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LLiBenuapckue ToBapbl KJlacca «JIIOKC»
xopowo npopatoTca | Les produits de
luxe suisses se vendent bien

ABTop: TaTbsHa npko, XeHeBa-Liopunx , 10.06.2015.
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HecmoTps Ha bywyowmne Hag HauMOHabHbIMK BaJlloTaMn BUXPU N HAaCTOSALWME NPOPbIBbLI B
chepe BbICOKUX TEXHOIOMMI, B MPOLLJIOM rofy COBOKYMHas Bbipyyka 100 KpynHenwmnx
MNPOBbLIX MPON3BOANTENEN TOBAPOB Kiacca «JIIOKC» fgocTurna 214,2 mnpg 4o1apos.
LLIiBenuapusa OOCTONHO NpeacTaBsieHa B penTuHre 6narogaps CBOMM YacoBLUMKAM.
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Malgré les vents contraires qui agitent les devises et les grands bouleversements
technologiques, les 100 plus grandes sociétés de produits de luxe dans le monde ont
généré un chiffre d'affaires de 214,2 milliards de dollars I'année derniéere. La Suisse, grace
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a son horlogerie, est dignement représentée dans ce classement.
Les produits de luxe suisses se vendent bien

KonebaHunsa BantoTHbIX KYPCOB U MOSABJIEHNE HA PbIHKE «YMHbIX YaCOB» OT MHOCTPaHHbIX
KOHKYPEHTOB He cnocobHbl NogopBaTb MHTEPEC LesieBON ayanTopun K TpagnumnoHHbIM
npeamMeTamMm poCKOLWM, Kyaa BXOAAT M LWBENLAPCKMeE Yackl. B nocnengHeM penTuHre
koMmnaHuun Deloitte, HacuymTbIBatowem 100 nponssoanTenen co Bcero mupa, 11 nosmnymn
3aHATO nNpencTasuTenamm KoHgenepaumu.

BONbLWNHCTBO U3 HUX XOPOLLUO 3HaKOMbI MOKynaTensaM rno 4yacosbiM bpeHaam Ulysse Nardin,
Audemars Piguet, Patek Philippe, Rolex, Breguet, Omega, Rado, Longines, Vacheron
Constantin, Piaget n gpyrnm. EAMHCTBEHHas WBeNLUapcKkas KOMMaHUa B PpenTUHre, He
chenaBllas CTaBKy Ha POCKOLLUHbIe XPOHOMETPbI WIN AparoLeHHOCTU, - NMPoOu3BoAnTeE b
obyBU, akceccyapoB 1 rotoBon ogexxabl Bally, Bbipocwinin n3 HebonbLLION QUPMbI,
Ha4YnHaBLUEN CBO feATenbHOCTb B 1851 roay B nogBane haMnibHOro gomMa B nMpuropoae
OnbTeHa WWeHeHBepae (KkaHToOH 30n0TypH). CeroaHa Bally 3aHnmaeT 68 mecTo B TON-100
KPYMHENLINX NpOonN3BOANTENIEN SNINTHLIX TOBAPOB C 06bEMOM Npodark, AOCTUraOLWMM, MO
oueHKaM cocTasuTenen, 398 MsH [ONNapOB.

Mo naHHbIM nccnepgosaHmsa Global Powers of Luxury Goods, penTUHI BTOPOM roa noapsas
Bo3rnaBnseT ppaHuysckaa rpynna LVMH Moét Hennessy-Louis Vuitton. MNMonynspHocTb
cyMmok Louis Vuitton, wamnaHckoro Moét & Chandon, Dom Pérignon n Veuve Clicquot
(«BonoBa Knuko»), KoOHbsika Hennessy, napdtomepun Christian Dior, Guerlain, Givenchy u
[aXKe BXOAALLMX B FPynny LWBenLapckmx YacoBbix Mapok TAG Heuer, Zenith, Hublot
obecnevnnn 30/10TOMY NMpusepy BbIpy4Ky B pa3imepe 21,76 mapa [onnapos.
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BTopoe mecTo B penTuHre CHoBa yaanocb 3aBoeBaTb rpynne Richemont, 4ybsa wtab-
KBapTupa pacrnonoxeHa B XXeHesBe. Han ee OMHAHCOBLIM pe3y/ibTaTOM TPYLAATCA He
TOJIbKO LWBenuapckme 4yacoswmkm Vacheron Constantin, Jaeger-LeCoultre, IWC n Piaget, HO
n ppaHuy3ckasa komnaHus Cartier, 3aBoeBasliasn 6onee 100 neT Hasag TUTYN «OBENMpa
KOpOJiIeEN N KOPOIA toBENMPOB» N A0 1964 roga coxpaHsaBLasa CTaTyC CEMENHOro
npeanpuaTrs, a TakXXe «NpPonucaHHbin» B FepMaHnUn N3roTOBUTESb SKCKJIKO3MBHbIX pyyek
Montblanc u dpaHuy3ckuin gom moabl Chloé. CoBOKYMHbIN (DMHAHCOBLIV pe3ynbTaT rpynmnbl
Richemont B kaTeropuu ToBapoB Khlacca «JoKc» goctur 13,43 Mapa [onnapos, 4To Ha
8,9% 60nblue NpowNorogHero rnokasaTens.

LLisenuapuam Swatch n Rolex, nonaswum B npowsiomMm rogy B Ton-10, Ha 3TOT pa3 He
y0anocb yaep»xaTbCa Ha CBOMX no3numnax. KomnaHusa Huka Xaneka, Bnagetouwias He
TOJ/IbKO NonynspHon Mmapkown Swatch, Ho n Breguet, Omega, Longines, Rado u apyrumu,
OKa3aJsiacb Ha 6 MecTe, NPONyCcTUB Brepe rOHKOHICKYO oBeNnpHY KoMnaHuto Chow Tai
Fook Jewellery. MNMpwn 3ToM pa3mep Bblpy4ku Swatch ysenn4unca Ha 9,9% v poctur 8,8
MJIpA AO0NJ1AapPOoB, 04HAKO TeMMbl POCTa a3MaTCKOro KoHKypeHTa (+17%) no3sonunm emy
Cpa3y NOAHATbLCSA Ha 4 MecTo B penTuHre.

ObocHoBasLwwuninca B XeHese Rolex onyctuica ¢ 10 Ha 12 MecTo, Npu 3TOM TakxXe
yBenu4ms obbem npofax 00 5,4 mapa ponnapos. [IOMMMO CTpEMUTENbLHO BOPBaBLUENCS
B «gecaTKky» Chow Tai Fook Jewellery, lwuBenuyapckas 4acoBas KoMnaHuUsa nponycTunia
Bnepen aMepukKaHCKyt Koprnopauyuto PVH, nponssogdawyo ogexxay rnog mapkamm Tommy
Hilfiger, Calvin Klein n gpyrue.

Sales Rank FY13 Company name Country of origin|F¥13 luxury goods sales (USSmil)
1 LVMH Moet Hennessy-Louis Vuitton SA France 21,761
2 Compagnie Financiere Richemont 5A Switzerland 13,429
3 The Estée Lauder Companies Inc. United States 10,969
4 Chow Tai Fook Jewellery Group Limited| Hong Kong 9,979
5 Luxottica Group SpA Italy 9713
6 The Swatch Group Ltd. Switzerland 8,822
7 Kering S5A France 8,594
8 L'Oreal Luxe France 7,791
5 Ralph Lauren Corporation United States 7450
10 PVH Corp. United States 6,200

Ton-10 npounssoauTenen npeameToB pockowun © Deloitte

CnepnyeTt OTMETUTb, YTO MPU COCTABAEHUN PENTUHIA aBTOPbI UCCNEe0BaHUS ONMpPaINCh Ha
¢hnHaHcoBbIe pe3ynbTaTbl KOMMNAHUIA, AOCTYMNHbIE KO BTOpOo rnonosuHe 2014 roaa.
MosTomy B Global Powers of Luxury Goods noka He 3aMeTHbl N0CNeACTBUNA YKPENJeHNs
HalMOHaJIbHOW BasiloThl AN LWUBENLAPCKUX NpoussBoanTenien. ABTOpbl UCCNef0oBaHNS
nosiaratoT, 4TO B Byayuiem 3TOT hakKTOp MOXET NOBbLICUTb KOHKYPEHTOCMNOCOBHOCTb
€BPOMencKMX KomMnaHun, paboTamLmX B TOM Xe CerMeHTe, 0TMeYas Npu 3TOM, 4YTO LieHa B
[AHHOM CJly4ae - He rnaBHbIv onpepensowmnn paktTop. encTBuTenbLHo, cyaa no obremy
3KCMopTa WBenuapckon npoaykumm 3a 1 keaptan 2015 roga, 4acbl N AparoueHHOCTH
0Ka3ajMCb YyTb /I HE € ANHCTBEHHBLIMU TOBapaMm, MOKJIOHHUKOB KOTOPbIX CUJIbHbIM
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ppaHKOM He ncnyraTb.

B cBOlO o4epenb yKkpenseHne paHka MOXET MOBbICUTb NOKyMaTesIbHY CMOCOBHOCTb
xutenenm KoHgpenepaumsa, KoTopble NONOAHAT psafbl MOCTOSAHHbLIX KIMEHTOB KOMMaHWUN,
Bxoaawmx B Ton-100, cHMTaloT aBTOPbLI NCCIef0BaHUA.

YTO KacaeTcs OCHOBHbIX PbIHKOB CHbITa, 3KCNepTbl OTMEYaloT CHUXKEHNE TEMIMOB
3KOHOMMNYECKOro pocTa Kntasa n ycuneHue 60pbbbl ¢ Koppynumen B Ka4ecTBe (hakTOpOB,
KOTOpble MOryT MOBAMATbL Ha 06beM crnpoca. HU3KnM ypoBeHb NHMNALMN U NafeHne LeH
Ha HedTb CNOCOBCTBYIOT POCTY NOKYyMaTeNbHON CNOCOOHOCTN aMepUKaHLEB, CYMTALOT
aBTOpPbl UCCNefoBaHNSA. DKOHOMWKA €BPO30HbI JIMLb HAa4YMHaeT EMOHCTPUPOBaTb
HEKOTOpble NPU3HaKN yay4dweHuns, 6narogapsa NoINTUKE «KOJIMYECTBEHHOIO CMAMYEHNS»,
3anyuleHHoOn HegaBHO EBponencknm ueHTpobaHKoM. AnNoHCKas 3KOHOMUKa BblLllia N3
peueccun B Havane 2015 roga, B To BpeMs Kak bpa3unnma 6opeTcsa ¢ pocTOM MHPAALUNN W
nageHnem Kypca HauMoHaNbHON BastoThl.

HakoHel, nepcnekTMBbl POCCUNCKOro pbiHKa, N0 MHeHUto 3KcnepToB Deloitte, He canwkKom
pafy>XHbl. 3a Ha4YasIOM YKPANHCKOro Kpn3nca n BBegeHneM caHKL MM nocsenoBarn
MacCCOBbI OTTOK KanuTasa 13 cTpaHbl, CMPOBOLMPOBABLLUVA NageHne HaunoHabHOW
BatoTbl. CHM)KEeHMe LueH Ha HeTb Tak)Xe BHEC/1I0 CBOW BKJ1a B AaBJsieHUe Ha pybb, a
orpaHMyeHne AoCcTyna K MHOCTPaHHbIM (PMHAHCOBbLIM PbIHKAM N TEXHONOMMSIM OKa3alo
HeraTuUBHOE BANSAHME, B NEPBYIO o4epeab, Ha paboTy KOMNaHWUN SHEPreTU4YecKoro
cekTopa. PoCT ueH Ha HedpTb MOXKET nNoMoYb Poccumn, oaHako 6e3 ocnabneHmsa caHkunin en
byneTt TpyOHO BEPHYTbLCSA K CEPbE3HOMY SKOHOMUYECKOMY POCTY, CHUTAIOT aHAJIMTUKN
Deloitte.
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CTtaTbu no Teme

LLiBenuapusa - BULLE-4EMMUOH MO NPOM3BOACTBY NpeaMeTOB POCKOLLN
PoxxoecTBoO - He NOBO PACKOLLIENANTHLCS

LLIBenlapckme Yacbl U AParoLeHHOCTU He NoCTpadan OT CHUXXEHUSA IKCNopTa
Korpa »xanatb nosasnenus Apple Watch B LliBeruapun?

LLiBenuapusa - B naTepke Hanbosnee yCTONYMBbLIX SKOHOMUK MUPa
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