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Tak Bbirnsgenn weenuapckne GaHku B cepegnHe npowsioro seka (bilan.ch)
NccnepoBaHme WBenNLAPCKOM KOMMNbIOTEPHON KOMMaHUM Temenos Noka3ano, 4To CerogHs
BaHKMpbl 06eCNOKOEHbI TEM, KaK COXPaHUTb CBOUX KJINEHTOB.
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L'étude qu'a menée la compagnie Temenos montre que les banquier sont avant tout
préoccupés de la fidelisation de leur clientele.

A Geneve, on analyse comment les banques peuvent fideliser leurs clietns
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YTOYHMM, 4TO BaHKUPLI HE NPOCTO 06E€CNOKOEHLI YIMTOMSAHYTbLIM BOMPOCOM, AJ19 HUX 3TO -
npuopuTeT HOMep oauH. Ha doHe pacTywen TpeboBaTenbHOCTU KAnMeHToB, 30%
npodeccnoHasnoB 6aHKOBCKOIr0O CEKTOpPa NpuaaratoT BCE yCUans, 4Tobbl NX «NpnBA3aTbh>.
Kpome Toro, pe3ysbTaTbl NCCNeA0BaHNs (B paMKaX KOTOpPOro 6bian onpolleHbl 198
6aHKMpPOB), NPOBEAEHHOI0 XXEeHEBCKON (hpMon-pa3paboTyMKoOM NporpaMMHOro
obecnevyeHna ona PUHAHCOBbLIX YHYPEXAEHNIN, NOKa3aaN, YTO KaXKAbl 4eTBEPTbIN BaHKMP
03a004€eH BHYTPEHHEWN N BHELIHEN KOHKYPEHLNEN.

B HacTosdwee Bpemsa 6aHKM genatoT akKLeHT Ha MHHOBAaLWOHHOCTN CBOUX NPOAYKTOB, TakK
KaK BCe Yalle MOXKHO BCTPETUTb XOPOLLO OCBeOMJIEHHbIX B 6aHKOBCKOM chepe KIMEHTOB,
KOTOpble, eC/IN X YTO-TO He yAoBeTBOpseT, CnocobHbl 6e3 konebaHnn yntn B gpyroe
yypexgeHune. Takas MUrpaumsa XopoLlo BUAHa B pa3BMBaOLWLMXCA CTpaHax (B
6ecnokoncTee No 3ToMy NoBoAY NPU3HaANUCb 35% onpoLueHHbIX B A3un n 32% - Ha
BanxHem BocToke).

Ha BTOpOM MecTe - Mepbl MO CMAr4YeHU0 BO34ENCTBUA HOBbIX HOPMATUBHbIX aKTOB B cepe
H6aHKoOBCKOro gena (No aToMy noBoay cetoBann 25% onpoLweHHbIX). ITa
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> anpobieMa 0cobeHHO akTyasibHa B
CeBepHon u KO>xHOW AMepuke (30%) n EBpone (28%), n He cTonb ocTpa B A3un (19%) n Ha
BavxHem BocToke (18%). HoBble npaBuia, BBeAEHHbIE 3a NocaegHme roabl, 6osnblue Bcero
3aTPOHYJIN CEKTOP yrnpasJsieHUs COCTOSHNEM.

BHYTPEHHSAS 1 BHELLIHAA KOHKYPEHLMA Tak)Xe BONIHYyeT 25% onpoLueHHbIX 6aHKNPOoB.
NHTepecHas geTanb: 6aHKN CONEPHMNYAIOT He TOJIbKO APYr C APYrOM, HO U pacCMaTpuBalT
B Ka4yeCcTBe KOHKYPEHTOB Takue KoMnaHuu, kak Amazon, Google n Apple.

67% NPUHABLLUNX y4acTmne B uccnenoBaHnm 6aHKMpPOB NMAAHUPYIOT YBEINYNTb B0aXKeT Ha
BbIYNCANTENBHYIO TeXHUKY B 2015 roay, n nnwb 11% npenBnasaT CoKpalleHmne
urHaHcmpoBaHma B 3Ton obnacTn. Kpome Toro, MHorme 6aHKmn HaMepeHbl BJIOXKUTb
CpeAcTBa B OCHaleHne MobusbHbIMK YyCTpONCTBamMun: B 32% Criy4aeB peydb MAEeT O
nnaHweTax. Tak)xe pacTeT goBepue PUHAHCOBbIX yYpeXXaeHNN K 061a4HbIM BbIHNCIEHNAM
(aHrn.: cloud computing) - THHOBALMOHHOW TEXHOIOM MK, 06 BbEANHSAIOLLEN
MH(OPMaLMOHHbIE pecypCbl Pa3/INYHbIX annapaTHbIX NJATHOPM N NpefoCcTaBAloLWen
nosib30BaTesto AOCTYN K HUM 4Yepe3 ceTb NHTepHeT. bnarogapsa aToMy noJsib3oBaTesb (B
OaHHOM cinyyae - 6aHKOBCKOe yypexaeHune) He aoskeH 063aBoanTbCca cO6CTBEHHBIMU
A0pPOroCcToAWMMN CEPBEPHBLIMU YCTAaHOBKaMN 1 naaTtopMaMin, OH orJladymBaeT Nnllb
peanbHO noTpebnsemble M pecypckl. Bnpoyem, B 6aHKOBCKON chepe NpuMeHeHune
Ha3BaHHOW TEXHOJIOrMN NMEET CBOM OrpaHMNYeHNs: ToNbKo 86% onpoLleHHbIX baHKOB
BbIMOJIHAIOT HEKOTOPYIO YaCTb CBOUX ONepaLmi C NOMOLLbIO 061a4HbIX BblYUCAEHUN (He
NCKJTI0YEHO, YTO Takas OCTOPOXKHOCTb 0OBbACHAETCA HeJaBHUMUN CKaHAanaMn, CBA3aHHbIMU



C 0edATeJ/IbHOCTbIO aMePUKaHCKNX cneucny>K6).

h " ¥ : DaHHbIX. 38% y4aCTHUKOB
nccnefoBaHMs MPU3HaAUCh, 4TO 3aboTa 0 KOHpMAEHUNANBHOCTY - F1aBHas TPYAHOCTb B
TOM, 4ToObl 60o1ee LWNMPOKO NCMONb30BaTb 06ayYHble Bbl4MCeHNs. BMecTe € TeM 4yTb
6onee NONOBMHbLI peCNOHAEHTOB OTMEeTWUIN, 4To TpeboBaHNA HOBbIX HOPMAaTUBHbIX aKTOB
3aCTaBAT UX afanTUPoBaTb CBON MHOPMALIMOHHbLIE CUCTEMBI.

Mpe3ngeHT Temenos O3Bna ApHOTT OTMETUN, 4TO «0aHKOBCKNIA CEKTOP nepexnesaeT
YHUKaJIbHble U3MEHEHMNS, BTOPON B0NbLUON B3PbIB, CMPOBOLMPOBAHHLIA pacnpocTpaHeHneMm
UMD POBbLIX TEXHOIOM NI, N3MEHEHVNEM MNOBEAEHMNSA KJIMEHTOB U HOBbIMU NpaBunaMmu». Mpu
3TOM, MO €ro MHeHuto, 6aHKM OCYLLECTBAAT NHBECTULWN, KOTOPbIE BMOJIHE
COOTBETCTBYIOT CUTyaumu. NMpasaa, 00 COBEPLUEHCTBA elle ganeko. B nHTepBblo XXypHany
Bilan oH nog4yepkHyn, 4To 25-40% 3aTpaT YacCTHbIX WBeNUapCKux BaHKOB NpUXoanTCs Ha
obcnyXuBaHume yctapesLlwnx MHPOPMaLNOHHbBIX CUCTEM, HEKOTOPbIE U3 KOTOPbIX Bblain
pa3paboTaHbl B 60-70 rogbl NpoLIAOro Beka. «PazymeeTcs, 3TO OTpMUATENbHO BAUSET Ha
pasMep nx [oxona», a NOTOMY peLleHne peCcrnoHAeHTOB afanTupoBaTbh NHPOPMALMOHHbIE
CUCTEeMbl BECbMa aKTyaJsibHO.

XyaH lMegpo MopeHo, CTapLinin yrpaBasoLWwmn oTaes0M Mo Bornpocam 6aHKOBCKOMN
DeATeNnbHOCTN UpaHACKoN KoMnaHun Accenture (napTHepa Temenos), nobasun, 4To
MHOrMmM 6aHKaM CTOUT He TO/IbKO pa3pabaTbiBaTb NHHOBALMOHHbIE MPOAYKTbI, HO U
MeHATb 0bpa3 MblwneHus. «baHkam cnefyeT He NPOCTO OKa3blBaTb YC/AYru, HO CTaTb
MOCTaBLLMKAMWN peLUeHNI, UTPaKoLLMMN Ba>KHYHO POJib HE TOJIbKO BO BpeMS NpoBeaeHns
TpaH3aKLUNI, HO TakXe 00 U nocse HUX». B kayecTBe npvMepa sKcnepT npueen
H6aHKOBCKME NPUNOXKEHUS A1 MOBUBHBLIX YCTPONCTB, UMEKOLLIME BCTPOEHHYIO
BO3MOXXHOCTb COBEpPLUEHUSA MiaTexeun u npefocTaBsieHne CKNO0K C NMPUBSA3KON K
KOHKPETHbIM 3aBeeHUsM.

Mpuno>xeHnsa ons MobubHbIX YCTPONCTB - BECbMa yAa4HbI NpuMep, Tak Kak 60%
peweHnin o cmeHe baHka B nepsoM TpuMecTpe 2014 roga o6bACHAOTCA XKeNaHMEM
KJINEHTOB MMEeTb A0CTYMN K «MOBUAbHbIM 6aHKOBCKUM onepaumsamM», CornacHo
nccenoBaHUO JIOHOOHCKOWM KOHCANTUHIoBoM KoMmnaHum AlixPartners.

B Haw 6ypHbIN BEK TEXHOIOMNN U3MEHSAIOTCA YyThb 1M HE KaXKAbI AeHb. BaHkam
NMPUXOANTCA afanTUPOBATbLCA: €C/IN OHWN He CAEeNaloT MepBbIn War Ha NyTu
yOOBNETBOPEHNSA MHPOPMALMOHHbIX MPUXOTEN KJIMEHTOB, 3@ HUX 3TO CAeNalT Apyrue
KOMMaHunn - hupMbl-pa3paboTynkm nporpaMmmHoro obecneyenms. Tak 4To 6uTBa 3a
KJIMEHTOB NPeACTOUT »KapKas.



0aHKK B LLIBelLlapuu

MHHOBALMOHHbIE TEXHOJOrNN LWBENLLIapUNA eBpona

LIBENLLAPCKNIA YaCTHbIN BaHKNHL

XeHeBa

6aHku B LliBenuapun

CTtaTbu no Teme

[Ba wiBenuapckmx 6aHka B ToN-50 camMbiX HageXHbIX PUHAHCOBO-KPEANUTHLIX YYPEXX AEHUN
MUpa

TanHoe CcTano ABHbIM AN CTaQEVILIJI/IX XKEHEBCKUX YaCTHbIX 6aHKOB
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