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B 2015 rogy o6bem 3KcnopTa WBENLAPCKOro cbipa BbipocC Ha 0,3%. OaHako Tpu
KpynHenwmnx Mapkun, Takme kak Emmentaler AOP, Gruyere AOP n Appenzeller®, noHecnu
notepwu, coobwaeT opraHnsauma Switzerland Cheese Marketing (SCM), 3aHuMatoLasncs
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NPOABUMXXEHMEM LLUBENLLAPCKOro Chipa.

I

En 2015, les exportations du fromage suisse ont augmenté de 0,3%. Par contre, les trois
plus grandes marques que sont I'Emmentaler AOP, Le Gruyere AOP et I'’Appenzeller® ont
essuyé des pertes, indique I'organisation faitiere Switzerland Cheese Marketing (SCM).
Les fromages suisses I'Emmentaler, le Gruyere et I’Appenzeller moins vendus

CunbHbIN (ppaHK BHEC CBOU KOPPEKTUBbLI B (PMHAHCOBLIE pe3ysibTaTbl MHOMMX KOMMaHUN
KoHtenepaunm, NnpoaaroLLmX CBOIO NPOAYKLMIO 3a pybexxoM. Mo opurunanbHbM aHHbIM
depepasibHONM TaMoOXXeHHOW agMunHucTpauymm (AFD), B 2015 roay COKpaTUACA KakK 3KCNOpPT,
TakK M MMMNopT ToBapoB (NoapobHOCTKM Bbl HangeTe B cTaTbe «Hawen MNaseTobl.ch»).

LLIBenuapckue cbipofesibl Ha NepBbIN B3rns He Tak CUJIbHO NOCTpadann OT OTMEHbI
HaunoHanbHbIM BaHKOM NOPOroBoro 06MeHHOro Kypca: no aaHHbIM Switzerland Cheese
Marketing obwmnin o6bem skcnopTa 3a 2015 roa ysennymnnca Ha 0,3% n goctur 68459
TOHH. OQHaKo POCT LeH AN18 eBPONenCcKnx rnokKynaTenen, Bbi3BaHHbIN YKpPenaeHnem
hpaHKa NO OTHOLLEHMIO K €BPO, BCe e Aan o cebe 3HaTb. DKCMOPT B 3TU CTPaHbI
CHM3nNCA Ha 1,5% B KONMYECTBEHHOM BbIpa>XeHUN, TO eCTb Aaxe rnbkasa ueHoBas
MOJINTUKA LWBENLAPCKUX NMpon3BoguTesien He NoMorsaa NCNpaBuTb CUTyauunto. Bnpoyem,
Kak oTMe4daeT SCM, npudYnHaMmM CHNXXEHMSA CNpOoCca CTasl HE TOJNIbKO CUJIbHLIN (bpaHK, HO
POCT KOHKYpeHLU NN BHYTpU EBpONbI, BbI3BaHHbLIN OTMEHOW KBOT Ha MOJIOYHbIE NMPOAYKTbI U
BBEAEHNEM POCCUINCKOro aMbapro Ha NocTaBKy NMPOAYKLMN.
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Hanbonee 3Ha4YNTENbHO OT CHUXXEHUS 3KCMNOopTa nocTtpagain CpJ'IaFMaHbI LIJBeVILI,apCKOFO
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CbipoBapeHus. lNpogaku 3a rpaHnLy CblpoB DMMeHTasb, [plonep n AnneHuennep,
MPONCXOXKAEHME KOTOPbIX 3allULEeHO cepTUPUKaTaMu MPONCXOXKAEHNA NPOAYKLUUN,
CHU3WJINCb, COOTBETCTBEHHO, Ha 9,5%, 3,4% n 3,2%, coobwinna opraHmlaumnsa Switzerland
Cheese Marketing.

BnpoyeM, 3To He MellaeT DMMeHTaJ1l0, BXOAsALWEeMY B HELOPOryo LLeHOBYO KaTeroputo,
OCTaBaTbCSA CaMbIM 3KCMOPTUPYEMBIM LLUBENLAPCKUM CbIPOM, Ha A0J1I0 KOTOPOro B o6Lem
obbveme npopaxk npuxoantcs 18,5%. OgHaKo ecsin «nepBbIi HOMEP» NPOOO/IKUT caaBaTb
Mno3numn TakKMMmM TeMnaMn, ToO CKOPO €ro MoXKeT onepeanTb ponep, 40189 KOTOPOro yxe
cerogHa pocturaetT 17,4%. AnneHuennep rnoka 3Ha4ynmTesIbHO OTCTaeT OT ABYX INOEPOB:
Ha Hero npuxoantca 7,3% obuwero obvema skcnopTa.

Obpa3oBaBlytoca 6pewb MOMOraM 3anoNHUTbL APYrMe Mapku WBeNLapCcKknx cbipoB. CaMbiM
yaadHbiM 2015 roa okasancs ans nonyTBepnoro cbipa Tunb3ntep, obbem s3kcnopTa
KOTOPOro BbIpoC Ha 41,9%. OueHnnum 3apybexxHble NoKynaTenm n Markuin celp Vacherin
Mont-d'Or (+5,5%), wBenuapckun paknet (+2,5%), ppnbyprckuin sawpeH (+3,3%), He
C/IMWKOM N3BeCTHbIN B LLUBenuapun «Switzerland Swiss» (+3,9%), «[on0BY MOHaxa»
(+0,6%), n HEKOTOpbIe Apyrue cbipbl, 06begNHEHHbIE B KaTEropusax «apyrve Tsepabie» n
«apyrune nonyteepabie». A BOT «Apyrne Markme» LBenUapCckme Cbipbl, HANPOTUB, HE
CMOr N CMPaBUTbLCS C MIHOCTPAHHON KOHKYpPEHLUWeN, NOHeCs NoTepun Ha ypoBHe 28,6%.
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Bblpy4Ka WBeNLapCcKoro cbipoMoJsiIo4HOro cektopa B 2015 roay gocturna 613,7 MaH
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hpaHKOB, 4TO Ha 3,8% MeHbLUe YeM roaoM paHee. Takum obpa3om, TeHOeHL NS,
HaMeTuVBLIAACA B MepBOM nojyrogun, nogreepaniacb U no ntoram roga. Hecmotps Ha
HEKOTOPbIN POCT LEH, MOKJOHHUKW LWWBENLAPCKOro Cbipa BbICOKO LLEHAT €ro Ka4yecTBO n
NpoaoJKaT XPaHNTb eMy BEPHOCTb, oTMe4daeT SCM.

Okono 80% 3kcnopTa NPUXOOUTCHA Ha COCefHMNE CTPaHbl: OCHOBHbIMU NoTpebuTtensamm
npoaykumun n3 KoHgenepaunm no-npexxHemy octatotcsa NepmaHuns, 3akynmsewiasa B 2015
rogy 30829 ToHH, UTanunsa, Ha KoTopyto npuiocb 10332 TOHHLI, 1 PpaHuKS,
nMmnopTmpoBasLas 4563 TOHHbI LWWBENLLAPCKNX CbIPOB. [pn 3TOM, ecnn npogaku B tanuio
BbIPpOC/IN Ha 2,8%, To ®paHuma cokpaTuaa noTpebneHue cpasy Ha 15%.
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3aoKeaHCKMe LeHUTeNN WBEeNLapcKon NpoayKLunm He UMenun NpuYnH oTKasblBaTbCA OT
nobrMoro nakomMcTBa: 3KCNOPT B 3TOT PErnoH BbIpoC Ha 8,9% n goctur 12702 ToHH. He
C/IMWIKOM yAa4yHbIM oka3ancsa 2015 rog onsa komnaHum, paboTatowmx ¢ Poccmen: ¢ ogHom
CTOpPOHbI, LLIBeNuUapusa, He nonasLwas noa AencTemne NpoaykToBoro ambapro, Ha 15%
yBesin4mna NoCTaBKM B KOJIMHYECTBEHHOM BbIpa>XeHuU, C 4PYron - Bbipy4ka nNpu 3ToM
CHU3MNacb Ha 15%. HecMmoTps Ha HapawmBaHne 06beMOB, POCCUNCKNIA PbIHOK MOKa
oCTaeTCsa A5 WBeNLapCKUX Nponu3BoANTESNIEN He CAULWKOM KPYMHbIM noTpebutenem - Ha
Hero npuxoantcsa 2% obuwero obvema npojax.

Oobasum, 4To, HEeCMOTpPA Ha obunmne cobcTBeHHON npoayKunn BbiICOKOIro Ka4yecTtBa,
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LLiBernuapus TakXe UMNOPTUPYET Cbipbl U3 APYrUX CTpaH. KpynHenwmnmn ee
noctasLlmkamMn octatoTca Utanma (19806 ToHH), PpaHumnsa (14053 TOHHbLI) n F'epMaHus
(12768 TOHH), Ha OO0 KOTOPLIX NpuxoanTca 85% npoayKumm MMNOPTHONO NPON3BOACTBA
Ha NMpuiaBkKax LWBENUAPCKNX Mara3nHos. CUIbHbIA (hpaHK NO3BOJIN UMMNOPTEpam
yBen4YnTb 06beM 3aKynok Ha 2,9%, npu 3ToM bnarogaps BbiIrOAHOMY BaJIlOTHOMY KypcCy
obLme pacxonbl COKPaTUANCL Ha 12%.

LWBenLapckue Cbipbl
CtaTbu no Teme

LLiBEeMUapCKUM Cblp XOPOLLUO NPOoAaeTCcs 3a rpaHuLLen

BHewHAa Toproeas LlBenuapunm nepexuna cnag B 2015 roay
LLiBerlapusa coKkpallaeT NoCTaBKM NPOAYKTOB B POCCUIO
B LliBenuapunn NnpoaaeTca «HenpaBubHbIN» NMapMesaH
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