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OnybnmkoBaHo Ha LLBenuapunsa: HOBOCTU Ha pycckom sA3blike (https://nashagazeta.ch)
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PoXxaecTBeHCKNe pbiHKK (Ha KapTuHKe - B CaHKT-IanneHe) - niobnmoe MecTo WBENLapoK
0115 NOKYNKW NoAapKoB. MparMaTuKn-my>x4mHbl npeanovntatoT NHTepHeT (© Switzerland
Tourism/swiss-image.ch/Christof Sonderegger)

MPUBBLIYKN N HAMEPEHUSA LLIBENLAPCKMX MOKynaTeNnen, a Takxe nx niobumslie mecta gns
npenpoXXAeCTBEHCKOro WOMNUHIa U HOBOroAHMe xenaHusa nsydmn npodeccop CaHKT-
[aNneHcKoro yHMBepcuTeTa, ampekTop LleHTpa nccnegosaHum B chepe yrnpasaeHns
KoMMepydeckumu npegnpuatnammn (IRM-HSG) Tomac Pygonbd.
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Les habitudes et les comportements des consommateurs suisses, ainsi que leurs endroits
préférés du shopping et leurs voeux de Noél ont été étudiés de pres par le professeur Dr.
Thomas Rudolph de Institute of Retail Management a I'Université de Saint-Gall.
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HacTpoeHune wBenuapcknux notpebuntenem n nx puHaHCcoBbIE 0OXKNAAHNA HakaHyHe HoBoro
rofga HaxoaAaTcs Ha noabeme. Mpn 3TOM, NapafoKcasbHbIM 06pa3oM, Ka)kaasa YeTBepTas
cemMbs B ByayLiem rogy HamepeBaeTCs CHU3UTb CBOM PacxXOAbl: TaKOBbl pe3ybTaTbl
onpoca, nposegeHHoro cpean 2000 weenuapues nccnegosatenaMmm CaHKT-Ian1IeHCKOro
YHMBEpCcUTeTa Noa PyKOBOACTBOM LOKTOpPa Hayk npodeccopa Tomaca Pynonbga,
anpekTopa LleHTpa nccnenosaHnin B coepe yrnpassieHUsS KOMMeEpPYeCKummn
npeanpuaTnaMun. NovyemMy n Ha 4em LWBenuapLbl XOTAT SKOHOMUTbL?

Bce Ha4anocb C HaMepeHna nccnenoBaTh MOKyMaTesIbHYO CNOCOOHOCTbL rpa)kaaH
HaKaHyHe poXXAeCTBEHCKUX NMpa3fHUKOB, 4TO AaJ10 NOBOA MOMPOCUTL Y4aCTHUKOB OMNpoca,
oxBaTuBwero basenb, bepH, bpur, Keap, ®Ppubypr, JlozaHHy, JliouepH, LLaddxayseH,
CankT-lanneH n Uopux, coenatb s3KOHOMUYeckue nporHo3bl Ha 2011 rog. bonee
MOJIOBMHbI ONPOLUEHHbIX LWBENLLAPLEB YBEPEHLI, 4TO B Bim»)Kanwme gBeHaguaTb Mecsues
SKOHOMUKE HUYEro He YyrpoXKaeT, U AaXKe OXXNAOAT yyYlWeHNS SKOHOMUYECKON CUTyaunmn
B cTpaHe (50,5% onpoweHHbIX). CooTBETCTBEHHO, 41% yBepeHbl, 4TO U X (PUHaAHCOBOE
nono)XeHme ctaHeT cTabunbHee, a 43,9% CNOKONHbLI, MOTOMY YTO OHO He U3MeHUTCA. Bcero
15,1% onacatoTca yxyaweHns UHaHCOBOIro COCTOSAHNSA U Ablp B CEMeNHOM bBroaxxeTe.

XeHwmnHbl K HoBOMY rogy npennoymTaloT npuoaeTtbcd... (fashionfame.com)

Mo3nTNBHO BONLLUNHCTBO OLLEHMBAET M CBOU MOKYyMaTesibCKMe BO3MOXKHOCTN B Byayuiem
roay. B cpeaHeM, okono 75% notpebutenen nNaHNPYOT TPATUTb CTOJIbLKO XXe Ha 04eXAay,
NPOAYKTbI MNTaHNSA, CNOPTUBHbLIE TOBapbl, NpeaMeTbl Mebesin n nHTepbepa u
3/1IEKTPOTEXHUKY, KaK 1 B NPOLLIOM roay, a To 1 6osblie. OQHaKO LWBENLAPCKNE Mara3uHbl
pPaHO NOTUMPAIOT PYKMW, NPeABKYyLIas MOBbILWEHME MOKYNaTeIbHOW CMNOCOBHOCTN HaceneHus:
B 2011 roay no4Tn 25% NAaHUPYOT SKOHOMUTL B NATM 061acTAX, OKa3aBLIMXCA No4 yrnon
nccnepoBatenen. MNMpaBaa, Noka bepexnnebie TEHAEHUUN - B MEHBLUMHCTBE, U
KOMMNEHCUPYIOTCA HAMEPEHNSMIN NOBLICUTbL CBOW 3aTpaTbl CO CTOPOHbLI TeX noTpebutenen,
Yyen goxon byneT pacTw.

KaK BbISICHWUN Yy4eHble, 3KOHOMUTb LWBenLapLuaM nomMoratoT pacnponav U CHUXeHHbIe
LleHbl Ha NPOAYKTbI MMTaHUA B CyrnepMapkeTax. iccnenosaTesin CHUTAOT, YTO K CKUAKAM
MarasnHbl NOATa/IKUBAaeT KOHKYPEHLUNS C ANUCKayHTepaMun: OHa e onpenenseT
TeHOeHuun Ha byaywinin roa. 23% HacesieHNa HaMepeHbl U flasiee SKOHOMUTb Ha
NPOAYKTax NUTaHMSA, B TO BPeEMSA KakK TONbKO 12% cobupatoTca yBenny4nTb 3aTpaThl Ha efy.
MPUYnHBI, MO KOTOPLIM LLBENLAPLIbI 3KOHOMAT - NpexXae BCero, Bo3pacTatoLme pacxonbl



Ha MeOMLMNHCKYIO CTPaxoBKY N KBapTnnaTy, 6eH3UH 1 31eKTPUYeCcTBO, 3aTparmeatoume,
npexxae BCEro, N04en C HEBbICOKUM U CPegHUM A0CTaTKOM. [ponacTb Mexnay
COCTOATE/IbHBIMU U HENMYLLIMMW C/I0SIMU HaCesIeHUs CTaHOBUTCA BCe Bonee ApKo
Bblpa>XEHHOW, 3aMeYaloT CaHKT-rajiyIeHCKMe nccnenoBaTenn, 4To 3acTaBnseT
KOMMep4eckue nNpeanpuaTna HanpasneHHo paboTaTb Ha «LUeneBble» rpynnbl
nokynaTtesnen. Ko BCeMy npoyemMy, WBenLapckme noTpebntenm rnoka ewie He 4yBCTBYIOT
cebsa B nonHon puHaHcoBon 6e30MacHOCTU OT NOCNeACTBUA KpU3Mca U OCTaloTCA
OCTOPO>XHbIMUK B TpaTax.

BoT y>K Ha YeM LWBenLapLbl CoBepLIEHHO He cobMpaloTCsa 3KOHOMUTb, Tak 3TO Ha
POXXOECTBEHCKUX Nofapkax. bonee 95% onpolueHHbIX y)xe B Hosibpe nmenun 4eTkoe
npeacTaBsieHMe O NoJapKe, KOTOPbIA XOTAT MOJIY4YUTb, 4TO o6nerymnno sagady
nccnegoBaTenen U NO3BOAMIO oNpeaennTb 0bLlime TeHaeHUUN. IHTepecHo, 4To B
no>xenaHnax HOBOroAHUX CIOPNPU30B ONTUMUCTbI U MECCUMUCTbI €ANHOAYLLUHbI: XKENAEMbIN
CMNCOK NOAAPKOB BbIFNSAANT OANHAKOBO, HE 3aBMCUMO OT COCTOSIHUS CeEMelHoro broa)xeTta
N 3KOHOMUYECKUX NPOrHO30B Ha By AyLIWiA roa.

...HO OT CbeCTHOro rnojapka ToXe He OTKa3blBalOTCA
NTakK, kKakne e nogapku Ctanam CaMblMUN XKeJlaeMblIMU B KAHYH HOBOMO4HUX Mpa3aHUKOB
cpeawn weenuapues? Ha nepsomM MecTe, cornacHo onpocy HSG, - onexaa n obysb (25,7%),
3@ HUMK cnenyT KHUMrKM (23,7%), nyTewecTBusa (23,2%), buneTsl Ha TeaTpabHble
npencTaBsieHUsa U KOHLUepPTbl (22,7%), B TO BpeMS KaK 3/IEKTPOHHbIE NMpMbOopbI, YKpalLeHuns,
CMOPTUBHbIE MPUHALNEXHOCTU, NAP(IOMEPUIO N KOCMETUKY Mo e/IKON OXKMNAAT 0KOJ10
14,7% HaceneHunsa. DVD n npeameTbl MHTEpbepa HaXo0AATCA Ha NocneaHUX MmecTtax (0Kosno
8%), 4,2% wBenyapues Me4YTaloT NOJAYyUYNTb CbedobHbIN NoAapokK, a 2,1% - npe3eHT ans
OOMaLUHEro XXMBOTHOrO.

NHTepecHble pa3nnyvs NposBAAIOTCA B HOBOrOAHUX XXEJTaHUAX XXEHLLNH N MY>XXHYUH.
LLiBeruapkn oTOoaloT NnpeanoyTeHne ykpaweHusam (23,7%), napdproMmepum n
KOCMeTu4Yeckum cpencTtsam (21%), B TO BpeMSA KaK CUSIbHbIN Nos ocobeHHOo paayeTcsa
BO3MO>XHOCTM MNOMOJIHUTb KOJIJIEKLUNIO TEXHUYECKUX YCTPOUCTB (22,4 %) N CNOPTUBHbIX
npuHagnexHocten (20,7%).

KoMnblOTEpPHbLIE UFPbl N 3/IEKTPOHHbIE NPNBOPbLI, TakXKe Kak DVD, ocTaloTCsA XenaHuamMmn
MOJI040r0 NMOKOoJIeHUs, a BOT U3 nuceM [leny Mopo3y B3pocsbix MP3-nnenepsbl nocTeneHHo
ncyesarT. MoXxunbie NOAN NPeanoyYnTaloT XOpoLLIne KHUIK, BXoAHble BuneTbl Ha
KOHLEPTbl WX CReKTakaM 1 nytewecTteus. 29,2% neHCMoHepOB MeYyTalT O Bayyepe B



oTenb, buneTax Ha camoneT Uaum noesn.

™
R

d

LLiBenuapckne My>X4nHbl OCTAOTCHA BEPHbIMU 3/1eKTPOHUKe (geschenke-total.de)

Tpemsa n3ntobneHHbIMM NoJapKamMuy LWBENLAPOK y)Xe ABa roda NoApan OCTalTCa ogexaa u
06yBb, KHUIM 1 BUNeTbl Ha KyNbTypHble MeponpuaTua. NMpasaa 3a rod 6uneTbl OTOWN Ha
3aHMIN NNaH, yCTyNuB MecTo HapsaaM. Hebonblias nepecTaHoBKa npou3oLusia n B
»KeNaHNAX MY»XXCKOM 4aCTu HaceNleHns, XoTa Tpu tobMMbIX NofapKa OCTa/INCb TEMU XKe:
ofexna n 06yBb, Kak U y XEHLLWH, BbILLIN Ha NepBoe MecTo, CMeCTUB NMyTeLlecTBMS Ha
BTOpPOE, @ TEXHUKY U JIEKTPOHUKY - Ha TpeTbe.

67,9% wBenuapueB npeanoymTaloT AenaTh NPeapoXX4eCTBEHCKNE MOKYMKN B LLeHTpe
ropofa, K 4emMy pacrnosiaraeT, npexae Bcero, npa3gHnyHasa atmocdepa u
pOXXOeCTBEHCKNE pblIHKU. Beab, cornacHo onpocy, KaXkabin NaTbin weenyapel (19,5%)
npennoyYmTaeT NCKaTb NOAAPKU AN 6/IN3KNUX UMEHHO Ha POXKAECTBEHCKUX pbiHKaX. o
NHTepHeTYy nx 3akasblBaeT 16,6%, a KOMMepYeckKne LeHTpbl Noab3yTca gosepmnem 57,5%
HaceneHus.

Pa3nnyma B NOKynaTesibCKOM NOBEAEHUNN XEHLLNH U MY>XYUH U 3[eCb NoKa3aTesibHO: B TO
BPeMS KaK NpekKpacHbIN Mo C YA0BONLCTBUEM OTMNPABJIAETCA Ha POXAECTBEHCKNE PbIHKU
(23,9%), NnparMaTnYHbIE MY>XYMHbI UCMONbL3YIOT AN Bbibopa nogapka NHTepHeT (21,1%).

Institute of Retail Management, YHusepcuteTt CaHkT-[anneHa

YHUBEPCUTET CaHKT-rajajaeH

LBenLapmna nogapkm Ha poXXaecTBO
CtaTtbn no Teme
[0e nokynaTb HOBOroAHME NogapKu?

XUT-napaj HeyAda4yHblX HOBOrOAHWX MOAAapPKOB
MNopnapute 6an>xHeMy 61aroTBOPUTENIbHOCTb

CTuabHbIE MOOAPKU
Camble niobuMble NrpyLkmn non ENKon...
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