbiHKA.
LLIBenuapusa ocobeHHO nonynsipHa y KNTanckmx TypmucTtos (B 2018 roay KoHgeaepaumo
noceTuan OKosio MussinoHa rpaxxgaH KHP), n 6paHabl, kak 6bl HU Bb1sIN OHW yBEpEeHbI B
cebe, Ha4YMHAIOT CYNTATLCA C 3TON TEeHAEHUNEeN.

«Kak korga-to Kutam nsmeHnn mapkcusm u byaamsm, Tak oH U3SMEHUT NHAYCTPULO
pockoLwwu», - 3aaBnseT npodeccop Kandepep B cBoen nybnmkaumun. Mo ero MHeHMIo,
CKyrnasi CUMBOJIbI 3anagHon «dolce vita», KOMMyHUCTUYeCKMn KnTanm Bo3BpaLlaeTcs Ha
6oNbLWY MUPOBYLO CLEHY. [loporne ToBapbl OT TOMOBbLIX OPEHA0B CUMBONIN3NPYIOT
MPUHAANEXXHOCTb K 3anafy, K ero LeHHOCTSAM - U TyT peyb KakK pa3 NMpo UHKJIIO3UBHOCTD, a
He 3KCKJIIO3MBHOCTb, KaK TO MoApa3yMeBaeT JIIOKC.

MXenaHua 3Toro Tuna NokyrnaTens y>xe He Nepsblii rofd NbiTaloTCA NPeaABOCXUTUTb
NloKCoBble BpeHabl LLBeuapun, B NepByto o4epeb, NPoM3BOANTENN YacoB (0Kos10 65%
4YacoB B CTpPaHe MoKynalT UHOCTPaHLbI). TYpUCTbl U3 KUTasa 4acTo NPUe3»XXatloT C TOYHbIM
NMOHUMAHUEM TOr0, KaKoW TOBAp M KakKo MapKn OHU XOTSAT KYMUTb, UIN C LiEJIbIM CMUCKOM,



ecJiIn [oporve «CyBeHUpbl» HaQ0 NPUBE3TU APYrMM YeHOB CeMbU. B TakoM ciy4yae
TanaHTbl NpoAaBLa ByTVKa He NFPaloT POJIN - HY)KHO MPOCTO OTAATb 3apaHee BblbpaHHbI
ToBap. A 3HaYUT, «NOArOTOBKA» MOKymnaTens A0JXKHA HAa4YMHATLCS elle Ha poanHe - yepes
peksaMy, nMyHble cooblleHns, peknamMHble paccbiikn B MecceHaxxepe WeChat ¢
«NPenJsIoXKEHNAMN» Mo LWONMUHIY OT Typ-ornepaTopa.

[oCTU C «3arago4HoOM AVLION» U TYTMMU KapMaHaMu

Ha doHe kuTanckoro 6yma poCCUNCKNI NMOKYNaTesNb Bbi3blIBAET MEHbLLUWUN UHTEPEC, MOTOMY
YTO MPOCTO HecrnocobeH KOHKYpMpPoBaTb MO npoAaxkaM. Mo AaHHbIM Pefepaunm 4YacoBomn
nHaycTpun Weenuapuu, B 2019 rony skcnopT Yacos B Poccuto coctasun 199 MnninoHos
paHKoB. Mpn 3TOM CpaBHMUMAsa NO HaceneHuo ANoHUA NpUHecaa LWBenLapCcKum
YacoBlwnKam bonee 1,6 Mmunnmapna Bblpy4yku. HeyaAnBnTeNnbHO, 4TO BCE BHUMaHMe
npoussoguTesien U1 MapKeToN0ros HanpasiieHo Ha OJanbHuin BoCcToK.
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A BOT B Cchepe ycnyr BCce He TakK 0AHO3Ha4yHo. LLUnKapHble oTenn BCce Tak Xe nbar
wenporo typucta n3s Poccun. C 2016 roga 3a>XuTo4uHble rpakgaHe PO nocteneHHO
BO3BpaLLalTCHa Ha KypopTbl Bepbbe, CaHkT-Mopuua n LepmaTTa. B no3anpownom rogy
UMK 611K 3abpoHUpPoBaHbl 357 ThiICAY HOYeN B LUBeNLapCckux otensax. JliobonbITHO, 4TO ABe
TpeTn POCCUNCKNX TypucToB B LLIBenyapum - n3 Mockebl 1 NMogMOCKOBbS.

O TOM, 4TO POCCUSAHUH - BaXXHbI KANeHT, Tpebytowmnn ocoboro nogxoaa, KpacHope4ynBo
CBUOETEeNbCTBYET 25-CTpaHnyYHaa NnaMaTKa «Pycckue roctu B LliBenuapumn», co3gaHHas
ANnsa npodeccrnoHanoB roCTUHNYHOro 6usHeca Kongenepaumun. NNommMmo 40BOJILHO
KOMMUYHbIX (DAaKTOB MPO «3arafo4yHyo PyCCKYlo OyLy» (pycckme nbsaT uBeTbl, HO He
OApUTE UM YEeTHOE X KOJIMYECTBO NN XenTble bykeTbl; B POCCMM HEMPUHATO CBUCTETHL B
MOMELLEHNN; eC/IN Bbl XXeHLWMHa, byabTe roToBbI K LLe/I0BaHUIO pyK), B bpowitope
CKPYMynNé3Ho ONUCbIBaeTCA TYpPUCTUYECKOe NoBeLeHne 3aXXKUTOYHbIX POCCUAH. «Pycckne B
noesakax nobaT 4eMOHCTPMPOBATbL CBOW CTATyC», MPEANOYNTAOT YeTblpex- N NATn-
3Be3[04Hble oTenun. U, rnaBHoe, He CKynAaTCA: Mo pa3Mepy CYTOYHbIX TpaT - 250 hpaHKOB
Ha YesioBeKa - rpa>kgaHe Poccmm Haxo4aTCa Ha WeCTOM MecTe nocie rpakaaH cTpaH
MNepcnackoro 3anmvBa (420 paHkoB), Kutasa (380 ppaHkos), UHoum (310 chpaHKOB),
AnoHun (300 ppanHkos) n CLLUA (280 cdpaHkoB). CocTaBuTENM BPOLLIOPLI Aa)Ke COBETYIOT
BNnagenbLam oTenen ysenmdinTb paboyme 4acbl Mara3smHOB JIIOKC-CErMeHTa, 4Tobbl FroCcTH
n3 Poccmm Morsim NOoTpaTUTb CBOU AEHbIM B yAobHOe ONa HUX BpeMs4.

JIlOKC B BUPTYaJibHOM Mupe

HoBaTOpCTBO, CTPEMAEHNE UATU B HOFY CO BPEMEHEM - 3TO He NPOo NoKC. K MHTepHeTy, a
y TeMm bonee K couceTaM Tonosble BpeHabl elle B4epa OTHOCUINCHL KpaliHe OCTOPOXKHO.
YAWBUTESNIbHO, HO TAaKOW U3BECTHLIN N NOBUMBIA POCCUNCKON NONNTUHECKON IMTON
yacoBown 6bpeHpa, kak Patek Philippe 3aBen MHcTarpam Tosbko B 2018 roay.

Mpwu 3TOM NIOKCOBasA UHAYCTPMUSA NOHUMAET NMPOABUHYTOCTb HOBOIO NMoKynaTesnsa un ee
OHJIANH MPUCYTCTBUE YCUIMBAETCA C Ka)KAblM roAoM. B xo4 nayT Kak 1 npocTo pacxoibl
Ha OHNIANH-pPeKaMy, Tak N yCayrn nHgateHcepoB. NIHCTarpam-3Be3abl BbIFrOgHbI TEM, HYTO
CO34al0oT 019 KOMMaHUW ayTEHTUYHbIE U «LenasaoLwme» NCTOPUM C X ToBapaMmu,
pacwupsaa ayautoputo bpeHpa 3a cyeT ceoen. CTOMMOCTb O4HOM0 peKsaMHOro nocTa y
KPYMHOro nHgtoeHcepa MoXxXeT foxoanTb A0 20 TbiCca4 00N1apoB.
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JIlokc cTapaeTcs 6biTb 6/1M>XKe K KIMEHTY 1 B NJ1aHe NpsMbIX Npodaxk. Mo nporHosam
KOHCanTuHrosom komnaHum McKinsey, k 2025 rogy Ha gonw e-commerce byneTt
npuxoanTbCca 19% npogak IOKCOBON NMHAYCTPUN - YKe CErOAHSA OPUrMHAJIbHbIE CYMKU
Louis Vuitton nnm Chanel MOXXHO KynnTb Ha AMa3oHe.

OLHaKO N1Lb MEHbLUE MOJIOBUHbI LBENLAPCKMX JIIOKCOBbLIX YaCOBbIX OPEHA0B OTKPbLIINCH
AN OHNanH-Npoda<. I B 3TOM eCTb Jioruka: Ana TYpUCTOB NOKYMNKa LWBEenLapCcKon
pOCKOLIM - B MepBYI0 o4epedb, putyasn. CUMBOAMYECKas LEHHOCTb AOPOron Moaenu,
KyrnaeHHon Ha baHxodwTpacce nam Ha pto At PoH, Bbille TOYHO TakoW XXe, HO 3aKa3aHHOoM
OHNaNH UM NpuobpeTeHHON Ha PoanHeE.

OTHOLIEHMNA Clia N LWBENLLapUn

CtaTbu no teme

40% NoKCOBbIX YaCOBbIX 6peHA0B AOCTYMHbI B 3/IEKTPOHHON KOMMEPLIUN
«AncumMnanHUpoOBaHHbIE MHHOBaALIMU» B MUPE JIIOKCa

B Kpn3unc JIIOKC CTAHOBUTCS «AelleBne»
YTo cerogHs cHUTaTb POCKOLLbLIO?
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