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B KpU3UC NIIOKC CTAHOBUTCA «agelleBJsie»
La crise fait du bien au luxe

Author: Onbra KOpkuHa, XXeHeBa , 20.10.2010.
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Mo cpaBHeHuto c aBryctom 2009 roga ueHbl Ha NPOAYKLMIO KJlacCa JIIOKC - TOHKNE BUHA,
curapbl, HeABMXXMMOCTb 1 goporve aBToMobunm - ynanam Ha 6,2%.

I

Selon la société Stonehage les prix sur les produits et les services de luxe ont régressé de
6,2% l'année passée.

La crise fait du bien au luxe

[a>ke ecninm KpU3KncC cKasascsa Ha ntobom goxoae, N MaseHbKoM, 1 60bLLIOM, MocaeaHuI
ropa3no MeHblUe NoYyBCTBOBAJ Ha cebe ero BansHue, - CHMUTAOT aKCNepThbl Stonehage,
KOHCaNTMHIOBOM KOMMNaHUM ansa obnagaTtenenm KpynHbiX COCTOSHMA. Ko BceMy npo4yemy, B
MPOLUSIOM oAy LieHbl Ha NPOAYKLNIO KJlacCa NIIOKC- OT CUrap U TOHKUX BUH A0 POCKOLLHOMN
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HeOBUXXMMOCTU N aBTOMOOUNEN NpecTUXHbIX Mapok - B LLIBeuapun ynanm Ha 6,2%.

«[1IPNYNHON CHUXKEHUSA LeH Ha NPOAYKLUIO OPOrnx Mapok CTanu, npexxne Bcero,
KonebaHMA LEeHHOCTN HauMOHasIbHbIX BaJlOT B Te4eHne roga: paHK BblpoC Ha 15% no
OTHOLUEHMIO K €BPO 1 Ha 3,6% MO OTHOLLUEHUIO K JoJ1I1apy», - 3aKJilo4aeT nccienosaHue,
CpaBHWB MaJINTPY LEeH Ha NPOAYKTbI U ycnyru kateropumn VIP: nnaTa 3a nHTepHaT ons
neTen, LeHbl Ha HeABMXMMOCTb JIIOKC B Lilopuxe n XXeHese, JibI>KHble KaHUKY bl B CaHKT-
Mopuue, oTabix B CaH-Tpone, aBToMobunum mapok Porsche Cayenne nnm Aston Martin,
npenctasuTenbHble Yackl, Kak Rolex Cosmograph Daytona nnun IWC Portugaise,
LWwaMrnaHckoe 1 curapbl. He 3abbiBas n pecTtopaHbl COOTBETCTBYIOLWEro ypoBHS - La Perle du
Lac nan L’Auberge du Lac Ha nobepexbe XKeHeBCKOro o3epa.

«MHhNauMa ueH Ha NPOoAYKTbl U YCNYrn Kiacca oKC ropasno bonee nameH4mea, 4em
6a30BbI YypOBEHb MHMIALNN, PACCHNTAHHBLIA Ha OCHOBAHUWN MHAEKCA NOTPebnTenbCcKkmnx
LeH», - 06bacHAeT Mapk MakMiwonneH, anpekTop Stonehage B YKeHeBe B UHTEPBbLIO
XypHany Le Temps. COOTBETCTBEHHO, JIIOKCOBasA UHMpNALNA «0broHseT» 6a3oBylo B
0bbl4HOE BpeMs 1 ropa3fo MeHbLUe Hee B Nepruoa 3KOHOMNUYECKOro 3aCToS.

Aston Martin - aBTOMO6Ub, KOTOPLIN NPeAnoYnTaeT COBPEMEHHbIN [)xenmc boHA

Ecnu paccMmaTpumBaTb U3MEHEHUS LLeH MO CEKTOopaM, TO 3JINTHAA HEABUXKMMOCTb B XKeHeBe
n Uopunxe, npegHa3HavyeHHas O015 coavn, nepexxmnsBaeT HEKOTOPbIW 3acTon. 1o 4aHHbIM
depnepanbHOro 610PO CTaTUCTUKN, KOIMHECTBO KBAapTUP N AOMOB KJlacca JIIOKC, He
Haweawnx cobCTBEHHNKOB, BbIpocs1o Ha 10%, Torga Kak KoJm4ecTBo 06bEeKTOB 3/INTHOM
HeABMXNMOCTW, BbICTaBNIEHHbIX Ha NPOAAaXY, YMEHbLUNIOCh Ha 8%.

MageHne cnpoca Ha POCKOLLHbIE anapTaMeHTbl 0TPa3nSIoCb Ha CHMXXEHWN YPOBHSA A0X04a
BO BCEM ceKTope Ha 3,1%. He UcKto4YeHo, YTO NMPUYMHON CTaNlo N COKpaLleHune
BC/IeACTBUE KPU3MCA KOJIMYECTBA 0O BEKTOB HEABUMXXMMOCTU, 3ape3epBUPOBAHHbIX
MYJIbTUHALUMOHAJIbHBIMU NPeanpUATUAMM OJ1S CBOUX COTPYOHUKOB.

YTo KacaeTcs oTAeNIbHbLIX MPOAYKTOB KJlacCa JIIOKC, Kak CyMKM Hermeés nnm onexxaa u
akceccyapsbl Burberry, nccnenoBaHue He NokasbiBaeT, PELUUINCH S MPON3BOANTENN
MPECTUXKHbIX MAaPOK Ha MOHMXXEHUE LieH, 4TOoObl NogAep»XaTb CAPOC B KPU3UCHbIE
BpemeHa. Bo BCSiKOM ciyvae, ec/in OHU 1 ONYCTUSIN LieHbl Ha 3JINTHYI0 NPOAYKLMIO, TO YXXe
CHOBA UX MOAHUMAIOT. 3aTO raCTPOHOMUYECKMNE Y0BONLCTBUA U CUrapbl CTOAT Ha 10,8%
MeHblle, YeM rof Hasag.

CornacHo nccsiegoBaHnsam AOpyroro cneuynajinCta no npoaykKunm KiaaccCa JIlOKC, rpynnbl



Bain&Co, pbIHOK 3 1MTapHbIX TOBApOB 1 yCcayr B byayuiem rogy 3amennnt obopoThl, TEM He
MeHee, yBenn4uB Ha 4-5% obbembl nponax. Ecnm B 2010 roany, 6bnarofgapa AMHaAMUYHOCTH
a3MaTCKUX CTPaH U 0XXUBIEHNIO CeBEPOaMepPUKAHCKOro KOHTUHEHTa, PbIHOK KJlacca JIIOKC
COBEpPLUN HACTOALWNN CKAYoK, NOBbICMB 060pOT No4Tn Ha 10%, byaywinin rog nporHo3bl
obewatoT ropasno 6osee CNOKOMNHbIM.

B aToM roay o6bemMbl Npoda>k MOryT 4OCTUIrHYTb 168 Mmunnmnapaos espo (224 munnnapna
dpaHKoB) No cpaBHeHUto ¢ 153 munnnapnamm espo B 2009. 37% obopoTa NpnxoanTCs Ha
Espony, 30% - Ha CoeaunHeHHble LLUTaTbl, 17% - Ha A3uio, He BKJItoYasa AnoHuio, 11% B
camon AnoHnKn. B Kntae B 3TOM roy pbiHOK NpPOAYKLWN KJlacca NIKC caenan
3Ha4YUTesIbHbIN CKAYOoK 1 yBennyinn ceom 06opoT no4tn Ha 30%. Mo NporHo3am 3KCNepToB.,
HacnegHuua NogHebecHoOM nMNepun 4Yepes NATb JIET CTaHET TPeTbUM B MUpE Mo
3HAYMMOCTUN PbIHKOM 3JIMTHOM NPOAYKLUN, B TO BPEMS KaK 05 B MUpoBoM obopoTe
AnoHnm cHm>xaeTtcsa ¢ 2007 ropa.

JIIOKCOBAA HEABUXMMOCTb LLIBENLIAPUS

HeOBWXXMMOCTb B LIIBenLapumn

LWBEenUuapna HeaABMXXNUMOCTb

CTtaTbu no Teme

LleHbl Ha WBENLIAPCKUE YacCbl MEHAIOTCA N3-3a MNaJEeHNSA €BPO

LleHbl Ha HEABMXMMOCTb MajalT, HO 04eHb MeaJIEHHO

Jtokc-oTenu 6yayTt 60poThCsa C KPU3NCOM BCceMun cnocobamm, KpoMe CHMKEHUS LIeH
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