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"Swissness": ropaoCcTb unu npeaybexxneHns?

Oka3blBaeTCs, NCNOSIb30BaHWE TPagULMOHHBLIX CMMBOIOB CTapon aobpon Lsenuapum ons
MPUBNEYEHNS KJIMEHTOB, - HE TOJIbKO MPUHLNMN PEKMIAaMHbIX KaMMaHNN KOMMePYeCKnX
npeanpuaTn, HO N opyane NONNTUYECKMX NaPTUN.

|

L'utilisation de slogans patriotiques et de valeurs traditionnelles de la Suisse est répandue
non pas seulement dans les campagnes publicitaires, mais aussi a la veille des élections.
"Swissness" devient instrument des partis politiques?

Marketing patriotique des partis politiques

«Swissness», UInN «LWBenLapCKoCTb», - KOHLUENT, HEe MOJyYMBLUMN NMOKa CTPOroro
ornpenesieHnsa B HaykKe, HO LUMPOKO BOCTPEOOBaHHbLIN MAapKETUHIOBbIMU CTPYKTYPaMM
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KoHdenepaunn. benbin KpecT Ha KpacHOM )OHe, CUy3T MaTTepxopHa, KOpoBa Ha
aNbNMUNCKOM Nyry nnm 6eccTpallHbIi cnacaTefb-ceHbepHap, - BCe 3TN CMMBOJIbI
«LWBENLAapPCKOro», accounmpytoLLerocs B MaCCOBOM CO3HaHUN C «Ka4yeCTBOM», CTAHOBATCA
WHCTpPYMEeHTaMn peKsaMbl, AaneKko He Bcerga - becnpenesbHoO YeCcTHbIMU. MoKa
npasmuTenbCcTBO KoHenepaumnm pasmbllWNeT, Kak OrpagnTb HauMoHasibHble SMbeMbl
CTpaHbl OT HEKOPPEKTHOI0 UCMNOJIb30BaHMA 3apybeXXHbIMU NPON3BOAUTENSAMMU,
LWBenLUapcKme opraHm3aunm 1 Npon3BoANTENN He YCTalT YepnaTb BALOXHOBEHME B
naTpnoTmnsme.

B no3yHrax nsbunpaTtenbHbiX KamMnaHuin 6yp>Kya3Hble NapTUU COPEBHYIOTCS B
NCMOJIb30BaHUN HALIMOHAJIbHbLIX CUMBOJIOB LLIBEMLLAPUN 1 N3bICKAHHbLIX NMPU3HAHWIA B Nt06BU
K TPaOuLMAM cBoel poauHsbl. LLIBeiapckmne LeHHOCTUN - Takne, KakKMMN OHU 3a/10KeHbI B
MACCOBOM CO3HAHWW, CTAHOBATCS TAaKUM XXe OpyANeM MAapKETUHIa, KaK B KOMMEpPYeCcKom,
TaK U B NOJIMTMYECKOM MaHe. AnoxasibHble NpuMepbl KOMMEPYECKNX YCNeXoB MNpuBJeKaloT
BHUMAHWE CMeLnanncToB, CKJIOHUBLLUUXCSA Had UCCief0oBaHMEM NOMTUYECKON CUTYaL NN,

'; 'm Swiss.

Paur nos frites, nous ulilisons exclusivament
des pommes do terre suisses,

Pmlovin'it:

MakpoHanbac B LLBenyapun - ToXe LLIBENLApPCKOro KayecTsa

B 1989 roay Muwenb XXopav npeacTtassifseT CBOK YHUKAJIbHYIO KOJIJIEKL MO YacoB «[yX
LLiBenuapun», KOTOpas MCHOBEHHO 3aBOEBbLIBAET CcepALa rNnoKynaTesien - Kak B npeaesax
CTpaHbl, Tak U 3a HUMWU. PeMeLlkn € 3aenbBencamMmm U TpaaAuuMOHHBIMU OPHaMEHTaMuU,
KOPOBKMW 1 Npo4Ymne naTpmoTuyeckne akceccyapbl be3ynpevyHo NCnosHAIT CBOK POJib:
«3THMYeCcKaa» NPoAYKLMSA pa3sieTaeTCs, Kak ropsavymne nmpoXXku. Tem BpeMeHeM, Ha
npuiaBkax MarasvHOB CUJy3T CaMOW U3BECTHOWN LLUBENLapCKon ropbl ocnapmeatoT nenbb
c ceHbepHapaMn N HaUMOHAJIbHON reponHen Xanan - 4eBOYKOM-NACTYLIKON N3 FOPHON
AepeByLUKN.

«LLIBeNLLapCKOCTb» - CaMbll Ba)KHbI MHCTPYMEHT MapKeTuHra Ansa 60NblWWHCTBA YJ1eHOB
Hallen opraHnsaunm», - He CKpbiBaeT KapoauH oe biomaH, npeactaBuTesNb
economiesuisse, B UHTepBbto areHTCTBY ATS. Bo Bcex o6n1acTsax, OT YacoB A0 WoKoaaa,
Ka4yeCcTBO, TOYHOCTb 1 3HaHME Aesa, accounmpytowmecs ¢ HauMoHalbHbIMMA CUMBOJIaMI
LLiBeiuapun, NpeacTaBnsaoT NPenMyLLLECTBO.



K cnoBy, KOHUENT «LWBEeNLapCKOCTN» POOUIICA COBCEM HE N3 MEPKAHTUJ/IbHbIX U MOPOYHbIX
noby>xaeHun: PonaH Ybep, AMpeKTop MHCTUTYTa obLlecTBeHHOro MHeHuss Demoscope,
BUONT UCTOKWN TOr0, YTO NPEBPATUTCH B «SWISSNESS», B IKOJIOrMY4eCKNX ABmxkeHusax 80-x
rofoB U TEHOEHUUAX ynoTpebnaTb TONbKO Ka4YeCTBEHHbIe, NoJie3Hble, TO eCTb -
pernoHanbHble - MPOAYKThI.

deHOMeH cpa3y NpuBJieK BHMMaHMe crieynaanctos no mapkeTtnHry. COOP HauynHaeT
BbIMYCKaTb NPOAYKTbl Bronormnyeckoro nponcxoxaeHus nog nenbnom Naturaplan ¢
n306pa>keHnem CMMNaTUYHON LWBENLLAPCKON AepeBYLUKN B 3e/1eHblX TOHaxX. KOHKYypeHT
Migros npenaeT cTaBKy Ha 0bpa3 Xanau. «Heidi - 6ecnpourpblilwHas KOMbMHaLMA 3KONOr K,
LUBENLAPCKOCTN 1 300p0oBoro obpasa XnN3HM», - aHannsnpyeT PonaH Ybep. U paxe
Hemeukune cetn Aldi u Lidl Ha wBenuapckon TeppuTopun BBOAAT rammy «Suisse Garantie».

Ho neno He B TOM, 4TO WBenLapubl U3NULLHE YyBCTBUTENbHbI K MpobiemMmam oKkpyxatoLlen
cpelbl 1 340POBOIr0 MMTaHUA. B noNysspHOCTN «WIBENLAPCKOCTU» He NOCNeHIO PoJib
NrpatoT M BOMNPOCHI HALMOHAJIbHOr0 CaMOCO3HaHUA. iccnenosaHue, NnposedeHHoe
MHCTUTYTOM Demoscope, nokasbiBaeT 3BOJIOLMIO 0OLLLEeCTBEHHOr0O MHEHNA 1 B3rnsa4a no Ty
CTOPOHY rpaHuubl. 1o 2001 roga 3TOT B3rnaj 4OCTaTOYHO MPOrpecCcuBHbLIN U HanpasJieH
3a npefensbl cTpaHbl. B 2001, nocse TeppopucTMYecKol aTakn Ha Hblo-Mopk, weenuapubi
Ha4YMHAIOT 3aMblKaTbCs B NMpefenax cobCTBEHHOM CTpaHbl, 3aMeydatloT cneymnanncTbl. 2009
rof 3HaMeHyeT OKOHYaTeJsbHbIV MOBOPOT K «TPAAULUNOHHLIM LLEHHOCTAM>» 1
NOJIMTNYECKOMY KOHCEPBATU3MY.

Mpu4nHa - B 0CO3HaHUN COBCTBEHHOM LLEHHOCTU, CYUTAlOT nccnegosaTtenu. Mocne
¢hnHaHCoBOro Kpusnca, ¢ KotopbiM LLIBenLapmsa ycnewHo cnpaBuiacb, He oCTaeTcs
COMHeHUI B cebe 1 KOMMIEKCOB HEMOJIHOLUEHHOCTW, - HabnogaloT nccnegoBaTenm
obLecTBeHHOro MHeHUs. LLiBenuapueB NpMBJeKalOT TakMe LLeHHOCTUN, Kak CKPOMHOCTb,
YKOPEHEHMWEe B Tpaamumax n peanunsm. Ocobyto posb Cbirpanm u cTpaxu, - cyntaeT PonaH
Y6ep. «PaHblue Monoaexb HMYero He 6osinack. CerogHsa Mbl C y>KacoM KOHCTATUPYEM,
CKOJIbKO MOJI0AbIX NI0AEN MyYaeTCs cTpaxamMums.

C To4YKOW 3peHuns, 4To WBenuapckoe obwecTBo 3aMbikaeTcs B cebe, banaHcupys mexxay
CTpaxaMun N HEKOTOPOW ropfocTbio, cornaceH n Knop JloHrwam, nccnenosaTtesb ApYyroro
WHCTUTYTa OMpoCcoB 1 06LLecTBEHHOro MHeHua gfs.bern. Mocne Tpareauu B Hoto-Wopke,
6aHKOBCKMX M HAJIOrOBbIX CKaHAAJ10B, @ TakKXXe NOJIMTUKN NPOTEeKLMOHM3Ma EBponenckoro
Coto3a, KoHenepaumsa sce 6onblue n30amMpyeTcs OT BHELWHEro Mmpa.
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CkaHpanbHbIn nnakaT UDC, nrpatowmin cpasy Ha ABYX YyBCTBUTEJIbHbIX CTPYHaX:
"lwBenuapckocTn" n 6eszonacHoCcTn

Ha nonckax cobCcTBEHHON HaLMNOHANIbHON NOEHTUYHOCTM UM CKOpee - Ha BO3BPaLLEeHUN K
TakoBOM - N UTpaloT B rnocsiegHee BpeMs NOAUTUKN. Bo3poxaeHne «LBenuapCckocTn» B
MoJINTNYECKOM MuiaHe npuxoauntca Ha 2010 rof, - cyuTtaeT Knopg JloHrwam. Ycnex
WHULMATUBbI MO BbICbIJIKE MHOCTPAHHbIX MPeCcTYNHUKOB 3acTaBun JinbepanbHo-
paankanbHyto (PLR) n geMokpaTtuyeckyto xpuctmaHckyo (PDC) napTum NpUHATL K
CBeAeHU0 TOT (PaKT, YTO 3HAYMTENbHOE KOIMYECTBO NX ndbupartenenm He 4y>K40 NO3MLNSAM
pagunkanbHon «HapogHown naptumn» (UDC) B pelieHnn onpeneneHHbix Bonpocos. OcobeHHO
YyBCTBUTESIbHbI LWWBENLLAPLbl, Kak 1 ntobas Haumsa, BNpoyeMm, K rnocsiratesibCTBaM Ha
yCTOoABLUNECSA NATPUOTUYECKME LEeHHOCTN N BHYTpeHHen Bbe3onacHocTu. MNocnenHme n
CTaHOBATCH Yalle BCero cpeactBaMum MaHUMyNaUMnM B NMOJIMTUHECKOM MsiaHe. HOBYIO JINHWIO
MapTui, Ha3blBaeMbiX «Byp>Kya3HbIMU», MOXXHO ONpeaennTb Kak «HaluNOHaIbHO-
nnbepanbHy0», MO MHEHUIO UccnepoBaTenen.

B 3TOM KOHTeKCTe 6ecnpourpbILLHON NOJINTUYECKOW CTpaTernem CTaHoBUTCS
3KCnayaTaumsa TpaguuMOHHbIX CUMBOJIOB U MAaTPUOTUYECKMX YYBCTB. MHOXXaTCA Takue
N0o3yHrun, Kak «M3 nwobeun k LWeenyapum» (PLR) nnn «Cyactnmeble WBeNLapLbl FOOCYIOT 3a
XpUCTNaHCKnx gemokpatoB» (PDC). HO NICTUHHBLIM NNOEPOM B MapKeTUHre
NaTPUOTUYECKUX LLEHHOCTEN oCTaeTcs HapoaHas napTus, NCNOJb3ylowas WBENLapCKnini
KpecT Ha CBOEM JIOroTuUMne n NpakTUYeCKN He oCcTaBasoLlen npaea Bbibopa: «LlBenuyapubl
ronocytoT UDC». NMpaBaa, 3ToO He MelwaeT WBenLapCKnUM rpa>kgaHam rosiocoBaTb NpoTuUB
HEeKOTOPbIX 3KCTPeMasibHbIX KaMMaHWUN NONYJIMCTCKOW NapTun.

Counanncrtuyeckas napTus, Co BCeMU ee AOCTOUHCTBAMU U HeJoCTaTKaMun, ocTaeTcs
NPakKTU4YeCcKn eqUHCTBEHHON, He Nogaarwencs «becTakTHOMY MOJINTUYECKOMY
MapKeTUHIy» NaTpuoTuU3Ma 1 «LWBENLLAPCKOCTU», NO C/IoBaM npe3ngeHTa KpuctuaHa
JNleBpa. LBenuapku u weenuapLbl U Tak yBepeHbl, 4TO NX NOANTUYECKME NapTUnN XOTAT
6nara cTpaHe n XOyT HE NPU3HaHNIN 06BN POANHE, @ KOHKPETHbIX MOIMTUYECKNX
peweHnn. K ToMy Xe, B KoHpeaepauun npoxxmeaeT 1,7 MUIJIMOHOB MHOCTPaHLEB,
KOTOpble TOXe BKJlaAblBalOT CUJIbl B YCrNeX CTpaHbl, 3aMeYvatoT COUMNanCThbl.

C 6onee nnm meHee rnobanbHbIMU NPOEKTaMM BbICTYNatoT U 3eneHble: LLBenuapus, no nx



MHEHWI0, AbILWNT TEM XKe BO3A4YXOM, YTO N BCHA OCTasIbHas NsaHeTa, n npobaemMbl KnMMaTa
N XPYMNKOro 3K0JIOrM4eckoro paBHoBecus ee He 06xoaaT CTOPOHON.

MocMoTpUM, 4TOo NobeanT Ha 3TOT pa3 B LUBENLAPCKOM 06LLIECTBEHHOM MHEHWUUN, N KaKune
ApryMeHTbl NepeTsAHYT MacCoBOEe CO3HaHMEe Ha CBOK CTOPOHY - oblievyenoBeyeckme
LLEHHOCTU WUJIN HALMOHANbHO-NMATPUOTUYECKME MHCTUHKTbI, 060CTPEHHbIE MPUCYTCTBUEM
NaTPUOTUYECKON CUMBOJIMKN B N3OMpaTesbHbIX KaMMaHUAX.

NOJINTUYECKNE NapTUK LIBENLLApUS
LBEeNLapckoe KavyecTBo

MaTTEepPXopH
CtaTbu Mo Teme

Swissness LIBenLapcKoro Ka4yecTea

LLIBENLAPCKUA CHaPYXXW, LLIBENLLAPCKUA BHYTPK
3a aabNMNCKOEe MOJIOKO N NPOTUB MMMOOPTHOW KapTOLIKKN
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