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LLiBenvapckun McDonald’s BbiOupaer
HOoBble TexHoJsiorum | Porte-monnaie plus
léger avec McDonald’s et samy4dme

Author: Onbra KOpkuHa, JluxteHwTenH , 07.01.2011.
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B McDonald's Tenepb BbIFOOHO XO,EI,VITb c iPhone (© samy4me)

Samy4me, opurnHasabHoe npunoxeHne ans iPhone, paspaboTtaHHoe WBENLAaPCKON
KoMMaHuen B JINXTeHWTenHe, 3aMeLaeT ByMaXKHbIe MoAapOoOYHbie YeKM U NIaCTUKOBLIE
KapTOYKUN KJIMEHTOB B MOMNYJIAPHbLIX CpeAN MOJIOAEXMN Mara3nmHax U pectopaHax.

I

Grace a la nouvelle application, les bons en papier et les cartes client en plastique
deviennent inutiles dans plusieurs entreprises suisses, y compris, la populaire chaine du
fastfood ou le magasin de mode Chicorée.
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Porte-monnaie plus léger avec McDonald’s et samy4me

LLIBenuapckue pectopaHbl McDonald’s Bce Yawe npuberatoT K MCNOJIb30BaHNIO HOBENLLINX
TEXHONI0rMN AN NPUBJIEYEHNA KJIMEHTOB. Tak, C 3TOro roga cTasio BO3MOXHbIM
0hOpMIATb CBOW 3aKa3 B 50 «3KCNepuMeHTasibHbIX» pecTopaHax C NMOMOLLbIO
aBToMaTm3npoBaHHoM cncteMsl Self Ordering Kiosks. Ha TakTW/IbHOM 3KpaHe rocTn cetu
ObICTPOro NMTaHMA BbiIbMpaloT 61042 1 ONIa4YMBalOT CBOE MEHIO KPEOUTHOMN KapTOYKOMN,
4TO No3BosifeT n3bexaTb JONrNX oHepenen, no KparmHen mepe, nepen Kaccamu.

Ewe ogHMM HOBLUECTBOM, AeNCTBYOLWMM C Ha4Yana roga B weenuapckmux Mc Donald’s,
CTajla mporpaMMa samy4me, C MOMOLLbIO KOTOPO MOXHO BecrnsiaTHO CKavaTb Ha iPhone
BOHYCHbIe MpeanoXXeHNs N KapTOYKN NOCTOAHHbIX KMEHTOB. o cayvato 3anycka HOBOM
CUCTEMbI, B sHBape n heBpasie y NOKJIOHHNKOB rambyprepos n 6ur-makos bygeTt
BO3MOXXHOCTb BOCMOJIb30BaTbCA IKCK/O3MBHbBIM NpeasnoxeHnem - boHycamm Ha cyMmmy
bonee 70 hpaHKOB - U CIKOHOMUTb HE TOJIbKO BPEMS, HO N OEHBI .

«Kowenek Halwunx NOCTOSAHHbLIX KJIMEHTOB CTaHET sierye», - nponaraHaAnpyeT nonynspHas
ceTb BbICTPOro NMTaHMA B CBOEM KOMMIOHUKE. - «He MOTOMy, 4TO OHM NOTPaTAT BCE
OEeHbI, Kak pa3 HanpoTuB! - MPOCTO Tenepb N3 NOPTMOHE MOXKHO ByAeT BbIJIOXUTb BCe
ByMaXkKHble CKUOKW U MAaCTUKOBbIE KAapPTOYKU». OTHbIHE NX 3aMEHSAT 3/IEKTPOHHbIE,
rnepekayveHHble Ha iPhone ¢ nomowbo samy4me n obHaIM4eHHbIe Ha Kacce.

Bnpo4eMm, cakoHOMUTL 00 70 hpaHKOB, NCMOJIb3YA MNOAAPOYHbIE YEKWN, CMOTYT He TOJIbKO
obnagatenn cmapTdoHa ansa Apple: 6oHyCbl 1 cneunpenoXXeHNsa MOXXHO CKavaTb Ha
cante www.mcdonalds.ch nnun ctpaHunyke weenyapckoro McDonald’s Ha Facebook.com.

LLIiBenuapckas ceTb McDonald’s - 6onee 150 pecTopaHOB Ha TEPPUTOPUUN aJIbMUNCKOWN
CTpaHbl 1 cocefHero JInxTeHwTenHa. AMEPUKAHCKUA acTdyn Nnpmcnocobmnnica K MeCcTHbIM
MPUBbIYKAM M YCAELIHO COBMELLAeT NMPUHLUMM BbICTPOro NUTaHns C KYJIMHAPHbIMUA
Tpaguumamun LLsenuapun. Hanpumep, NCnosib3yeT 3HaMeHUTble MeCTHbIe CbIpbl 418 Y13- U
Apyrux «byprepos», npensaraeT COHABUYN C XpyCTawmm xnebom ynabatrton n npoymne
«HaUMOHaNbHbIEe» BapuaHTbl 6ato4a.

CoTpyAHMNYECTBO C pa3paboTynkamm NporpamMmmbl sSamy4me B KaKOM-TO CMbIC/IE TOXE
MO>XHO CHYUTaTb «WBENLapPCKNM» 3HAKOM Ka4vecTBa. [leso B TOM, 4YTO 3a MPUJIOKEHNEM
CKpblBaeTCs wBenuapckoe npeanpuatTme Aixum Tec AG, obocHoBaBLUeecSs B
NInxTeHwTenHe. N'og Ha3zaad, 6narogapsa CBOEMY NPOEKTY, KOMMaHUA Bbinrpana npemMuto
KHS>XeCTBa 3a Ny4dllyto pa3paboTKy KoMMepyeckoro nnaaHa. B pesynbTaTe Ha iPhone
MnosiBUMIaCb 3JIEKTPOHHAA ycyra samy4me, NoJIHOCTbIO OpUeHTUPOBaHHAasA Ha 3anpochl
KJINEHTOB.

«Hawe npunoxxeHne o3HavYaeT KOHeL, 3pbl MJIACTUKOBbLIX KapT U ByMaKHbIX 6OHYCHbIX
4yekoB, - 06bAcHseT CTehaH baxMaHH, OCHOBaTE b N YJ1EH COBETa AMPEKTOPOB KOMMNAHUN
Aixum Tec AG. - «Samy4me faeT noJsib3oBaTeNIiM YHUKaJIbHYO BO3MOXHOCTb
CaMOCTOSATE/IbHO YNpPaB/saiTb CBOMMUN KapTO4YKaMn NOCTOSSHHOIO KJIMeHTa 1 pa3bupaTtbCca co
cneynanbHbIMU NPEenIOKEHNAMUN, CKAYE€HHbIMU B NOJIHOCTbLIO Be30nacHoOM cucTeme»,

Mpuno>xeHne He ToNbKO 6ecnanaTHoe U OCTYNHOE B UCMOJIb30BaHME, HO N NpeaocTaBnseT
CBOVM MN0JIb30BaTesIsIM NOJIHY0 cBo6oay BbibOpa. KnneHTbl caMu BoiIbupatloT npeanpuatms,
OT KOTOPbIX XOTAT NoJsly4aTb coobuweHnsa 06 akunsax n paccbisiku, Takum obpasom,
HEMNPUSATHOCTW CO CNAMOM UCKJtOYeHbl. B ntoboM cnyyae, HACTPOMKKM NMonb30oBaTeNS U



CANCOK N36pPaHHbIX UM KOMMAHUA MOXKHO U3MEHUTb OAHUM Ha)XaTUEM Ha KHOMKY.
DHTY3Ma3M KJIMEHTOB, MO MHEHUIO Pa3pPabOTYMKOB, AO/IKEH MNOBLICUTb U TOT (haKT, YTO
NCNoJIb30BaHWE NPOrpaMmbl He TpebyeT HUKaKOM NpeaBapuTeNbHON 3anncn 1 BBEAEHUS
JINYHbBIX OaHHbIX.

Ha cerogHsawHMM geHb ¢ samy4me, kpoMme McDonald’s, coTpyaHu4atoT gpyrue
nonynsipHble cpeaun MOOAEXU WBEeNLapcKne NpeanpuaTusa: HanpuMmep, MarasuH ogexabl
Chicorée, areHTcTBO Interhome, 3aHnUMatoweecs apeHaon KBapTUP U KOTTeaXXen Ons
oTAblXa, Uan CeTb MOJIOAEXHbIX roCTUHUL, LLiBenuapun. MporpamMmmMa yHKLNOHNPYET Ha
Bcex Tunax iPhone, cneuunancHble Bepcun paspabaTbiBaloTCa 4Na PYrnx CMapTgOHOB.
NMocTeneHHO samy4me njaHnpyeT pacluMpUTb CE€Tb CBOUX KJIMEHTOB U MapTHEPOB, caenaB
npuno)eHue ewe 6onee NnpueaeKaTebHbIM.
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