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PeknamHaga komnaHunsa Chanel, Pre-fall 2010

NMokynaTenn yctanam 3KOHOMUTb, HO He FOTOBbI NMepenJadnBaThb.

Les consommateurs sont fatigués de faire des économies, mais ne sont pas préts a payer
trop cher.

Le prix des prix

B MOAHbIX MarasnHax XeHeBbl MNOSBASIOTCA PELH KOIEKLUN OCEHHE-3MMHEro ce3oHa:
BbICOKME Canoru, KoxaHble 106Ku, KaleMnpoBble KapauraHbl N LUMPOKNE LUEPCTSIHbIE
6ptokn - BbIbOp panyeT. OgHaKO MHOrMe NokKynaTenun C NOKYNKOW He crnewaT: NoNTopbl
TbICAYM (PPAHKOB - @ CTOUT S 3TO MUOE NAaTbULe TaKNX AeHer?

MoKynaTenu oCTOPOXKHMNYAIOT, OTMEYaloT NPOoAaBLbl XKEHEBCKUX MY/IbTUOPEHAOB.
BuyepaluHmne nobuTtenn CNOHTaHHbIX MOKYMNOK NPOCAT OT/IOXKUTb Bellb Ha HECKOJIbKO AHEWN,
4TOObI Ny4dLle 064yMaTb MOKYIMKY, 1 BO3BPALLAKTCA 4151 NMOBTOPHOW NpuMepKu. MiIMeHHO
Tak HefaBHO nocTynuna Enena, Boibupas koxaHbin TpeHY B Zadig&Voltaire (895 eBpo).

B nonckax Hawnyylero NnpensioXXeHuns, HeKoTopble, Kak BaHecca, MOryT npuMepuTb Bellb
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Tpeny Zadig&Voltaire

B )XE€HEBCKOM OyTuke, 4To0bl MOHATL, KaK CUAUT, @ KYNNTb €e OH-NanH. [laxke C y4eToMm
CTOMMOCTW A0CTaBkKK U3 PpaHumMK, Takasa NoKynka bbiBaeT 6onee BoirogHa. CuTyaums
«MpULIa 3a HOCKaMu, yuwisia c TypnaMmmu» Toxe BCTpevaeTca penko. NMokynatenn
NPMXoAAT B MarasuH, 4Tobbl KynuTb 3apaHee onpeaesieHHY0 Bellb, 4acTO 3Has, CKOJIbKO
OHa CToUT. Pacxobl Ha NOKYMKW MOCTENEHHO YBEJIMYMBAIOTCHA, FOBOPSAT NpoAasBLbl, U
MHOrMe roToBbl 3aN1aTUTb BbICOKYIO LIEHY, €C/IN CHUTAOT, 4HTO OHa KOMMNEHCUPYeTCH
KayeCcTBOM BeLlun. LIeHHOCTb - BOT 4TO MHTEepecyeT noKynaTesien poCcKoLM npexkae Bcero.

JdomaM Mof, 4b (PMHAHCOBbLIE pe3y/ibTaTbl CYLLECTBEHHO 3aBUCAT OT CUIbl UX BpeHaa,
NMpoLweaLlWnin rod NpUHecC cepbesHblie UcnbiTaHnda. «MNoTpebutenn 6onblue He [OBEPSAIOT
bpeHpam», - yTBepxgaeT MapTuH JliuHacTpom, rypy bpeHanHra n astop «Buy-ology: Truth
and Lies About Why We Buy» (“Buy-ology: YBnekaTesnbHoe nyTewecTBne B MO3r
coBpeMeHHoro notpeburtensa”). «OHM cTanm ropa3no 6onee oCTopo)KHbIMU. ELle MHOrO neT
Mbl HE YBUAWM TOro YpOBHSA foBepusa notpebutenen K Mapkam, KoTopbin 6b11 0o
peueccum».

B aTonm cuTyauun BctaeT Bonpoc 06 ycuneHnm bpeHga n yaepXaHum n0aabHbIX KJIMEHTOB.
MpownsBoanTeNn POCKOLLN OOJIKHbI 3aHOBO 06BACHNTbL NOKyNaTesibHULE, «3a4eM enl HY>XXHa
elle ogHa cymka Vuitton». OgHon marum bpeHaa HegoCcTaTouHo, ybexxaeH JINHACTPOM.
[oma pocKoLn [O/KHBLI CHOBa NoOOPOTLCA 3a NoKynaTenen, Joka3aTb HE TOJIbKY
CUMBOJINYECKYIO, HO N peasibHY LEeHHOCTb CBOUX NU3aesini. Takyt NnonbITKY, XOTA U
Heyaa4Hylo, HegaBHO npeanpuHan Louis Vuitton. MNMpoun3ssognTtenb 4OPOrux CyMoK
BbIMNYCTWU peKsiaMy, KOTopas co3faeT BrevyaT/ieHne, YTO CYMKU LLeHHbl MOTOMY, 4TO
WbIOTCA BPYYHYI0. B pekname geByllKa LWbET UFION PYYKY CYMKU U3 KOXW, @ CloraH
rnacuT: «MHOro TepneHus, NbHAHAA HUTb U NYENUHbIN BOCK». KOMUTET peKNlaMHbIX
cTaHgapToB BenunkobputaHum (ASA) ynndunn ppaHuy3ckuin 6peH B obMaHe - CyMKwu
WbIOTCA Ha MaWwnHax - 1 Louis Vuitton 6b1n BbIHY>XKAEH 0TKa3aTbCHA OT peKJiaMbl.



baneTkun ToHn bepy

MokynaTenn AM3anHepCKOM ogexXabl XOTAT 6bITb yBepeHbl, 4TO npuobpeTatoT
Ka4yeCTBEHHYIO Belllb, KOTOPYIO CMOIYT HOCUTb A0JIr0. B 3TOM ce30He KpynHble AoMa MOAbl
o3aboTmnance Tem, 4Tobbl yNyHWNTb KAY€CTBEHHOCTb CBOUX N3aennn. 13 ansamHepcknx
KONNeKynmn, K NpuMepy, COBCEM McHesna ogexxga c HeobpaboTaHHbIMU KpasaMu 1
BEPHYJINCb POCKOLLUHbIE MaTepuasbl - Map4ya, 30/10TO, MeXa, 3K30TUYEeCKNE KOXXWN, KOTopble
He TOJIbKO caMu no cebe ABNAOTCS OPOrvMM, HO N TpebytoT BonbLlnx 3aTpaT U
MacTepcTBa. [la)xe Takasa HeENMPUXOTAMBAs BeELb, KaK OXXWUHCbI, NONy4Ynsia Ka4eCTBEHHbIN
anrpenn. BaHecca oTKkpblia ansa cebs axxunHcol Ernest Sewn. OHM CTOAT A0POXKE, YEM
npuBblYHbIEe 0N1A Hee Diesel, HO NOOKYNUAM ee NPOAYMaHHbLIM KpOeM U TeM, YTO cAeslaHbl
n3 ocobo MArkoro aeHmma c gobasneHnem namkpbl, NO3ITOMY «OeNaloT HOMM OJANHHBIMA K
CTPOMHbIMU». «Earnest Sewn» - urpa cnoB, HamMeKalLLLasa Ha Cepbe3HOCTb, C KOTOPOWN
caenaHa kaxkgasa napa. A 300 dhpaHKOB «3TO BMNOJIHE OMpaBAaHHasa LeHa C y4eTOM YypPOBHS
AON3aHa N Ka4yecTBa MaTepuana».

MHormne ansanHepbl 0CO3HaNN, YTO BbIFOAHOE COOTHOLUEHME LieHbl U KaYyeCcTBa - Jiyyllee
npennoXXeHne, KoOTopoe MOXHO caenaTb YyBCTBUTENbHLIM K LLEHE MOoKynaTensaM.
«KayeCcTBeHHbIV AN3alH 3a pa3yMHbIe LeHbl»,- TaK (QOpMyMpyeT CBOMN NpUHLUNN An3anHep
Topwu bepy, kKoTopas co3paeT 06yBb, CYMKU U aKCecCyapbl, 04eHb NONYyNAsiPHbIe Cpeamn
MOJIOAbIX FTONNMBYACKUX 3Be34. baneTku Tory Burch ¢ y3HaBaemMon 30/10To 6poLlbio CTOAT
B Bon Genie meHee 400 (hpaHKOB - 4TO 3HA4YUTENILHO HUXE LieHbl 06yBU OT Apyrux
3HAaMeHUTbIX An3anHepoB. B nepnof, korga nokynaTtenn COKpallatoT pacxonbl, OHU ULLYT
crnocobbl co3zgaBaTb MakCMMasibHO pa3HOOOpasHbIM U PYHKLMOHaNbHLIA rapaepod npu
MUHMMYyMe TpaT.

9TO OTAMYHO NMoHMMaeT AnekcaHap BaHr. B npowsioM rogy oH BbiMrpan NPecTUIKHYIO0
npemunio Swiss Textile Awards, koTopon LLiBenuapckas penepaums TEKCTUAA Harpa>kgaeTt
CaMoro NepcnekTUBHOro MOJIOAOro An3anHepa B Mupe. BaHr He co3faeT npas3fHNYHYIO
ofexnay Ans ocobbix Criy4aeB, a MOBCEAHEBHbIA U O4eHb CTUNbHbLIN 6a30BbI rapapepob.
MpocTble YepHble MaKKN caefnaHbl U3 CMecn XJ10MKa, WweJska 1 Kawemupa. YHepHas



TPUKOTa>KHas obka ¢ apanmpoBkon (162 paHkKa) MArko obTarmeaeT puUrypy n BoirnagaT
OOHOBPEMEHHO CTPOro n HeopMasibHO.

IMeHHO 3Ty 0OKY 1 Kynuaa coTpyaHMULA PeKIaMHOro areHcTea [>xyam MapTuH, KoTopas
pPacCcYUTbIBAET NOTPATUTb 2 ThiCAYM PpaHKOB Ha 0OHOBIEHNE CBOEIr0 OCEHHEro
rapaepoba. >Kyan roBopuT, 4TO ByeT fAenaTb MeHbLLE NOKYMOK B 3TOM rofly, HO Ka)ayto
Bellb byaeT BbibupaTh 6oslee TUlaTeNbHO. «BCce B Mara3mHax Takue NpuBET/IMBLIE U
ynbib4MBbIEe M TOTOBbI CAeNaTb BCe, YTOObI MOMOYL C BbIBOpOM». B cMTyauuun, koraa 3a
nokKynaTesien MPUXoaAnTbCS MOBOPOTLCS HE TOSIbKO AOMaM MOJ, HO U BladesbLam

Mara3uHoB, 419 MOAHML, HacTynuaa 3010Toas nopa. Kak roBoput I>Kynu, «Xoau,
BbIOMpan».
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