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pakgaHe KoHtenepaumum nameHnn cBoe rnosefeHne B MHTepHeT-MarasnHax (bilan.ch)
CornacHo HepaBHeMy nccriefoBaHUiO kKoMnaHuM PricewaterhouseCoopers, weenuapubl B
NPOLUIOM rofy pexke nokKyrnanaum no MHTepHeTy, HO Npu 3ToM npuobpeTann ToBapbl Ha
6onblLUNE CYMMbI - peAKO Aa MeTKO.

I

Selon une étude récente de PricewaterhouseCoopers, les Suisses ont fait moins d’achats en
ligne I'année derniere. Toutefois, il y a une différence, car les commandes passées était
pour des sommes plus considérables que les années précédentes.
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Commerce en ligne en Suisse, nouveaux horizons

OaoHUM 13 0B6BbACHEHU TAaKOro NoBeaeHns r|0Kyr|aTene|7| ABNAETCA XKeJlaHNE COKPaTUTb
pacxonbl Ha OOCTaBKY. 3aKa3blBas MHOrro 3a oguH pa3, MOXXHO 3an1aTuUTb MeHbLUEe, 4eM 3a
OOCTaBKY Ka>XOoro ToBapa B OTAE€JIbHOCTW.

Odpyroe oTKpbITUE, KOTOPOE CAeNasn SKCNepThbl: B Chepy NOKYMOK OHIanH BCe BosbLue
BKJIIOHAIOTCA MNOXKWUJIble MHTEepHeT-noJib3oBaTenn (cTapwe 55 neT). CornacHo BbiwegLlemy
HenaBHO nccneposaHuio «Total Retail Switzerland 2015», 82% noTtpebuTtenen ctapwe 65
JIeT coBepLlatoT NMOKYNKM no nHtepHeTy. Cpean Tex, 4enm Bo3pacT cocTaBnseT oT 55 no 64
NeT, [oNa NporpeccmMBHbIX NMokyrnaTesien coctasnseT 91%. Takon Nporpecc MOXXHO
06BACHMUTL TEM, 4TO NIIOAN N3 Ha3BaHHbIX BO3PACTHbIX KaTeropuin obnanatoT 4OCTAaTOYHOMN
MOKyrnaTesIbHOMN CMOCOBHOCTLIO (4TO HE BCerga CKa)kelb 0 AeTAX LNGPOBOA 3pbl),
noayYepKmMBaeTCsa B UCCrie0BaHUN.

B oTninyme ot Apyrux ctpaH 3anagHoun Esponel, B LLIBenuapun TpeTun rog noopas
CHM>XaeTCs YacToTa NOKYMNoK B CeTU. Te MHTepHeT-Nosb3oBaTenn B KoHdengepauuu, 4To
paHblUe coBepLUasiv NOKYMNKWN OHJIaWH pa3 B HeAesto WIN B MeCsl, B 3TOM rogy OTMeTUn,
4yTO 3a Becb 2014-1 coenann nnWb HECKObLKO nNpuobpeTeHuin B ceTn. BmecTe ¢ Tem,
CYMMbI 3aKa30B 3Ha4YNTESIbHO BbIPOCIN MO CPABHEHUIO C CYMMaMU B HEJAaBHEM MPOLLJIOM.
Kpome Toro, weenuapubl cTany 6onblue TpaTUTb HA NOTPEONTENbCKYIO S/IEKTPOHUKY U
npeameTbl 06CTaHOBKW, 4TO NOATBEPXKXOAETCSA M BO3POCLUMM NPensioKeHNeM B 3TON
obnacTtw.

Odpyras TeHOEHUUS - UCNOJIb30BaHWE TOProBbIX CANTOB AJ1 MOUCKA HY>XXHOW nHdopmaLmn
N cpaBHeHUs. 36% y4aCTHUKOB ONpoca NPU3HaNNUCh, YTO Nepen NoKynKon B pn3n4yeckom
Mara3mHe NPoCMOTPEsSIN HEMAJIO MHTEPHET-CTPaHML, Habnpasicb HY>XHbIX CBEAEHUN O
ToBape.

ABTOpbI UCCNenoBaHMNs OTMeYaloT, YTO OHJTaNH-ToproBas B KoHheaepauny nponosxkaeT
pPacTu 1 ee NoTeHLIMaN NoKa He peasim30BaH B MOJIHOM Mepe. DKCNepPThl AT UFPOKaM
CeKkTopa cneayue peKoMeHaaUnn: 4oNoSHUTENbHO CHU3UTb CTOMMOCTb JOCTaBKU U
elle ToYHee onpenensTh LeneByo ayantoputo. Takme Mepbl OyayT HEJULWHUMA U B CBSI3U
C CUJIbHBIM (ppaHKOM, KOTOPLIN AenaeT cobfa3HNTEeNbHbIMM 415 LWBENLAPLEB LUEHbI Y
WHOCTPaHHbIX KOHKYpeHToB Bpoae Amazon unu Zalando.

Ipyro NHTEpPEeCHbIN haKT 0 NoBeAeHUN NokynaTenen B KoHdenepaunm: HeCMOTpPS Ha
NOBCEMECTHOE pacnpocTpaHeHe CMapT(OHOB, rpakgaHe NnoJsib3ylTCa UMW NNWb A5
NPOCMOTPa CTPaHML, N CPaBHEHUS LEH, HO He JOBEPSAIOT UM, KOrAa NMPUXoanT BpeMs
ONJaTUTL BbibpaHHbIE TOBapPbI.

MpuBenem HeCKobKO ungp: 20% OnNpoLUEHHbIX WBENLApLEB NWYT MHGOpPMaUnUto o
ToBapax B couManbHbIX ceTax, 25% He NpPOTUB UCMOJIb30BaTb LU(POBYO BanoTy, 36%
NobAT MonyyYyaTb NPensioXeHnNsa Ha MoOBUbHbIA TenedoH, a 68% roToBbl 3aNaaTUTb 3a
NOCTaBKy B TOT Xe [eHb.



MNpencTtaButens PricewaterhouseCoopers B LBenuapun O3 O3Typk: «Heobxoamnmo
npenocTaBMTb MOKYyMaTesto MHOIO pa3HbiX BO3MOXXHOCTEN nNpmnobpecTtn ToBap» (pwc.com)

NccnepoBaHume «Total Retail Switzerland 2015» aBnseTca YacTbto rnobanbHOro onpoca
«2015 Total Retail Survey», nposegeHHoro komnaHunen PricewaterhouseCoopers B 19
CTpaHax, Bkat4Yas Lesenuaputo, Poccuto, ®paHuuto, NHgnio, CLLUA n dnoHunto. B onpoce
NPUHANK y4acTme okoso 19 000 nokynaTesnien, pacckasaB O CBOUX «LUOMUHIOBbIX»
NPeanoYTEHNAX N OXXKNOAHNAX OT KOMMaHUN-NPOAaBL,OB.

JIlo60oNbITHO OTMETUTL, YTO Yalle APYrux Yepes colnabHble CETU NOKYNalT TOBapbI
XUTenn Ynnm, amepukaHLubl OTMETUIN, YTO UX NOoXoAbl 3@ NOoKynKamMu cTann 6ol yaobHee,
ecnn 6bl B MarasmHax nosiBUaCb BOSMOXXHOCTb NPOBEPATbL Ha/IM4YMe TOBapOB B APYrUX
MarasmHax UWamn Ha cneunasbHbiX canTax, 49% OnpoLIEHHbIX BO BCEM MUpe MPU3HaInuCh,
4YTO UM BCE PaBHO, Yy KOO OHM MOKYMalT TOBapbl - Y MPONU3BOAUTENS NN (UPMBbI-
nocpenHuKa.

MpenctasuTenb PricewaterhouseCoopers B LLBenuapun O3 O3TypK OTMETUN, 4TO CEerogHs
nepen putennepamn KoHgenepaumm CToAT TPy OCHOBHbIe 3ada4un. lNepBas: co3naTb
MHOrOKaHaJIbHY0 CUCTEMY MOKYNoK, 61arogapsa KOTOpPOn NOKynaTeslb CMOXKET peLlaTh,
4TO eMy NOAXOOUT - OTNPABUTLCA B Mara3nH, 3aNTW Ha CalT KOMMAaHUU UM NPOCMOTPETb
NMPOAYKTblI Ha dKpaHe cBoero cMapTdoHa. BTopas: co3naTh CceTb NOCTaBLMKOB, KOTOpas
byneT noonepxmBaTb MHOIMOKaHaJIbHYO CUCTEMY, TakK KaK «MHOIMe KOMMaHum
HeOOoOLEHMBAKT BaXXHOCTb TaKoW ceTu». TpeTbs 3afa4va: NnpenocTaBieHne nokynaTensam
Ba>XHOW A1 HUX MHOPMaLUM O MPOAYKTaxX U KOMMaHuu, obneryeHmne npouecca rnoKymnku
Ha BCex 3Tanax n ynobctso Bbibopa TOBapos.

Ecnm B3rnsaHyTb Ha cuTyauuto B Poccuun, To, Kak NoAYepKHY MEeCTHbIN NnpeacTaBuTenb
PricewaterhouseCoopers MapTenH lNMeTepc, noBeaeHmne rnokynaTesien o4eHb OT/IMYAETCH B
cToNmuUe N pernoHax. MoCcKBMYM, NMPUBbLIKLLNE K OFPOMHOMY aCCOPTUMEHTY TOBApOB U UX
MOCTOSAHHOM AOCTYMHOCTW, obpallatoT BHUMaHMe Ha yao6CTBO COBepPLUEHNSA MOKYMNOK U
Hann4ne 6ecnnaTHOM OOCTAaBKU, @ XXUTEN HEBONbLUNX FOPOAOB «40BOJIbHbI TEM, 4YTO
UMEIT AO0CTYMN K NPOAYKTaM, KOTOPbIX Y HUX He BblN0 paHbLue, U AN HUX He SABNSeTCA
npobaemon nogo)xxnaTb LOCTaBKU U ONMJAaTUTb ee». bosniee akTyasibHbIM BONPOCOM A4
TaKMX NOoKyrnaTenen ocTaeTCs HaAeXHOCTb KOMMNAaHNN, eC/in OHWN 3aKa3blBalOT y Hee
BrepBble.
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LLiIiBenuapuio XxaeT 61aronpuaTHbIA NEKTPOHHbLIA NOTPebuTenbCkun KammaT
Ricardo.ch - B LlIBenuapun nonynapHee, 4em eBay
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