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OnybnmkoBaHo Ha LLBenuapunsa: HOBOCTU Ha pycckom sA3blike (https://nashagazeta.ch)

«LLIBenuapCcKoCTb» TepseT CBOoIo
npuBneKaTesibHOCTbL? | La «suissitude»
perd de son attractivité?
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CornacHo nccnenoBaHUO KOHCAaNTUHIOBOro areHTcTBa Globeone, nMmna)x weenuapckmx
6peHAo0B 3a rpaHuLen yxyalwaeTcs.

Selon I'étude du cabinet de conseil Globeone, I'image des margues suisses se détériore a
I’étranger.
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La «suissitude» perd de son attractivité?

KayecTBo, Tpaamumnm, HanexxHoCTb, IKCKJIIO3UBHOCTb - MPUMEPHO Takue accoumnaumnm
OOJKHbI Bbl3blBaTb C/l0Ba Swiss Made y nHocTpaHHbIX noTpebutenen. Ho 3To B Teopun, a
Ha NMpakKTNKe BCe OKa3blBaeTCA HEMHOIO MHavye: KOHCaNTUHIoBoe areHTcTBo Globeone
MPMLWJIO0 K BbIBOAY, HTO «LUBENLAPCKOCTb>» (MM Swissness) TepseT CBOK
npuBrieKaTeNbHOCTb 3a rpaHuLen.

Cneuynanunctbl Globeone pelwnnu y3HaTb, Kak 3a ABa NnocsegHuUX roga n3MeHuI0Cb
BOCNpUATME NOHATUSA «caenaHo B LUBenuapun» y xuntenen Nepmanunm, CLUA n Kutasa -
BaXKHenwmnx ansa KoHgenepaunm sKCNOPTHbIX PbIHKOB. YToObl NpoaHann3npoBaTh
CuNbHbIE U cnabble CTOPOHbI LWIBENLLAPCKUX BpeHnoB, nccnegoaTtenn Boibpanm 19 mapok un
rnpoBesin onpoc, B KOTOPOM npuHsanu yd4actme 1 500 pecnoHaeHTOB B Bo3pacTe oT 18 1o 69
ner.

BbIACHNNOCL, 4TO NOoTpebnTenn NPoAo/IKaT AOBEPATL WBENLAPCKUM TOBapaMm, HO nNpwu
3TOM UX penyTauusa nowaTHysacb Mo BCeM nokasatensam: KoHgpenepaumna notepsania 11% B
KaTeropum «KadyectBo», 9% B «[1pecTtrnxxe» n 8% B «HapnexHoCcTu». B uenom,
«LWBENLAPCKOCTb>» CTasia BOCNPUHMMATbLCA XyxKe: ecnu B 2015 roany 74% pecnoHOeHTOoB
MO3NTMBHO OTHOCUJINCH K LUBENLAPCKNUM BpeHpaM, TO ABa rofda CnycTsa - TOJNIbKO 66%.
OencTBuTeNbHO, TPEeBOXKHAs TeHAEHLUNA ONA WBenLapCKux npomssogntenen.
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m | like Swiss brands/ a lot m | do not care m | do not like Swiss brands/ at all
-4%  +2% +2% 12% +12% _, o,

ad +8 ol 66%

VWV AV

49% 50%

32%
Yo 24%
3% 19 1% 29,
— —_— —_— —
Germany China

USA Total

Mo cpaBHeHUto ¢ 2015 roaom, oTHOLWEHME NoTpebuTenen K «WBEeNLAPCKOCTN»
yxyawmnocb. CkpuHWoT Globeone

OcnabneHne nmnaxa LLBenyapunm Kak CTPaHbI-NMPON3BOANTENS MOXXET UMETb Cepbe3Hble
nocneacTBUA A8 SKCMOPTHOWM SKOHOMUKN. B MapKeTuHre cyuwiectBsyeT noHATME «3heKT
CTpaHbl NpoucxoXxaeHnsa Toeapa» (oT aHra. Country-of-origin effect), korga mecTo, raoe
6bin Npon3BeneH NPoAYKT, BANAET Ha TO, Kak noTpebutens byneT ero oueHnBaTb, byaeT
JIN CYNTATb €ro Ka4eCTBEHHbIM U, B KOHLE KOHLLOB, KYMUT I OH ero. [lpyrumm cnosamu,
penyTauma ToBapa HaXxogUTCA B MPSIMON 3aBUCMMOCTUM OT penyTaunmn CTpaHbl. 3TOMy
3hbhekTy Mbl 0683aHbl CTEPEOTUNAM O TOM, YTO INIEKTPOHUKY HY>KHO MOKYNaTb Y AMOHCKUX


https://www.globe-one.com/wp-content/uploads/2018/06/180613_Image-of-Swiss-Brands-2018_ENG_ONLINE.pdf

NPon3BOANTENEN, TEXHUKY - Y HEMELKNX, a Cbip - Yy LWBENLApPCKMX. B ogHUX cnyyasax aTu
wabnoHHble NpenCcTaB/ieHNs MOMOraloT NPoABUraTb U NpoAaBaTb NPOAYKT, @ B APYrux,
HanNnpoTMB, MeLLatoT.

CornacHo onpocy, 3a nociaegHne gea roga ToJsIbKO CTpaxoBas KoMmnaHma Zurich Insurance,
KoHUepH Swiss Life n 6aHk Credit Suisse yny4ywmnnm cBoOn MMUOX B rflazax MHOCTPaHL,EB.
CaMbIMK y3HaBaeMbIMK LIBENLLAPCKMMN MapkaMu cTanu Nestlé, Nescafé n Rolex, a o Tom, B
KaKoW CTpaHe HaxoaaTcsa wrab-kBapTmpbl Emmi, Swiss Re n Glencore, 3HaeT TOJIbKO NATas
4aCTb OMNpOLUEHHbIX. HeMeuKune cocenm ny4ylle BCeX 0CBeAOMJIEeHbl O LLUBeNLapCKux
bpeHpax, HO, Npun 3TOM, UMeHHO B FepMaHun y LLiBenuapun HabnogatoTcs camble 6onbLine
penyTaunoHHble NpobnemMbl: MUAX Swiss Made NONOXKXNTENbHO OLEeHUIN ToNbKO 38%
HeMueB. B To xe BpeMs NONOBUHA KNUTANCKUX N aMEePUKAHCKUX PECNOHOEHTOB faXke He
noragbiBaeTcs, roe npomssoaatca Victorinox, Swatch, Lindt, Omega n 60nblWINHCTBO
APYrux Mapok, Ho caMmu BpeHAbl y HUX Ha XopoLueM cHeTy. Bce 3To roBopuT O TOM, 4TO
oTAesiaM Nno CBA3AM C 06LLEeCTBEHHOCTLIO MHOMMX KPYMHbIX LWBENLLAPCKUX KOMNAHUN,
BO3MOXXHO, HY>XHO nepecMmoTpeTb cBon PR-cTpaTerunn.

YouBuTenbHee BCero To, 4To MHOrme MHOCTPaHUbl He BOCNpUHMMaloT KoHdenepaunio Kak
CTpaHy MHHOBaLWN. 1 3TO HECMOTPSA Ha TO, 4TO ByKBasIbHO Ka)KAbl AEHb LUBENLLapCcKme
y4YeHble feslaloT ovYepeiHOe OTKPbITUE, a TeXHOJIOrMYeckne ctapTansl 34ecb pacTyT, Kak
rpubbl nocne goxxas. YnpaBnsowmn napTHep uopuxckoro ocpuca Globeone KapuHa
XaycBasbA CBA3bIBaeT 3TOT (peHOMEH C HenpaBuJIbHO BbICTPOEHHON KOMMYHUKauumen. Mo
ee MHEeHUo, WBenuapckme KOMNaHUM LOSHKHbI LOHOCUTb A0 KJIMEHTOB, YTO OHU
NPUMEHSAT MHHOBALMOHHbIE MOAX0Abl U NHBECTUPYIOT B UCCefoBaHNA N pa3paboTky.
NHayve, nHoCTpaHubl Tak 1 6yayT npebbiBaTh B 3abnyxaeHnun, 4to LLBenyapus - 310
arpapHas cTpaHa, B KOTOPO KPpOMe KOPOB C KOJIOKOJIbY4MKAMUM N HaCOB C KYKYLLKOWN
BbonbLle HNYero Her.

LLiBenuapus
CtaTbu Mo Teme

[MpaBoO Ha «LIBENLIAPCKOCTb»

Swissness wBenLapckoro Ka4yecTsa

«CoenaHo B LliBenuapumn» - 3a bosee crporun otbop

TpeboBaHua K «CaenaHo B LLiBenuapunmn» yxectoyatoTcs ¢ 2019 roaa
NyTewecTBMe B CKa3kKy LIBENLIAPCKOro KayecTBa
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